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Sports, Regs and Cross-border Success: The three top
trends among trade body members in China
By Gary Scattergood – NutraIngredients-Asia.com
The rise of sports nutrition, complex regulatory and sourcing
issues, and the ongoing surge in cross border e-commerce is
driving trade association membership in China, as more
international firms begin to tap into opportunities in the country.
Industry trade body the US-China Health Products Association
(USCHPA) recently welcomed 12 new member companies, taking
its total to around 35 and encompassing more than 80 brands.
USCHPA executive director Jeff Crowther said a growing interest in
sports nutrition and the increasing professionalism of the sector
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were two key factors.
"In the past, most international sports nutrition
brands entering China did so through local China
distributors. Unfortunately, many of these
distributors did not have national reach, were
unfamiliar with the growing roll of e-commerce, and
in some cases, operated with little oversight of the
brand owner," he said.

coaches, distributors and exercise enthusiasts," said
Crowther.
"The seminar was a big success, with over 100
attendees. The association will be hosting more
educational events like this at FIBO and other
expos."
Sourcing data

"This hands-off approach to China will not work into
the future because competition is ramping up and
getting mainstream."

Crowther added that regulatory issues were
continuing to attract new memebers, especially in
light of new rules around permitted ingredients.

Investment and expansion

He has also witnessed growing interest in sourcing,
and said this was a topic the USCHPA would be
devoting more resources to over the next year.

He added that international brands like MuscleTech
and Labrada now have significant Chinese
investment. In addition, brands including GNC,
Optimum Nutrition, BSN, Isopure and Clean Machine
all have offices in China, while domestic companies
such as Competitor and By-Health’s Gymmax are
moving ahead with investment and expansion.
"Sports nutrition is beginning to mature in China.
New players to the market will have to invest, be
hands on and involved otherwise it will be difficult for
them to grab market share," added Crowther.
On the back of this growing interest, USCHPA
recently held its sports nutrition summit in Shanghai
ahead of the annual FIBO trade show.
The event attracted 75 delegates, with companies
such as GNC, Glanbia and Alibaba among the
presenters.
The association also hosted an International Sports
Nutrition Education Seminar during FIBO.
"The goal here was to give association members an
opportunity to speak directly to athletes, trainers,

Finally, he added that the ongoing boom in crossborder e-commerce, along with regulatory
uncertainty in this field, was a major focus for new
members.
The current cross-border e-commerce regulations
were due to expire in January, but were recently
extended to 2019.
The Chinese government was originally planning to
introduce tougher rules that would have seriously
affected supplement and health food firms.
But now, the latest indications suggest that the
current model, where goods are regarded as for
personal trade rather than for commercial
distribution, are likely to stay in place for at least
another year.
"Cross border e-commerce is big business. Most
international supplement brands are doing 80% to
90% of their total China business through crossborder," said Crowther.
"At this point, the economic environment of cross-
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border includes many Chinese supportive industries,
including logistics, packaging, labelling, IT, customs
clearance and marketing.
"If the government were to shut it down for
supplements, they would not only be denying
Chinese citizens what they want, but also hurting
local businesses that support this industry."
Tax rates
Furthermore, Crowther added the government
would lose the 11% to 15% tax they are currently
getting for each cross-border shipment.
"I really don't see a benefit in shutting it down. At
most, the government might change tax rates or
caps on the amount one individual can buy through
cross-border, but that is most likely it."
The USCHPA’s 12 new members are: AlzChem,
Blackmores, Cyanotech, GOED, Golden Omega,
Healthy Directions, the International Probiotic
Association, It Works, Lonza, Pharmavite, Probi AB,
Reed Sinopharm and TwinLab.
Crowther added: "We have a good mix of ingredient
and finished product companies, and we are seeing
greater interest from local, as well as international,
firms now." (Source: NutraIngredients-Asia.com Sign
Up to receive NutraIngredients-Asia HERE)

of quality control of drug sales.
Those open online drug stores should also have offline stores at the same time. The state drug and
food regulators already started to draft regulation
over online drug sales. (Source: CNR)

China's Online Population Hits 751 Million
China's online population reached 751 million in
June, up 2.7 percent compared with the end of
2016, according to a report on China's Internet
published Friday.
A total of 724 million Chinese now use mobile
phones to go online, accounting for 96.3 percent of
the online population, according to the 40th China
Statistical Report on Internet Development.
Mobile food delivery services saw the biggest rise in
users, reaching 274 million, a 41.4 percent increase
from six months ago, the report said.
Over 502 million used online payments on mobile
phones, and 463 million used mobile online
payment while shopping offline, as online
commerce applications enjoyed a boost over the six
months.
Online shopping, food delivery and travel orders
increased by 10.2, 41.6 and 11.5 percent
respectively in the first half of the year.

CFDA Strengthens Regulations on Online
Online public services have also become a hit in the
Drug Sales
The State Council recently released a document to
cancel the administrative approval of online sales
service companies (third party).
CFDA reiterated that the cancellation does not
mean lowering the regulation bar. Online drug
vendors should have qualification of drug
production and sales, strictly abide by the regulation

first half of the year, with more than 106 million
using bike-sharing services.
Online education, taxi hailing and private car hailing
had 144, 278 and 217 million users respectively as
of June.
Moreover, up to 343 million Chinese use online live
streaming, including 180 million accounts streaming
online games. There were also total of 173 million
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live-streaming reality show accounts.
According to the report, the number of websites
across the country was 5.06 million in June, up 4.8
percent in six months.
China had 338 million IPv4 addresses at the end of
June, ranking second in the world. (Source: Xinhua)

Guangdong Step Up Regulation over
Supermarket
To ensure the food safety of local residents, the
provincial FDA of Guangdong recently launched a
special campaign to inspect local supermarket.
Guangdong regulators have helped to set up the
first batch of “model supermarket.” Consumers can
scan the QR code on the products sold on these
markets to get the detailed information of its
ingredients, production process, packages and
logistics.
Regulators in Guangzhou and Foshan are also
setting up monitoring platform of food production
process.
Guangzhou authority said each district in the city is
expected to have at least one model supermarket
by the end of this year. These supermarkets have
introduced third-party food safety review system.
(Source: money.163.com)

China's Online Shopping Makes Life Easier

He lately went viral in China's social media platform
due to his amazing video clips on the network,
which recorded his happy life in China.
Over the past years, Afu has witnessed rapid
development of China's online shopping.
"When I first came to China, everyone used the
Internet, but hardly did they know online shopping,"
Afu recalled.
But now, China's online shopping has been trending
by virtue of goods in attractive price, quality and
rich variety, offered by diverse online platforms, he
said.
It also goes down a storm among foreigners, Afu
added, taking Germany, as an example, where
online shopping features long delivery time and
multiple delivery fees.
According to him, in Germany, people usually have
to wait three to seven working days to receive the
goods they ordered online, not to mention nonworking days such as weekends and holidays.
But in China, people are used to getting the package
on the next day, Afu noted.
He also mentioned that in addition to delivery fee,
sometimes people have to pay extra fees in
Germany such as insurance fee, service fee, long
distance fee, security fee, and registration fee, etc.

"China's online shopping makes life easier!"
exclaimed Afu, in fluent Chinese mandarin, when
talking about how his life was changed by this
"great new invention".

China's booming online shopping has not only
become an essential part of Chinese people's lives,
but also left prominent impression on numerous
foreigners, who can't help giving the thumbs-up to
it.

Afu, a German coming to China in 2007, is now
living in east China's Shanghai with his Chinese
wife.

As the world's largest online retail market for many
years, in 2016, China's e-commerce transaction
volume reached 26.1 trillion yuan, accounting for
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39.2 percent of the global e-commerce retail
market.

expected to reach 600 billion yuan with a projected
growth rate of 49.8 percent. (Source: China Daily)

With the implementation of policies on cross-border
e-commerce pilot zones and the unimpeded trade
policy under the Belt and Road Initiative, China's
online shopping is bound to benefit more people
like Afu around the world. (Source: Xinhua)

European Brands Eager to Enter Chinese
Market

China's E-Commerce Sector Sees 27% Surge
in Trade
China's e-commerce market saw strong growth in
the first half of this year, according to a report
released Tuesday.
China's e-commerce trading recorded 13.35 trillion
yuan ($2.03 trillion) for the first half of 2017, a 27.1
percent increase year-on-year, China Research
Center of E-Commerce said in the report.
Business-to-business transactions reached 9.8
trillion yuan, online retail sales were at 3.1 trillion
yuan, and e-commerce trading for life services was
about 0.45 trillion yuan.
Cross-border e-commerce reached 3.6 trillion yuan
in H1, up 30.7 percent year-on-year, accounting for
26.97 percent of China's total e-commerce trade
volume, with 2.75 trillion yuan for export and 862.4
billion yuan for import.

Sitting beside dozens of other representatives of
European companies in a Frankfurt meeting hall,
Itzel Arriaga listened attentively to every speaker so
she didn't miss out on anything related to doing
business in China.
As the general manager of Moronni International, a
company with both European and Chinese branches
that mainly sells cosmetics and fragrances, Arriaga
traveled several hours to Frankfurt from the
company's Dutch headquarters to participate in the
meeting hosted by Netease Kaola, one of China's
leading e-commerce companies.
"I'm interested in entering the Chinese market,
which is huge," she told the Global Times.
Arriaga is contemplating collaboration with China's
e-commerce platforms to promote Moronni, which
has an office in Southwest China's Chongqing
Municipality, to Chinese customers.
"Products that are recognized in our country may
not get recognition in China. I want to know how
the platform can do promotion for us," Arriaga said.

With policy support and a relatively complete
system, China's e-commerce maintained rapid
growth and as China's economy transforms to the
"consumer upgrade" era, e-commerce has created
many new consumption demands, said Zhang
Zhouping, senior analyst with the research center.
This has triggered a new investment boom, created
more job opportunities, increased income and
provided the space for mass entrepreneurship and
innovation in the country, Zhang added.
As of the end of June, more than 3.1 million people
worked directly in e-commerce and more than 23
million indirectly, the report revealed.
Revenue for China's express delivery business was
257.29 billion yuan in the first half of 2017 and is

Like Arriaga, every one of the more than 60
European companies participating in that day's
event showed great interest in selling products in
China. Compared with the sluggish European
economy, China's rising middle class and demand
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for consumer goods are a tempting prospect.
Four companies signed contracts with Kaola that
day but most are still on the fence. Despite the large
market potential they see, brand promotion,
changing government policies as well as quality
control all pose obstacles in their way.
Compared with Japanese and South Korean
companies, European ones have been slower in
cracking the Chinese market.
Over the past five years, as China's Internet sector
has bloomed, companies from the US and South
Korea have taken the initiative to cooperate with ecommerce firms to export their goods.
Japan joined this trend after seeing Chinese tourists
flood into the country to go on shopping sprees. In
comparison, European companies are more
reserved. They are cautious about trying new things
and prefer to stay in their comfort zone, said Zhang
Lei, CEO of Netease Kaola.

But China's huge market has an irresistible appeal.
Seeing the huge profits made by other countries'
firms, they have started to overcome their
conservatism.
According to Kaola, this year some European
companies took the initiative to propose
cooperation with the platform, for the first time.
Li Jing, a Chinese agent of Ricosta, a German
children's shoe brand, told the Global Times that
they have noticed that Chinese customers are
demanding better goods and are increasingly willing
to spend more cash on things they hope will boost
their quality of life.
In March, German supermarket chain Aldi officially
landed on Chinese e-commerce platform Tmall. WalMart is also cooperating with e-commerce giant
JD.com to bring British supermarket brand Asda to
the Chinese market. (Source: Global Times)
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