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Note:
I M [ J Lroup This report was produced wholly by TMO Group, based on desktop
P R ESE NTE D BY research, interviews with industry figures, market research, expert analysis,
N K N O and other methods by a team of eCommerce experts at TMO Group. This
report is only to be used as a reference by relevant readers, and TMO

Group does not assume any substantial legal responsibility for the precise
reliability of the data reproduced or opinions expressed herein.

Foreword

The COVID-19 pandemic of 2020 resulted in a surge in interest in the health products market in China. This report focuses on the online market, with the goal of helping
Strengthening your immune system became a highly sought after quality in health and food eCommerce companies that wish to enter China’s cross-border
supplements. Consequently we saw a considerable spike in sales growth for vitamin and dietary health supplement market or overseas healthcare companies that
supplements, a simultaneous explosion in health supplement sales online and off, and health products have already begun eCommerce activities in China but wish to gain
like Vitamin C flying off shelves in pharmacies. In general, it has been a period of strong sales for the further insights on the industry, including sales patterns and growth
market sector, and this has continued into 2021. in the domestic market, new consumption trends, and changes in

consumer demand. This report touches on the competitiveness of
different brands, product types, and products that contain certain
ingredients, to further facilitate this.

On the other hand, even without the influence of the pandemic, experts had expected the Chinese health
supplements market to grow. This was due to ongoing market trends, and (more specifically) transparent

regulations and stricter supervision being introduced in 2019, which was widely found to reassure
customers about product safety and reliability.

Alibaba platforms such as Taobao were used as the data
focus when researching this report. Sales data from Tmall,
Taobao, Tmall Supermarket, and Tmall Global was
extracted and referenced here. The data comes from
Alibaba’s “Food -> Health Food -> Overseas Health
Supplements” subcategory in particular. This data was
examined from multiple angles, including market size,
best-selling individual products, fastest-growing individual
At the same time, in 2018 the 40-60 year old demographic grew to make up 35% of all Chinese health supplements products, product characteristics, top-ranking brands,
buyers, while the 60+ age-band fell to 42%. Channel development has been rapid, with China’s online channels and consumer search trends.
already commanding a greater share of the market than these have managed in many developed countries. Due to
“blue hat” health product certification restrictions, online channels have become the most important sales channel

for foreign brands, which dominate on them. Additionally, competition on online sales channels tends to be a great
deal fairer and more transparent than other channels.

As the national income in China has increased in recent years, there’s been a rise in overall awareness of
personal healthcare. This has been particularly pronounced when it comes to the effects of urban pollution,
unhealthy lifestyles, and age-associated complications. These have acted as some of the key driving forces
behind the rise of the Chinese healthcare industry. China’s health supplements industry is still in its infancy
compared to other developed countries, with a penetration rate of just 20% (compared to the US’s 70%). This
means that the Chinese market for health supplements has incredible room for growth. For now, dietary
supplements and immune system enhancers are witnessing the biggest increase in consumer demand.

If you have more specific data research or information
requirements, please reach out and Contact Us.


https://www.tmogroup.asia/contact-e-commerce-agency/
https://www.tmogroup.asia/contact-e-commerce-agency/

Also by TMO Group:

TMO'’s Monthly Health Supplements
Data Pack Series Health &Food

o _ _ , Supplements
Starting in 2020, each month TMO compiles data from Alibaba’s family of eCommerce platforms |
(including Taobao, Tmall, Tmall Global, and Tmall Supermarket) regarding sales of Health Supplements Pulting Worid- O Helth
both domestically and across borders. This data is presented in a form that’s easier for English- U
speaking overseas companies and individuals to approach, with an array of charts and tables as well
as translated terms.

To download previous months’ data packs, click on the relevant month below or visit our data pack
download page at https://www.tmogroup.asia/downloads/category/data-pack/

Bl China Market - 2020

Published by TMO Group
Date of issue: Jan.06, 2020

TMO's 2020 Health & Food Supplements
Industry Report

‘ ' This free, in-depth industry report covers all the
‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ major bases for overseas companies looking to
sell health and food supplements (such as

vitamin tablets, diet pills, or protein powders) to
6.18 11.11 China, an exciting market for these types of

EDITION EDITION products.

For more TMO guides and reports, visit https://www.tmogroup.asia/resources/


https://www.tmogroup.asia/downloads/category/data-pack/
https://www.tmogroup.asia/downloads/category/data-pack/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-april-2020/
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https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-may-2020/
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https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-june-2020/
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https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-july-2020/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-july-2020/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-august-2020/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-august-2020/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-september-2020/
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https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-november-2020/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-november-2020/
https://www.tmogroup.asia/downloads/china-health-supplements-industry-report/
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OVERSEAS FOOD & SUPPLEMENT MARKET

March 2021

Brands: 2,739 SKUSs online : 69,221 Sales Revenue: 737,204,001RMB

Shops: 3,068 Sales Vol.: 3,758,504

Historical data 2020.01 - 2021.03

3,200 : 5 5 5 5 : : .. : : 4,000,000,000 RMB
2,400 . . . S’NGLE DAYSAES E E . 3,000,000,000 RMB
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O No. of Brands <> Sales Revenue

* Data was collected at beginning of March 2021, under the “Food -> Food Supplement -> Overseas Food & Supplements” sub-category on

Group
Taobao, Tmall, Tmall Supermarket, and Tmall Global. ;I’% [z; -



SUB-CATEGORY MARKET SHARE

0.6%
0.8%
1.3%
0.8% | 0.1%
5.0% 15.7% ® Vitamins/Minerals
6.7% @ Other Plant extracts
Beauty Supplement
4.7% @ Protein powder/amino acid/collagen

@ Mushroom/microbial fermentation
Other Dietary supplements
~14.8% Omega fatty acid
Probiotics
) Other Seafood extraxts
@ Dietary Fiber/Carbohydrates
@ Health functional food
20 1% —8.8% @ Sports slimming food
@ Animal extracts
Nutrition pack

4.5% -

14.0%

* Ranked by monthly sales revenue -I- /V] [ ] Group
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Product: Probiotic

Brand: Lacto Fit

Listed price: 398 RMB

Selling price: 217.9 RMB

Sales revenue: 23,444,034 RMB
Sales: 107,573

TOP 5 BEST-SELLING

Swisse

—ULTIBOOST —

CALCIUM + VITAMIND

150 TABLETS

[ZiEFR] SwisseBf 414G 5
4 ZD150 /5 Z2FVDES AL A 415

Product: Calcium, Vitamin D
Brand: Swisse

Listed price: 238 RMB

Selling price: 106.9 RMB
Sales revenue: 6,921,096 RMB
Sales: 64,722

PRODUCTS

l@ B J (R FD
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#4ED3 Sl
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swisse B E 55 /24 ZDVD150
NANEZ IR ZEMAZETS R/

Product: Calcium, Vitamin D
Brand: Swisse

Listed price: 153 RMB

Selling price: 89 RMB

Sales revenue: 3,499,391 RMB
Sales: 39,319
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Product: Calcium

Brand: PipingRock

Listed price: 399 RMB

Selling price: 82.8 RMB

Sales revenue: 3,206,512.8 RMB
Sales: 38,726

Swisse

—ULTIBOOST—
LIVER DETOX

[RiuEIFR] BRI Swissel 4815
yhal 2 5 INPIER R A& 120888

Product: Liver Detox

Brand: Swisse

Listed price: 159 RMB

Selling price: 149 RMB

Sales revenue: 5,734,712 RMB
Sales: 38,488
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http://item.taobao.com/item.htm?id=587870618119
http://item.taobao.com/item.htm?id=587870618119

BEST-SELLING PRODUCTS (#6-15)
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PRODUCT TITLE LINK BRAND

EEEE Zsleepwel B E X LHREHEER
EEZERAFBERERTR

http://item.taocbao.com/
item.htm?id=596446267153

= [Evitafusion$B & X L Hlisleepwell B
REFERECRERRE R

http://item.taocbao.com/
item.htm?id=570815113143

BN bioislandi# O Y AFFLITEFEEZ
4355 A ZIRE 15041/

http://item.taobao.com/
item.htm?id=556508439189

BYHEALTH;% E2 & 24P BN AT AL BT = 97
8 /K k&) FEmAARDE =TT m

http://item.taocbao.com/
item.htm?id=612227863554

BEENGEZCEER20E MR LE
A e VCACEEBERIE S

http://item.taocbao.com/
item.htm?id=583071854683

SHYH B FREN Swisse B 18I B2 5

£ adh Az http://item.tacbao.com/
1200 MIIBBBPEEIS o nim?id=527050080209

[(tEEF[[IFK] cenovisZEmfEHEFEZEC
JokEVCIRNE K300 5 & BB

http://item.taobao.com/
item.htm?id=606216512344

ISDGHA#HOKREIEEZ232ME S/KR
mZ R apHIEE 1200/

http://item.taocbao.com/
item.htm?id=520572977739

R E[E i Swisse B 15175 L £5 H IR IR
F5+4 2D /2R BEHS

http://item.taocbao.com/
item.htm?id=527036337530

B AswisseHi i EE/KRIKAELE Zc
B R EARIRRI20 H 4C

http://item.taobao.com/
item.htm?id=624746945107

Nature's Truth

VitaFusion

Bio Island

ByHealth

Conba/EEE N

Swisse

Cenovis

ISDG

Swisse

Swisse

LISTED PRICE (RMB)

198.0

229.0

299.0

178.0

9.9

298.0

359.0

358.0

298.0

48.0

SELLING PRICE (RMB)

89.0

99.0

145.0

168.8

9.9

195.1

99.0

146.4

163.8

48.0

SALES VOL

30,741

30,732

30,276

29,072

28,043

27,965

25,893

24,934

24,066

22,297

SALES REVENUE (RMB)

2,735,949
3,042,468
4,390,090
4,907,388

277,626
5,456,940
2,563,417
3,650,482
3,942,879
1,070,256
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http://item.taobao.com/item.htm?id=596446267153
http://item.taobao.com/item.htm?id=570815113143
http://item.taobao.com/item.htm?id=556508439189
http://item.taobao.com/item.htm?id=612227863554
http://item.taobao.com/item.htm?id=583071854683
http://item.taobao.com/item.htm?id=527050980299
http://item.taobao.com/item.htm?id=606216512344
http://item.taobao.com/item.htm?id=520572977739
http://item.taobao.com/item.htm?id=527036337530
http://item.taobao.com/item.htm?id=624746945107
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Price Range (RMB)

PRODUCT PRICE RANGE

0-10
0-20
0-50
100
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400
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700
800
1,000
1,500
2,000
3,000
4,000
5,000
6,000
7,000
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Price distribution (in RMB) 0

* Ranked by monthly sales revenue
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Monthly Sales Volume by Country of Origin

336,570
244,980

0 550,000

B USA | Australia

2,015,725
1,786,642
774,873
1,100,000 1,650,000 2,200,000

Japan [ Germany | Canada

Monthly Sales Revenue (RMB) by Country of Origin

62,539,916
58,696,114

0 100,000,000

B USA | Australia

318,204,539
369,800,383
209,146,888

200,000,000 300,000,000 400,000,000

Japan [ Germany | Canada

POPULAR PRODUCT CHARACGTERISTICS - 1

Monthly Sales Volume by Product Form

2,504,955

8,198
557,495
258,638

0 750,000 1,500,000 2,250,000 3,00

B Tablet [ | Capsule Powder [ Granule [ Liquid

0,000

Monthly Sales Revenue (RMB) by Product Form

459,244,565
437,731,290
187,805,822
81,925,318
75,836,947
0 125,000,000 250,000,000 375,000,000 500,000,000
B Tablet | Capsule Powder B Granule | LiqgilgM[JuOUp
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POPULAR PRODUCT CHARACTERISTICS - 2

Monthly Sales Volume and Revenue (RMB) by Nutritional Ingredient

Artichoke, Milk Thistle, Curcumin

5,923,429 RMB
Calcium Citrate Vitamin D [&§{ ,005 y/ RMB

232 kinds of raw materials such as fruits, vegetables, and grains, Amino acid  |[ZAS§4450

Grape seed extract, Vitamin C  PAASSWAY

NAD+Precursor 5,1 04 RMB

Cranberry extract WSS/ ' RMB

1200mgHyaluronic acid, 25000mg
Collagen peptide, Vitamin C, Vitamin E, Cu 9,713,392 RMB

Seaweed fish oil etc. |{ 0,333 >

23 minerals and vitamins 7,953 ).9 RMB

50 kinds of comprehensive nutrients such as multi-vitamin B, vitamin C, biotin, etc. [@}VAA 408 RMB

0 10,000 20,000 30,000 40,000

ML)~

R X M 8 B &



POPULAR PRODUCT CHARACTERISTICS - 3

Monthly Sales Volume and Revenue (RMB) by Effects

Probiotics (144,018 29,923,438.4 RMB

Glucosamine Hydrochloride

12,340,152.5 RMB

Glucosamine

4,276,656.8 RMB

French-patented plant extract, natural plant vitamin C, SOD superoxide dismutase

1,730,660 RMB

Bifidobacterium animalis subsp. lactis 420

3,265,964 RMB

Niacin Nicotinamide Coenzyme q10 Curcumin |15,139 8,143,590.1 RMB

Lactobacillus rhamnosus, Lactobacillus reuteri, cfu |1 4,665 2,979,355 1 RMB

2,039,704.3 RMB

Collagen i

2,444,103 RMB

Compound Herb Essence

1,961,750.5 RMB

Glucosamine Sulfate

0 40,000 80,000 120,000 160,000

ML)~
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POPULAR PRODUCT CHARACGTERISTICS - 4

Monthly Sales Volume and Revenue (RMB) by Nutrient Content

Regulate intestinal flora |111,214 23,971,198.6 RMB

,150,088.6 RMB

Brighten skin colour

Anti-aging 13,140,858.3 RMB

Supplement NAD+ 16,915,468.7 RMB

Conditioning the intestines

3,967,208 RMB

Improve private flora environment,
Remove bad bacteria and protect good bacteria, |[14,708 2,987,855.8 RMB
Reduce antibiotic resistance
Jy/calorie intake, balance blood sugar, and reduce hunger |14,109 2,747,835 RMB

2,560,493.6 RMB

Soothes discomfort

9,725,157.6 RMB

Fades wrinkles

1,961,750.5 RMB

Joint soft tissue supplement

0 30,000 60,000 90,000 120,000

ML)~
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TOP 20 SEARCH KEYWORDS

Oyster flakes 204,892
Melatonin 171,457
Vitamins 140,379
Meal Replacement Satisfaction Food 130,656
Clearing away heat and detoxifying oral liquid 115,698
Folic acid 105,205
Glucosamine 85,678
Probiotics for adults to regulate the intestines

and stomach 85,670
Japan 84,244
Liver protector 83,934
L-carnitine 82,786
Meal Replacement Milkshake 79,019
Calcium tablets for middle-aged and elderly 75,875
Vitamin B family 75,376
Ailevi 74,570
Intestinal cleansing enzyme 73,873
fish oil 67,151
multi-vitamins 66,257
dha 63,250
Oyster flakes 204,892

RISING KEYWORDS

IEZG TS E
HEART
STRUCTURE
DIAGRAM

HEALTHYCARE

Q10 5ifi§
HEALTHYCARE

Q10 COENZYME

SESHLIFE SPACE
AUSTRALIA LIFE
SPACE

HZADHA£ H
JAPANESE DHA
FISH OIL

Q104 ER
BRAND Q10
COENZYME

NUOHUI

RIREE<E0
AR
COLLAGEN
WHITENING
ORALLIQUID

TMe)==
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FASTEST-GROWING PRODUCTS

X8 | #O
Bir | &8

SYNBIOTIC(AI0I28) formys QYN BIOTIC 20195
©f UAS aberatories DDS Protcec: g umm»m

LACTO- LACTO-
stss S E X {g

Mosazc gz
D 2HO|QEIA

aues 1§ 0"
foms | cun | Fre

@@ g

BB 2,000 mg X SN0
\_

FE R E Lacto Fitid £ B A
ILEXRAEEERRE XK
Product: Probiotic

Brand: Lacto Fit

Listed price: 398 RMB

Sales price: 218 RMB

Sales: 107,573

Swisse

—ULTIBOOST —

CALCIUM + VITAMIND

[=iiEIFR] SwisseHi 4155 A
e+ ZD150 5F ZIIVDTS A M S
Product: Calcium, Vitamin D
Brand: Swisse
Listed price: 238 RMB
Sales price: 105 RMB
Sales: 64,722

Swisse

—ULTIBOOST—
LIVER DETOX

[t & BLOAT
T —= =A==, ~ . |
—————e e

[=RIBMEIFR] BN Swisse 415
&l E A NPERAR N E 1200 BEH
Product: Liver Detox
Brand: Swisse
Listed price: 159 RMB
Sales price: 149 RMB
Sales: 38,488

CENQVIS
SUGARLESS C
500mg

Ascorbic Acid (Vitamin C) 250mg
Sodum Ascorbate (equivalent Ascorbic Acid 250mg) 28'mg

VITAMIN C

Reducgs duration and

[(e=F[[EF] cenovisZ 44
ZCIHEVCIRIE 30055 BB

Product: Vitamin C, Cold Relief
Brand: Cenovis

Listed price: 359 RMB

Sales price: 99 RMB

Sales: 25,893

BEIER, #Asstap

e
—ULTIBOOST— iﬁ1 99

= =10

3

91.7-

324 &35

285 10

swisse B H OB R AEE =
DVD150% M5 5 RIS ZERA
25 A

Product: Calcium, Vitamin D

Brand: Swisse

Listed price: 153 RMB
Sales price: 89 RMB
Sales: 39,319

ML)~
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http://item.taobao.com/item.htm?id=587870618119
http://item.taobao.com/item.htm?id=587870618119

TOP 10 CROSS-BORDER STORES

mall Global Flagshio Store /T 100,851,835

546,602

Ali Health Overseas Flagship Store _ 44,715,077

AH 335,235

SET
Swisse Overseas Flagship Store _ 47,224,463

192,615

LACTO-

2]

@ LACTOFIT Overseas Flagship Store _ 24,511,408

114,751

@ Tmall Supermarket
) . O

¥ I 11,790,165

CAREP! )¢ CarePlus Overseas Flagship Store 95,721
@ PipingRock Overseas Flagship Store 8&? 9,139,669
e Tmall Global Beauty Club W 10,313,721
Lc:;%:‘;s; ChemistWarehouse Overseas Flagship Store 79,? 11,808,627
MvplTE.N MyProtein Overseas Flagship Store 66,? 12,999,833
0 RMB 40,000,000 RMB 80,000,000 RMB 120,000,000 RMB

B Monthly Sales Revenue (RMB) Monthly Sales Vol
TMC)~
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TOP 10 HEALTH SUPPLEMENTS BRANDS

Top 10 Health Supplements Brands by Sales Volume

REVENUE (RMB) COUNTRY ORIGIN
Swisse 143,461,474.0 Australia
4,500 Blackmores 32,787,875.2 Australia
Puritan’s Pride 19,735,059.9 USA
O Sales vol
Fancl 26,197,439.0 Japan
3,000 VitaFusion 13,757,772.9 United States
o _
0,892 o o o o o Lacto-Fit 24.,983,709.9 Korea
12 951 118,876 115,711 115,649 114,302 107,291
Jamieson 11,764,758.1 Canada
1,500 > 510
O
Healthy Care 12,739,668.4 Australia
Nu-Lax 8,437,551.8 Australia
57
0 MyProtein 18,691,189.2 United Kingdom
SKUs On Shelf

ML)~
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SUB-CATEGORY - VITAMINS / MINERALS

Top 5 best-selling products

LISTED
. . . . . ] SELLING SALES REVENUE
This category includes products containing the below ingredients: PRODUCT BRAND I(DF?“I/'C:?S PRICE (RMB) | SALESVOL ChE

= Selenium
. . [ZitEsR] Swisself#
= Vitamin A,B,C,D,EK... BHER A EDIS0E Y Swisse 238.0 106.9 64,722.0 6.921,096.0
= Calcium VDG RX A M5
= |ron

i swisseBMH O/ HEE =
INC DVD150%i4MN5 5 IRUKHE Swisse 153.0 89.0 39,319.0 3,499,391.0

= L-Carnitine FRAPEGA
= Folic acid
BARES R IRER 5 1 F - m
HEVMF2ERSHESM  PipingRock = 399.0 82.8 38,726.0 3,206,512.8
INSELY SRl e

M bioisland i O A A FZL
HSHhEFZEBHRALERKR  Bio lsland 299.0 145.0 30,276.0 4.390,090.0
F150%1/#R

REN AL ZCEE H20E

IRTRR LB R St @ V4 (gb;/ 9.9 9.9 28,043.0 277,625.7

CERERET]

ML)~
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SUB-CATEGORY - VITAMINS / MINERALS

Brands: 863

Sales Vol: 1,625,773

March 2021

SKUs online: 19,098
Sales Revenue: 222,426,702 RMB

Shops: 1,924

0-10

10 - 20
20 - 50

50
150

200
300

700

Price Range (RMB)

100 -

400 -
500 -
600 -

800 - 1,000
1,000 - 1,500
1,500 - 2,000

- 100
150
- 200
- 300
- 400
500
600
700
800

2,000 - 3,000
3,000 - 4,000
5,000 - 6,000
8,000 - 10,000

Price distribution (in RMB)

15,000,000

Price Range

30,000,000

Sales Revenue (F

[ 4

MB)

45,000,000

60,000,000

ML)~
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SUB-CATEGORY - OTHER SEAFOOD EXTRACTS

This category includes products containing the below ingredients:

== Pear|l powder

- Astaxanthin

== Shellfish (including oyster) extract

== Seal (including fur seal) oil
= Sardine oil extract

== Spirulina / Algae extract
= Shark scales

== Squalene

= Glucosamine

= Chitin

Top 5 best-selling products

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

PRODUCT BRAND

EIL [1SchiffMoveFreezs
Move Free/

AT BERHEESHNEES g
EIHE120%*2

MoveFreeEEER B = 45
B BHEXETIMSMEE) M
*NENERE

Move Free/
oae

,ﬁﬁliJ1BOKI§ﬁEHMﬂ@§§#ﬁ

BLACKMORESB{X=E Si}E
Blackmores/

NE ==
I S R T REE
[EmEE] Blackmores/
BLACKMORES®{f £ & 1E S
Y2 H180%I I X eE

BTN TSR NEEEHESTIE Puritan‘s
EREHH =240 5MSMx Pride/
T Z4ME Ay sk

LISTED
PRICE

(RMB)

418.0

209.0

284.0

399.0

318.0

385.6

209.5

170.0

179.0

178.0

12,311.0 4,747,629.0
11,943.0 2,502,512.0
11,082.0 1,884,139.0
10,959.0 1,961,750.5
7,122.0 1,267,439.4

Imor—=

= N 8 B &



SUB-CATEGORY - OTHER SEAFOOD EXTRACTS

Brands: 178

Sales Vol: 287,902

March 2021

SKUs online : 3,527
Sales Revenue: 70,651,007 RMB

Shops: 253

0-10
10-20

20 - 50
50-100
100-150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800
800 - 1,000
1,000 - 1,500
1,500 - 2,000
2,000 - 3,000
3,000 - 4,000
5,000 - 6,000

Price Range (RMB)

Price distribution (in RMB)

0

/7,500,000

Price Range

15,000,000

Sales K

evenue (RMB)

22,500,000

30,000,000
TMCe)=

R R N 8 B &



SUB-CATEGORY - MUSHROOM/MICROBIAL FERMENTATION

Top 5 best-selling products

LISTED
. . . . . ] SELLING SALES REVENUE
This category includes products containing the below ingredients: PRODUCT BRAND I(DF?I\I,IC;I? PRICE (RMB) | SALESVOL ChE

= Coenzyme Q10

. BEE R E Lacto FitilAEE
= Red goji berry MR LEANBEFGER  Lacto-Fit 398 217.94 107,573 23,444,034

— Enzyme BREXRAR

ISDG H A A O &R [B)EZ 22232
MESKRGZEEHHE iSDG 358 146.41 24,934 3,650,482
{E120%0/58

F 1B S mBioelElzE
= H =2 ARk 5 R Bio-E 2909 151.85 21,829 3,314,801
REMER K

EEAMTMEEA R O RR |
L IR I BT E Fofrrrrlﬁ‘l’;s 208 228.08 20,826 4,750,027
jarrow30%i

[XIGFHERE] BN Clife
spacem RN AIEME Life Space 320 191.64 20,442 3,917,458
mEEIFE

ML)~

R X M 8 B &



SUB-CATEGORY - MUSHROOM/MICROBIAL FERMENTATION

March 2021

Brands: 624
Sales Vol: 1,003,330

SKUs online : 7,703
Sales Revenue: 313,054,259 RMB

Shops: 1,478

1
2

50 -
100 -
150 -
200 -

300

700 -

800 -

1,000 -
1,500 -
2,000 -
3,000 -
4,000 -
5,000 -
6,000 -

7,000 -
8,000 - 1
10,000 -1
15,000 -2
20,000 - 100,00

Price Range (RMB)

Price distribution (in RMB)

400 -
500 -
600 -

0-10
0-20
0-50
100
150
200
300
-400
500
600
700
800
1,000
1,500
2,000
3,000
4,000
5,000
6,000
7,000
8,000
0,000
5,000
0,000
0,000

Price Range

20,000,000

40,000,000
Sales Revenue (RMB)

60,000,000

80,000,000
T/VI( )

= N 8 B =



SUB-CATEGORY - PROBIOTICS

Top 5 best-selling products

LISTED
. . . . . ] SELLING SALES REVENUE
This category includes products containing the below ingredients: PRODUCT BRAND I(DF?“I/'C:?S PRICE (RMB) | SALESVOL ChE

= Probiotics

BEE PR E Lacto Fitte £ H
MBRAJLEARANREEZER#  Lacto-Fit 398 217.94 107,573 23,444,034
BEExR

EEAMHT AR ORRK |
B IR I EBTE Fofm‘l’;s 208 228.08 20,826 4,750,027
jarrow30%i

[XUFHE=E] BN Olife
spacetm EE A THIERZE  Life Space 320 191.64 20,442 3,917,458
mEEFE

[BojSatEz] M Olife
space B420mERE AAIE Life Space 320 189.72 13,743 2,607,287
{EFH604]

EEFEAEHTEESEORRK |
BN P18 I BTE 38 arrow 208 239.59 10,464 2,507,050
21 Formulas
\L\

ML)~

R X M 8 B &



SUB-CATEGORY - PROBIOTICS

March 2021

Brands: 346 SKUs online : 3,324 Shops: 893

Sales Vol: 471,084 Sales Revenue: 95,580,319 RMB

Price Range

0-10
10-20

20 - 50
50-100
100-150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800
800 - 1,000
1,000 - 1,500
1,500 - 2,000
2,000 - 3,000
4,000 - 5,000

Price Range (RMB)

0 15,000,000 30,000,000 45,000,000 60,000,000

Price distribution (in RMB) S ( ) ;I-Mm(g; C;OU;:
ales Revenue (RMB ‘



SUB-CATEGORY - PROTEIN POWDERS /

AMINO ACIDS / GOLLAGEN

This category includes products containing the below ingredients:

== Amino acids

= Collagen

= \Whey protein

== S0y protein isolate

== Arginine

= Collagen

== Fish protein

= Mixed nutritional proteins
= Branched-chain amino acid
= Peptides

= Melatonin / pineal gland products

= (Glutamine

Top 5 best-selling products

PRODUCT BRAND

Z[EHMEE Z=sleepwelIBER
ZHR AR 2 & = BEAR 5 4B
E2EETR

ZE [FHvitafusionfEE ZLHE
sleepwel lEIRFEEE R X
BHEERE A

E[E)# O Vitafusion
SleepWell#B 2 & pf A EXHE
REARAE60M 2R BN R

697510% MyProteinFENEZL
BB Mt AAZ25g

OLLY#BE =B ALENAR
sleepwel iR & ZBEAR 5 FEAR
BEMEE B R

Nature's
Truth

VitaFusion

VitaFusion

MyProtein

Olly

LISTED
PRICE

(RMB)

198

229

298

30

269

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

89

99

146.32

30

193.93

30,741

30,732

15,711

14,819

13,934

2,735,949

3,042,468

2,298,838

444,570

2,702,236

ML)~

R X M 8 B &



SUB-CATEGORY - PROTEIN POWDERS /
AMINO ACIDS / GOLLAGEN

March 2021

Brands: 716 SKUs online : 10,377 Sales Revenue: 197,874,513 RMB

Shops: 1,527 Sales Vol: 809,439

Price Range

0-10

10- 20

20 - 50
50-100
100-150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800
800 - 1,000
1,000 - 1,500
1,500 - 2,000
2,000 - 3,000
15,000 - 20,000

0 1,000,000 2,000,000 3,000,000 4,000,000
Price distribution (in RMB) -I- M( ) i

Sales Revenue (RMB) ROR M BN

Price Range (RMB)



SUB-CATEGORY - DIETARY FIBER/CARBOHYDRATES

Top 5 best-selling products

LISTED
. . . . . SELLING SALES REVENUE
This category includes products containing the below ingredients: PRODUCT BRAND m‘c; PRICE (RMB) | SALESVOL (RMB)

== Dietary fiber / fruit and vegetable fiber
ZE# OMetaZE A FE{EASE
= Biopolysaccharide FRAEAHEEIFNEILR  Metamucil 200 169.09 16,457 2,782,653
NHF24/
== Oligosaccharide
EARMEERER R EWH Erba Vita /
RHHE SRR EIFRRE =EE 212 166.03 11,534 1,915,009
RER IR
NU-LAXREEATSE
PR RER AT 4 S S 404nulax LJ,_” e 97 42.56 11,197 476,497
REEF BN E& o
nu-lax: BEE 500958 R ik NU-Lax/
EEME RS BT ,jt” @ei%_ 179 119 10,780 1,082,820
{EFRERLE & o
MetaZEiX g BT EM =
MAXEMTIEIFERNE  Metamucil 300 169 10,578 1,787,682

ARERER

Imor—=

= N 8 B =



SUB-CATEGORY - DIETARY FIBER/CARBOHYDRATES

March 2021

Brands: 297 SKUs online : 386

Sales Vol: 59,259 Sales Revenue: 11,986,822 RMB

Price Range
0-10
10 - 20
20-50
50-100
100 - 150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800
800 - 1,000
1,000 - 1,500
1,500 - 2,000
5,000 - 6,000

Price distribution (in AMB) O 4,000,000 8,000,000 12,000,000 16'Q|Q/(1))]O[O]Q"°“°
Sales Revenue (RMB) REM SN B

Price Range (RMB)



SUB-CATEGORY - OTHER PLANT EXTRACTS

This category includes products
containing the below ingredients:
= Soybean isoflavones

== Echinacea extract

= Saw palmetto

== East Asian arrowroot

= Pumpkin / Pumpkin seeds

== Pycnogenol

== Lycopene

= Lutein

= Papaya extract

== Natto extract

= Aloe

= Alfalfa

= Hops

= Ginseng extract

= Tea with phenolic content / Tea
= Sea buckthorn

== Dandelion

= Ginkgo / Ginseng & ginkgo

== Lecithin

= Grape seed extract

= Bilberry / Blueberry extract
= Rose essential oll

== Malic acid

= Garlic extract

== Bitter gourd extract

= Cranberry

= Thistle

= St. John's wort extract

= Maca extract

Top 5 best-selling products

PRODUCT BRAND

[RipIREIFR] B Swisse
B 41559 &0 B R INBEASIR
=120

BYHEALTH;Z B (& #2850
FFBERT = 9h&) B K K& 1E G
RMRNEEFTm

YRYE [E)FER N SwisseH 4513
&I E 1200 PR TR iR
BIPE &R

[ oA R =R M Swisse Hfy
IFEEMRIEEEE180
FRRE

[REREFR]SwisseHi 4155
B IMRERERETR
2 3a SN

Swisse

ByHealth

Swisse

Swisse

Swisse

LISTED
PRICE

(RMB)

159

178

298

299

339

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

149

168.8

195.13

149

194.58

38,488

29,072

27,965

16,765

15,632

5,734,712

4,907,388

5,456,940

2,497,985

3,041,663

ML)~

R

= N 8 B &



SUB-CATEGORY - OTHER PLANT EXTRACTS

March 2021

Brands: 725 SKUs online : 14,064 Shops: 1,276

Sales Vol: 1,150,323 Sales Revenue: 209,811,441 RMB

Price Range

0-10
10-20

20 - 50
50-100

100 - 150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800
800 - 1,000
1,000 - 1,500
1,500 - 2,000
2,000 - 3,000
5,000 - 6,000
4000 - 5000
5000 - 6000

Price distribution (in RMB) O 15,000,000 30,000,000 45,000,000 60,000,000

Sales Revenue (RMB) RORM BN R

Price Range (RMB)



SUB-CATEGORY - ANIMAL EXTRACTS

Top 5 best-selling products

This category includes products containing the below ingredients:

== Colostrum

== Sheep placenta extract / Black goat embryo tonic
== Kangaroo-derived products

=Deer antler extract

== Propolis / Bee products

PRODUCT BRAND

BN (Healthy Care B
RiEEREZE=SME  Healthy Care
2000mg2004i

AL Bt DEANRIPIR &
053 22 551 58 B2 o A8 2 ) I e
U R 4 =k

Nature’s
Answer

B Healthy Care BRIERER
AREE2004/HRBAFL#H O Healthy Care
IFmBE AR

[EE] 2R+ ENHealthy
Carest 3= BIZRERIRE200 Healthy Care
MIL/HRIE O 1E &R

HealthyCaresg 2% £ X
IRERFHE20048 5 KRERIK Healthy Care
1E fBM# O CW

LISTED
PRICE

(RMB)

239

198

175

299

399

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

/6

168

109.13

189.71

132

2,912

2,100

1,580

1,451

1,399

221,312

352,800

172,422

275,274

184,668

Imor—=

= N 8 B &



SUB-CATEGORY - ANIMAL EXTRACTS

March 2021

Brands: 154 SKUs online : 1,006 Shops: 385

Sales Vol: 41,884 Sales Revenue: 8,109,908 RMB

Price Range

10-20

20 - 50
50-100
100-150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800
800 - 1,000
1,000 - 1,500
1,500 - 2,000
2,000 - 3,000
3,000 - 4,000

0 350,000 700,000 1,050,000 1,400,000
Price distribution (in RMB) -I- M[ ]DrouD

Sales Revenue (RMB) RRM BN B

Price Range (RMB)




SUB-CATEGORY - OMEGA FATTY ACIDS

This category includes products containing the below ingredients:

-=DHA / EPA / DPA

== |_inolenic acid

== Fish oil / Deep sea fish ol

== Evening primrose oll

Top 5 best-selling products

SELLING SALES REVENUE
PRODUCT BRAND PRICE (RMB) SALES VOL (RMB)

AL FHY clatt 8E L SHER fik 7K
BE e R 2% 1E an I RRER 3R AR
ERITNE

Muscletech/

=R

Eleviti# OB IR E 24855 H
DHAFIIRESS=ZEER Elevit/E R4
Z5 ¥, BA60ML

B3N bio islandZ 13 E FADHA
e nZ AR BIRZIRE  Bio Island
= Fron60H]

Eleviti# OB IRE R 245501
DHAFIRESSE=ZIHER ElevitVEER%E

2 [F . A6 0%
MuscletechfLRAFI £ CLA Muscletech/
TR B K SCleteC
Z R
fREE2HR L

LISTED
PRICE

(RMB)

598

269

151

269

1196

188

189

86.77

189.08

372.97

7,217

4,468

1,634

1,553

1,024

1,356,796

844,452

141,776

293,647

381,924

Imor—=

= N 8 B =



SUB-CATEGORY - OMEGA FATTY ACIDS

March 2021

Brands: 517 SKUs online : 4,320 Shops: 1,618

Sales Vol: 345,069 Sales Revenue: 66,030,016 RMB

Price Range For DHA/EPA/DPA And LA

0-10
10 - 20
20 - 50

50 - 100
100 - 150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800

800 - 1,000
1,500 -2,000 |8
3,000 - 4,000

Price Range (RMB)

0 /50,000 1,500,000 2,250,000 3,000,000
Price distribution (in RMB) -I- M( ) i

Sales Revenue (RMB) RORM BN R



0-10
10-20
20-50

50-100
100 - 150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800

800 - 1,000
1,000 - 1,500
2,000 - 3,000
5,000 - 6,000

Price Range (RMB)

20 - 50
50-100
100 - 150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800
800 - 1,000
1,000 - 1,500
1,500 - 2,000
1500 - 2000

Price Range (RMB)

Price Range For Fish Oil / Deep Sea Fish Oill

3,500,000

Price Range For Evening Primrose Oll

500,000

/7,000,000

Sales Revenue (RMB)

1,000,000

Sales Revenue (R

[ 44

MB)

10,500,000

1,500,000

14,000,000

2,000,000



SUB-CATEGORY - BEAUTY SUPPLEMENTS

Top 5 best-selling products

LISTED
. . . . . SELLING SALES REVENUE
This category includes products in the following sub-categories: PRODUCT BRAND '(’I:*“'g PRICE (RMB) | SALESVOL (RMB)

==Dietary supplement drinks

sEZE CharrieNAHRORE
FME OSEFOIFIEE
it tH2s

Charrier/

1 94.04 17,854 1,689,672
(RS, 96

== Other dietary supplements

Yan
= =
REABREFANMOR \yoiiang | 1,000 198.27 12,402 2,458,883

RREEMBEZARE o

ERIREMRROKRESSE
FORBHNSERGS IR E R AR
RBEEBER

Ni Lingyan/

AT 698 268 10,811 2,897,348

AEANRORE S FRR
FREEBRAEAEHARS
E=

Ni Lingyan/

ST 698 268 10,183 2,729,044

[ EFSwisse B 4EiFAR%
JR7KFE R ORI FREL IR R & Swisse 599 499 10,065 5,022,435
RiEBNIniEve

ML)~

R X M 8 B &



SUB-CATEGORY - BEAUTY SUPPLEMENTS

March 2021

Brands: 547 SKUs online : 3,194 Shops: 624
Sales Vol: 310,460 Sales Revenue: 125,221,465 RMB

Price Range

0-10

10-20

20 -50
50-100
100-150

150 - 200

200 - 300

300 - 400

400 - 500

500 - 600

600 - 700

700 - 800

800 - 1,000
1,000 - 1,500
1,500 - 2,000
2,000 - 3,000
3,000 - 4,000
4,000 - 5,000
5,000 - 6,000
6,000 - 7,000
7,000 - 8,000
8,000 - 10,000
10,000 - 15,000
20,000 - 100,000,000

0 5,000,000 10,000,000 15,000,000 20,000,00
Price distribution (in RMB) T/MC()

Sales Revenue (RMB) S

Price Range (RMB)




SUB-CATEGORY - HEALTH FUNCTIONAL FOODS

Top 5 best-selling products

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

This category includes products in the following sub-categories:

== Dietary supplement biscuits
- Meal replacement
==Dietary supplement jelly

= Functional beverage

F3 HONEADAY Z 42 /s
FIRIKREREXN L E AL
ANILEEZRA

BYHEALTH;Z B2 &/ \58 41,
RIRE B KR EBIRENE)\
DFRTBHRE

Bifvitafusion#fOZLES
BERGFESMHLEZTb
TEb12&kiE

#H OptifasttEBINE 25
FBEEERTEFREN
BE

UnichiBUR LR/ N ERER AR
[RERKRIEHEZRC

PRODUCT BRAND

One a Day

ByHealth

VitaFusion

Nestle Health
Science

Unichi

LISTED
PRICE
(RMB)

269

158

259

358

299

198.98

143.5

168

153.81

199.02

7,352

6,135

4,846

4,639

4,419

1,462,928

880,355

814,128

713,511

879,462

ML)~

R X M 8 B &



SUB-CATEGORY - HEALTH FUNCTIONAL FOODS

March 2021

Brands: 279 SKUs online : 984 Shops: 303

Sales Vol: 126,789 Sales Revenue: 18,997,996 RMB

Price Range

0-10

10 - 20

20 - 50
50-100

100 - 150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800
800 - 1,000
1,000 - 1,500
1,500 - 2,000
4,000 - 5,000
20,000 - 100,000,000

0 1,750,000 3,500,000 5,250,000 /7,000,000

Price Range (RMB)

Price distribution (in RMB) -I- M( JDrouD

Sales Revenue (RMB) RR M B



This category comprises SKUs that are bundles of products

belonging to multiple different categories.

SUB-CATEGORY - NUTRITION PACK

Top 5 best-selling products

PRODUCT BRAND

LemonBoxEEHIESHLE
ZEFBEELZRNFEH4T
FIRRE O B 0B

BLACKMORESB{fE 3

¥F 700078 /A FOR 3P KX TIHEFR
B2 B PR

GNCIRZ = REPLRIars1E
IR 2212041

LemonBoxE il 44 Z AR
IOHERIP O D E 0B 1P ER iR
E3E &8 ER1%

[£EFR2RAELLE]
CenovisZE i 2EC300 5 24
B200%ii

LemonBox

Blackmores/

BUEE

GNC/BZ=

LemonBox

Cenovis

LISTED
PRICE

(RMB)

435

399

219

339

1,099

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

67.81

256.39

149.84

269

204.33

5,902

976

249

195

165

400,194

250,234

37,311

52,455

33,715

Imor—=

= N 8 B &



SUB-CATEGORY - NUTRITION PACK

March 2021

Brands: 21 SKUs online : 44
Sales Vol: 8,537 Sales Revenue: 1,120,228 RMB

Shops: 22

Price Range

0-10

50-100

100 - 150

150 - 200

200 - 300

300 - 400

400 - 500

500 - 600

600 - 700

Price Range (RMB)

700 - 800
800 - 1,000

1,500 - 2,000

Price distribution (in F?MB)O 12 5,000 250,000

Sales Revenue (RMB)

375,000



SUB-CATEGORY - SPORTS & SLIMMING FOODS

This category includes products in the following sub-categories:

== Post-workout recovery

= Sports performance enhancement

=\Weight management

Top 5 best-selling products

PRODUCT BRAND

ZHEPERSONAKEEES
FEESHEZIERRIK  Persona
JKBERRRE B E O

BH 2 B FAMAREEK %5 IE 25 7= i
shoutE412BXYAQUILEA{K Aquilea
BETEIREGON

MyproteinREFGCLATLEEIY
MR AR E 18025 FERT  MyProtein
K ERERNE

AdvoCareZEE NI FciEin
IR FMER{EREsEE P4  AdvoCare
BIAIKET NG

MyvitaminsZZ [E CLAL 3L

YRER 1200 PEETERKANTINE — MyVitamins

RER R B 2 [

LISTED
PRICE

(RMB)

338

399

269

229

198

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

182.47

323.33

168

147.08

139.16

5,984

5,425

3,874

3,388

3,234

1,091,906

1,754,065

650,832

498,292

450,048

Imor—=

= N 8 B &



SUB-CATEGORY - SPORTS & SLIMMING FOODS

March 2021

Brands: 76 SKUs online : 386 Shops: 84

Sales Vol: 59,259 Sales Revenue: 11,986,822 RMB

Price Range

0-10
10-20
50-100

100 - 150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600
600 - 700
700 - 800
800 - 1,000
1,000 - 1,500
2,000 - 3,000

Price Range (RMB)

0 1,000,000 2,000,000 3,000,000 4,000,000

Price distribution (in RMB) ;I‘% [g -
Sales Revenue (RMB) ‘



SUB-CATEGORY - OTHER SUPPLEMENTS

Top 5 best-selling products

This category includes products in the following sub-categories:

== Replenishing supplement drinks
P g SuUpp [RhE3.15EF= 2] BA

= Other nutritional supplements ISDGi 17 8] E% 522320 R
120418

H=IREEEHTT

WeylandEnergyiz 81847 M
HEERRREZ iR —2

=T RINEEE4 T
Weyland Energy&E #5121
B 40004k B 1 B

FOCUSm & R t4 i /]
ExcelerolthStie SiC10 17
BEICICE 15

K ERERS IR NRS
1812 /ImindlabproZ=E# O
18

ISDG

Weyland
Brain
Nutrition

Weyland
Brain
Nutrition

Excelerol

MindLabPro

LISTED
PRICE

(RMB)

199

3.39

1.1

2.9

5.8

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

138

0.95

1.1

2.9

5.8

15,660

3,603

3,575

2,959

2,484

2,161,080

3,423

3,933

8,581

14,407

ML)~

R X M 8 B &



SUB-CATEGORY - OTHER SUPPLEMENTS

Brands: 1,040

Sales Vol: 367,035

March 2021

SKUs online : 12,345
Sales Revenue: 64,065,426 RMB

Shops: 1,459

Price Range (RMB)

Price distribution (in RMB)

1
2
50

100 -
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e ABOUT TMO GROUP

TMO (Technology for Mobile and Online) Group is an eCommerce service provider with offices in Shanghai, Hong Kong, and Amsterdam
servicing medium & large enterprises with cutting-edge solutions for eCommerce, O20, Mobile, and Cloud value-added services.

We strongly advocate the adoption of cutting-edge technologies and business models including the Internet of Things (loT) and O20 integration,
working closely with our clients on providing software solutions as well as strategizing hardware solutions. We guide our clients from initial business
requirements, planning, design, and the development stage to long-term managed services empowered by marketing & cloud applications.

Leveraging our experience in eBusiness models on Web and Mobile Solutions, we have serviced foreign and asian B2B as well as B2C companies
with innovative eCommerce business solutions in Asia, Europe, and the U.S., engaging in long-term partnerships and growing our clients’ business.

To keep up with the latest Chinese eCommerce and Health Supplements information and insights,
email us at info@tmogroup.asia to subscribe, click to follow us on social media, or scan the QR to follow our WeChat account:

In Association with Health Products Association —
China (HPA-China)

f facebook.com/tmogroup

HPA is a U.S. non-profit 501(c6) association dedicated to the overall

twitter.com/Tmogroup SH natural health products industry including dietary supplements, organic
— foods, natural cosmetics, sports nutrition and traditional herbal products.
' in ' linkedin.com/company/tmo- The association’s primary focus is the continued development of China’s

rou dietary supplement and overall natural health product industry.
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