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HEALTH SUPPLEMENTS
DATA PACK
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Note:
I M [ J Lroup This report was produced wholly by TMO Group, based on desktop
P R ESE NTE D BY research, interviews with industry figures, market research, expert analysis,
N K N O and other methods by a team of eCommerce experts at TMO Group. This
report is only to be used as a reference by relevant readers, and TMO

Group does not assume any substantial legal responsibility for the precise
reliability of the data reproduced or opinions expressed herein.

Foreword

The COVID-19 of early 2020 resulted in a surge in interest in the health products market in China. This report focuses on the online market, with the goal of helping
Strengthening your immune system became a highly sought after quality in health and food eCommerce companies that wish to enter China’s cross-border
supplements. Consequently we saw a considerable spike in sales growth for vitamin and dietary health supplement market or overseas healthcare companies that
supplements, a simultaneous explosion in health supplement sales online and off, and health products have already begun eCommerce activities in China but wish to gain
like Vitamin C flying off shelves in pharmacies. In general, it has been a period of strong sales for the further insights on the industry, including sales patterns and growth
market sector. in the domestic market, new consumption trends, and changes in

consumer demand. This report touches on the competitiveness of
different brands, product types, and products that contain certain
ingredients, to further facilitate this.

On the other hand, even without the influence of the pandemic, experts had expected early 2020 to be a
strong time for health supplements. This was because of more transparent regulations and stricter

supervision being introduced in 2019, which was widely found to reassure customers about product safety
and reliability.

Alibaba platforms such as Taobao were used as the data
focus when researching this report. Sales data from Tmall,
Taobao, Tmall Supermarket, and Tmall Global was
extracted and referenced here. The data comes from
Alibaba’s “Food -> Health Food -> Overseas Health
Supplements” subcategory in particular. This data was
examined from multiple angles, including market size,
best-selling individual products, fastest-growing individual
At the same time, in 2018 the 40-60 year old demographic grew to make up 35% of all Chinese health supplements products, product characteristics, top-ranking brands,
buyers, while the 60+ age-band fell to 42%. Channel development has been rapid, with China’s online channels and consumer search trends.
already commanding a greater share of the market than these have managed in many developed countries. Due to
“blue hat” health product certification restrictions, online channels have become the most important sales channel

for foreign brands, which dominate on them. Additionally, competition on online sales channels tends to be a great
deal fairer and more transparent than other channels.

As the national income in China has increased in recent years, there’s been a rise in overall awareness of
personal healthcare. This has been particularly pronounced when it comes to the effects of urban pollution,
unhealthy lifestyles, and age-associated complications. These have acted as some of the key driving forces
behind the rise of the Chinese healthcare industry. China’s health supplements industry is still in its infancy
compared to other developed countries, with a penetration rate of just 20% (compared to the US’s 70%). This
means that the Chinese market for health supplements has incredible room for growth. For now, dietary
supplements and immune system enhancers are witnessing the biggest increase in consumer demand.

If you have more specific data research or information
requirements, please reach out and Contact Us.


https://www.tmogroup.asia/contact-e-commerce-agency/
https://www.tmogroup.asia/contact-e-commerce-agency/

OVERSEAS FOOD & SUPPLEMENT MARKET

October 2020

Brands: 2,929 SKUs online : 82,510 Sales Revenue: 1,273,534,408 RMB

Shops: 3,558 Sales Vol.: 6,405,718

Historical data 2019.7 - 2020.9
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* Data was collected at end of August 2020, under the “Food -> Food Supplement -> Overseas Food & Supplements” sub-category on Taobao,

Group
Tmall, Tmall Supermarket, and Tmall Global. Tél/p!a [%] -



SUB-CATEGORY MARKET SHARE

1%
0.92%
1.63%
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5.04% PP © Other Plant extracts
505% Beauty Supplement
@ Protein powder/amino acid/collagen
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Other Dietary supplements
Omega fatty acid

6.56% B 5 Probiotics
16.23% () Other Seafood extraxts
@ Dietary Fiber/Carbohydrates
7 099 —— @ Health functional food
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@® Animal extracts
15.93% Nutrition pack
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- CALCIUM + VITAMIN D |

250 TABLETS

BONE & MUSCLE HEALTH

I

~ DIETARY SUPPLEMENT

B O Swisse Bt 15 IR IR TS5 1T 4R
ER TS5+ M52 ES A5 /150 A
Product: Calcium+Vitamin D
Brand: Swisse

Listed price: 238 RMB

Selling price: 169 RMB

Sales revenue: 24,197,082 RMB
Sales: 143,178

30 wohltuende Lutschpastillen

Product: Throat lozenge
Brand: Zirkulin

Listed price: 116 RMB

Selling price: 57.99 RMB
Sales revenue: 5,922,472 RMB
Sales: 102,133

F—iEEEEEzirkulinEE EME O T
& MEHESORL

TOP 5 BEST—SELLING PRODUCTS

Swisse

—ULTIBOOST—
GRAPE SEED

ﬁlWESEEDwrts nifera eract 118,75 mg) equiv, dry szed 14250

VTAMING (ascorbic acid from calcium ascorbate dinyorate) 2250

_ SUPPORTS COLLAGEN FORMATION,
KIN HEALTH & ANTIOXIDANT ACTI\/IT

__HELPS RELIEVE LEG SWELLING _

el 14,250 mg % \
BODY & BEAUTY \ Conrg
60 TABLETS

[#7F] SwisseEEHFfaEH180
F ksxb

Product: Grape seed

Brand: Swisse

Listed price: 339 RMB

Selling price: 190.6 RMB

Sales revenue: 16,713,699 RMB
Sales: 87,691

Swisse

5 ULTIBOOSTS
HIGH STRENGTH
CRANBERRY

CRINBERRY (¥eccinium matrocarpan dry freit powler S50 my) agav. sk in 25
__ SUPPORTS URINARY TRACT HEALTH
__INCLUDING BLADDER & KIDNEYS e
ANTIOXIDANT
25,000 mg

GENERAL HEALTH
90 CAPSULES ONE-A-DAY

S Swisse B 4% S A 1Z AUFE L
IR E L3041

Product: Cranberry

Brand: Swisse

Listed price: 198 RMB

Selling price: 168.98 RMB
Sales revenue: 14,354,036 RMB
Sales: 84,944

ﬁﬁ?ﬁ”ﬁ%

&60)941 I'~ 5’!‘
etable Ferments n Extract + Citrdlin

ISDGHA# R IEEE R 2327 1EY)
REVKRER FIDAEE120%1/%%

Product: Enzyme

Brand: ISDG

Listed price: 358 RMB

Selling price: 157.51 RMB
Sales revenue: 13,040,634 RMB
Sales: 82,793
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= N 8 B =



http://item.taobao.com/item.htm?id=587870618119
http://item.taobao.com/item.htm?id=587870618119

BEST-SELLING PRODUCTS (#6-15)
LISTED PRICE (RMB) | SELLING PRICE (RMB) SALES VOL SALES REVENUE (RMB)

ZEMEMHEZRIFERNL HEERIE http://item.taobao.com/

6 i) RS et femhmodestords0d6es2  PIPINGrock 398 109.0 60,813 6,626,836
7 [EE)*?;C%;CE?E;%;&??CDH Iterr;]ttﬁt:gt?%rlzée;%geg;ggn5/72 Cenovis 350 913 42,897 3,918,423
,  OWERKuTEMEXIIEN  nplenedsoen o
9 [#:75] SwissefbEIE 12041 ksxp P OMAB0030.00M Swisse 208 222 9 35,365 7,884,120
10 ’&14‘%;_)#5‘5;2&?%?;?&?; =K e O Oy, Pipingrock 399 85.4 32,707 2,793,748 41
11 ’%Eﬁifgﬁeﬁ?giiiﬁgfﬁ e, Nature's truth 198 90.1 29,778 2,682,932
2 MEBETmOARGER  lomhmieassiises SO

. 3wisseﬁﬁ\é/’&[)i§§giéii%§é%50ﬁ 243 D g Swisse 238 105.0 27,242 2,859,770
14 UEFE S""ijgf)%ﬁ;%?jf@'m*ﬂ e B Swisse 333 333.0 25,456 8,476,848
i Metas=iATERE B A 4 114/ R T HEM http://item.taobao.com/ Metamuci 300 169.0 24 567 4,151,823

FTiEEIHHEIEEE = item.htm?id=586773083765
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PRODUCT PRICE RANGE

10 - 20 === 50 282
) — 50 S5 g U

50 - 100 1492 244
100 - 150
150 - 200 1543 431

400 - 500 ———— 156 467
500 - 600 = 73 322
600 - 700 =
700 - 800 =
800 - 1000 == 32 671

1000 - 1500 ==

1500 - 2000 == 23 091

2000 - 3000 =

3000 - 4000 = 17 662

Sales Vol.

4000 - 5000
5000 - 6000 | 2 249
6000 - 7000
7000 - 8000 24

8000 - 10000

10000 - 15000 | 53
15000 - 20000
20000 - 100000000 25

0 100k 200k 300k 400k 500k 600k 700k 800k 900k 1M 1.1M 1.2M 1.3M  1.4M 1.5M 1.6M 1.7M

Price distribution (in RMB)
* Ranked by monthly sales volume
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Monthly Sales Volume by Country of Origin

2,153,396
1,659,456

829,469
441,409
209,973
0 550,000 1,100,000 1,650,000 2,200,000

B Australia [ USA Japan M Germany [ Canada

Monthly Sales Revenue (RMB) by Country of Origin

357,362,759.9
354,587,799.5

197,694,970.7

62,349,194.19

67,8193,145.55

0 100,000,000 200,000,000 300,000,000 400,000,000

B USA | Australia Japan [ Canada | Germany

POPULAR PRODUCT CHARACGTERISTICS - 1

Monthly Sales Volume by Product Form
2,479,741

1,869,32

547,015
531,749
222,937

0 750,000 1,500,000 2,250,000 3,000,000

B Tablet [ | Capsule Granule [ Powder [ Liquid

Monthly Sales Revenue (RMB) by Product Form

453,810,775.7
430,565,049.8

111,961,783.9
84,096,111.8
71,766,642.74

0 125,000,000 250,000,000 375,000,000 500,000,000

B Tablet | Capsule Powder M Granule | Liquid

MO~

R R N 8 B &



POPULAR PRODUCT CHARACTERISTICS - 2

Monthly Sales Volume and Revenue (RMB) by Nutritional Ingredient

Propolis |104,004 6,030,954 RMB

Vitamin c, Biotin, Vitamin e

5,711,126.79 RMB

CLA 1,744.918.2 RMB

Collagen

1,865,091.15 RMB

Plant extracts

2,798,299.06 RMB

Grape seed extract

1,003,704 RMB

Melatonin

559,950.8 RMB

Nettles, wormwood, birch leaf

870,113.94 RMB

-carnitine

662,709.13 RMB

|-glutathione

1,529,364.06 RMB

0 30,000 60,000 90,000 120,000
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TOP 20 SEARCH KEYWORDS

Melatonin

Vitamins

nmn

Blemish

dha

Glucosamine

Reduce fat and increase muscle
swisse

multi-vitamins

Vitamin b

Vitamin b6

Vitamin d

Glucosamine Chondroitin plus calcium
L-carnitine

Coenzyme q10

Whey Protein

Calcium supplement for women
fish oil

Liver protector

Tonic

261,718
235,120
205,800
169,676
160,629
151,166
125,769
123,731
122,852
113,875
103,529
101,275
97,620
97,271
93,943
91,531
86,042
83,034
80,399
79,796

RISING KEYWORDS

EEEfN ap iR EE POLAZEH

& VITAMIN POLA SKIN
CAPSULE WHITENING

SWISSE &8 & ;H
SWISSE DEEP FISH

OIL FANCALGZSHAEE
FANCL
MULTIVITAMIN i

SUGAR
CONTROL

mEEEW
PROBIOTICS

CONSTIPATION EEEARM
ENZYME PAPAYA

ESEA Y
AMERICAN
LECITHIN

Moy
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FASTEST-GROWING PRODUCTS

@ )z.rkul.n ; ,%,

~ Propolis 5’.&:&
Halsy asﬂlle =

e e
“und Schluckbeschwerden ~  « *

Propolis -
las Arznei-

Bienenstoc!

30 wohvende Luf tschpastillen

F—tEEFEEzirkulinZg FEEMH

Fo i MEAE30RL

Product: Throat lozenge
Brand: Zirkulin

Listed price: 116 RMB

Sales price: 58 RMB
Sales: 102,133

@ Piping Rock'mm*,. :

Vision @ Shield

{LUTEIN|

w ZEAXANTHIN

= "‘- \‘ B )
Mipeas 72
SUPPLEMENT

ESEMMEHERFIRN HEEeRI
MIERIE) L EEE A IRERT T

Product: Lutein
Brand: Pipingrock
Listed price: 398 RMB
Sales price: 98 RMB
Sales: 60,813

CEN@VIS

SUGARLESS C
500mg

Ascorbic Acid (Vitamin C) 250mg
Sedium Ascorbate (equivalent Ascorbic Acid 250mg) 281mg

VITAMIN C

Reduces duration and
300 severity of common
s cold symptoms

[(Ef] BiMcenovisZemEHESA =
clBIE /=B FTc#EVC /3004 /3R

Product: Sugarless Vitamin C
Brand: Cenovis
Listed price: 359 RMB

Sales price: 99 RMB
Sales: 42,897

FUA-AVLSALTYE

<= T -3
232;” FLAEBRT 229

ISDG HZA# R (BEZ R 232701517
REKRZZBHAEE120401/22
Product: Enzyme

Brand: ISDG

Listed price: 358 RMB

Sales price: 158 RMB

Sales: 82,793

| |
150 ViTAM
130, some sa*#:'s 2

Z[F VitafusionZ L Z HHHES FR4h
oM TR A = 15070

Product: Melatonin
Brand: Vitafusion
Listed price: 259 RMB
Sales price: 148 RMB
Sales: 9,784

Imor—=
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http://item.taobao.com/item.htm?id=587870618119
http://item.taobao.com/item.htm?id=587870618119

TOP 10 CROSS-BORDER STORES

Fmall global flagship store 543330— 98,815,963
Swisse overseas flagship store 258,245_ 57,279,083
Tmall International Beauty Club 168,526_ 26,355,343
W—M Ali Health overseas flagship store 130,108 17,442,058
@ PipingRock flagship store 125 817 13,350,703
Zirkulin flagship store 5,2586’850’916
CENevis Cenovis flagship store 99,543_ 16,003,369
\&IngD(j ISDG overseas flagship store Q&T 14,706,196
@Qgﬂé‘s CarePlus overseas flagship store 82,?6 9,764,766
ChemistWarehouse overseas flagship store 79,55— 12,686,953
0 RMB 40,000,000 RMB 80,000,000 RMB 120,000,000 RMB
B Monthly Sales Revenue (RMB) Monthly Sales Vol

TMC ==
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TOP 10 HEALTH SUPPLEMENTS BRANDS

Top 10 Health Supplements Brands by Sales Volume

. BRAND REVENUE (RMB) COUNTRY ORIGIN

7,000
1,0
5,250
O Sales vol
3,500
& ~—0—0—o
12,073 O O O O
150,845 146,753 138,281 125,485 124,059 116,877 115,101 93273
1,750
2195

SKUs On Shelf

Swisse

- Blackmores

Nu — lax

- Pipingrock
. Cenovis

Puritan‘s pride

ISDG
Vitafusion
Zirkulin

Healthy care

172,474,456

32,989,497
11,543,987
15,586,758
20,251,369
14,008,383
19,247,119
13,917,735
7,037,499
11,337,244

Australia

Australia
Australia
USA
Switzerland
USA
Japan
USA
Germany

Australia

Imor—=
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SUB-CATEGORY - VITAMINS / MINERALS

Top 5 best-selling products

LISTED
. . . . . ] SELLING SALES REVENUE
This category includes products containing the below ingredients: PRODUCT BRAND I(DF?“I/'C:?S PRICE (RMB) | SALESVOL ChE

= Selenium
. . SEN 3 O Swisse T 41 1RIE
= Vitamin A,B,C,D,EK... SEATISEASEAMTZATSE A4 Swisse 238 169 143,178 24,197,082
= Calcium F150/
= |ron

va [1E5] BMcenovisEE#E
Inc W ECIRIEAEMTIE  Cenovis 359 91.34 42,897 3,918,423

= Folic acid
BARES R IR ER 5 MBS
DEZERES HREEFEFEK  Pipingrock 399 85.42 32,707 2,793,748
Sy e

Swissefi 4155 HHLE =R
D150/ ZAVDEB A ZBE Swisse 238 104.98 27,242 2,859,770
#MNE5

ERFRIMREERC Cenovis 359 358.92 19,954 7,161,866

ML)~
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SUB-CATEGORY - VITAMINS / MINERALS

October 2020

Brands: 869 SKUs online: 19,280 Sales Revenue: 244,005,553 RMB

Shops: 2,138 Sales Vol: 1,629,033

Price Range

0-10 e 23 175
10 -20 =
20 - 50 e 121 360
50 -100
100 - 150
150 - 200

200 - 300 e 126 719

300 - 400 =—eessssss—— 50271
ggg = 288 8 Sales \ol.

600 - 700 = 5 802

498 235

399 665

349 021

/700 - 800 =

800 - 1000 1971
1000 - 1500
1500 - 2000 209
2000 - 3000
3000 - 4000 6
4000 - 5000

0 50K 100K 150k 200k 250k 300k 350k 400k 450k 500k
Price distribution (in RMB) -I- M[ ]DrouD
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SUB-CATEGORY - OTHER SEAFOOD EXTRACTS

Top 5 best-selling products

PRODUCT BRAND

This category includes products containing the below ingredients:

== Pearl powder

- Astaxanthin

== Shellfish (including oyster) extract

== Seal (including fur seal) oil
= Sardine oil extract

== Spirulina / Algae extract
= Shark scales

== Squalene

= Glucosamine

= Chitin

[EmEE]
BLACKMORESB{EE & Blackmores
#E8 11180% M3 X T (R

[EREE]
BLACKMORES®{£=£X%x"1 Blackmores
RAET 11180512

EEHOSIBERBRES
KN RBENMEBEIETS Sanaexpert
VEREIREE

= [E# O SchiffMoveFreez:

T REREREENIEE  Move free

Ej§E120%*2

[ER2#7=F] goodhealthif

R R e 000 health

LISTED
PRICE

(RMB)

399

300

598

429

198

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

178.75

357.11

197.91

414.34

109.01

15,031

9,991

9,928

9,613

8,254

2,686,834

3,567,878

1,964,836

3,983,027

899,775

Imor—=
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SUB-CATEGORY - OTHER SEAFOOD EXTRACTS

October 2020

Brands: 199 SKUs online : 3,648 Sales Revenue: 64,158,631 RMB

Shops: 269 Sales Vol: 265,054

Price Range

0-10 w== 3 140
10 - 20
20-50 w==m 4 057
50-100 msssssssssseeeees 50 715
100 - 150
150 - 200

200 - 300

300 - 400 e 51 766

400 - 500 I 22 535
500 - 600 == 2 915 Sales Vol.
600 - 700 =

700 -800 = 1 395
800 - 1000 =
1000 - 1500 = 785
1500 - 2000 *
2000 - 3000 52
3000 - 4000
4000 - 5000 |4

0 10K 20K 30k 40k 50k 60k 70k 80k 90k 100K 110K 120K 130K 140K 150K 160K 170K 180K

164 800

124 764

110 311

ML)~

Price distribution (in RMB) ®OE M B N K



SUB-CATEGORY - MUSHROOM/MICROBIAL FERMENTATION

Top 5 best-selling products

LISTED
. . . . . ] SELLING SALES REVENUE
This category includes products containing the below ingredients: PRODUCT BRAND I(DF?I\I,IC;I? PRICE (RMB) | SALESVOL ChE

= Coenzyme Q10
3 ISDG H A # & [8]E# = 232
= Red goji berry fiEY Rk Rl ISDG 358 157.51 82,793 13,040,634
= Wik /43
= Enzyme TE1E12041/4%

[ZABERFRE ! BN
SVELTY 22 f& 42 % Z pakkun Svelty 7.9 5.9 16,398 96,738
i) iz AR,

MDCHu#E A1, sk BRI B
AIVHMENLEZSEBHTE  Metabolic 228 173.69 10,547 1,831,952
BEIZERNES

BRECH AR FH ARSVELTY

1 ERIEED RS Svelty 202 185.06 9,459 1,750,497
pakkunintEiz ===
HZARdokkanE2 Z £ iR B2 dokk
ZBEFSRRIBESTRIGE oo 198 198 6,728 1,332,144
N abura das
ki 180%i

ML)~
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SUB-CATEGORY - MUSHROOM/MICROBIAL FERMENTATION

October 2020

Brands: 240 SKUs online : 4,259 Sales Revenue: 92,847,265 RMB

Shops: 582 Sales Vol: 502,317

Price Range

0-10 = 18 644
10 -20 = 2 449
20 - 50 wessss——— 24 520
50-100 =essssssssssssssssssss 57 093
100 - 150
150 - 200

200 - 300 =sssssssssssssssESSESSEEEEEEEsssssesssssses 110 103

300 - 400 s 32 601
400 - 500 ——— les Vol
500 - 600 == 6 460 Sales Vol.

200 722
347 805

600 - 700 =
700 - 800 !
800 - 1000 1 1352
1000 - 1500
1500 - 2000 1 725
2000 - 3000
3000 - 4000 86
4000 - 5000
5000 - 6000 6
8000 - 10000
0 25K 50K /5K 100K 125K 150K 175K 200K 225K 250K 275K 300K 325K 350K 375K
Group
Price distribution (in RMB) TMC]
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SUB-CATEGORY - PROBIOTICS

Top 5 best-selling products

LISTED
. . . . . ] SELLING SALES REVENUE
This category includes products containing the below ingredients: PRODUCT BRAND I(DF?“I/'C:?S PRICE (RMB) | SALESVOL ChE

= Probiotics

BEMNCEYEmAEE ) LE Nutrit
A ERA B E TS ‘g;'rg’” 389 195.2 13,138 D 564,566
KRR S

MM AR EmEEORRKE

ZEFMFIEEARIZEER  Clinicians 268 213.71 12,324 2.633,712
F B+ = 303U
LEMONAKFIOCE i F 4
HEZCHREBANBERE pﬁfﬁrﬁgﬁﬂ 376 153.38 11,193 1,716,794
AL CTTER MK R

EEWONmERmETTARA
IR B EYEMBEMAKS Doppel herz 429 148.99 11,112 1,655,608
(B IREI0R

[XX11100a] BMlife space
mEENAARAANEEIZBG Life space 320 220.26 10,239 2,255,211
EBNE

ML)~
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SUB-CATEGORY - PROBIOTICS

October 2020

Brands: 352 SKUs online : 3,322 Sales Revenue: 64,365,017 RMB

Shops: 945 Sales Vol: 323,946

Price Range

0-10 109
10 -20 N 987
20-50 HEEEN 5 254
50-100 NN 23 877
100 — 15O T cccccccuccucccccuccuccuccuccuncucccccccuncucuccccccniunniiinniiiiniiiiiniiiiinmmmmmii»»»s 88 128
150 - 200
200 - 300 IR 48 977
300 - 400 N 12 999
400 - 500 W 5 945
500 - 600 W= 2 403
600 - 700 1§ 603
700 - 800 | 269
800 - 1000 1| 456
1000 - 1500 221
1500 - 2000 4
2000 - 3000 69
3000 - 4000 12

0 10K 20K 30k 40k 50k 60k /0k 80k 90k 100K 110K 120K 130K 140K 150K

Price distribution (in RMB) T M[ )
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SUB-CATEGORY - PROTEIN POWDERS /
AMINO ACIDS / GOLLAGEN

This category includes products containing the below ingredients:

. . LISTED
= Amino acids PRODUCT BRAND ORICE SELLING sALES VoL | SALES REVENUE
S PRICE (RMB) (RMB)

Top 5 best-selling products

= Collagen
: B2 Esleep i BIAR
— Whey protein OLLY#E
y P EE R ERRIR fEsleepwell IR Olly 269 187.46 41,487 7,777,203
== Soy protein isolate ERE
== Arginine
— Conagen %@?ﬁ%%sleepwellﬁ%?
ZHLEE BhER 23 EEAR /4B Nature's truth 198 90.1 29,778 2.682,932
== Fish protein Z2ERTE
= Mixed nutritional proteins
= Branched-chain amino acid X EvitafusiontB R R ZHR
sleepwelllEERFEIRE®RZE  Vitafusion 229 08.81 22 452 2,218,578
= Peptides BhERAE F

= Melatonin / pineal gland products
i [EX{KEFEF] BYHEALTH
= Glutamine HEER N EAKEEZHK  By-health 158 147.73 17,072 2,522,036
SRAETUIR LRERAE

EEINRARE R LTI NERD
IRIE EXHRR HH23#EWEE Naturelan 259 09.87 15,619 1,559,898
& ZERERHE

ML)~
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SUB-CATEGORY - PROTEIN POWDERS /
AMINO ACIDS / GOLLAGEN

October 2020

Brands: 790 SKUs online : 10,930 Sales Revenue: 149,464,698 RMB
Shops: 1,693 Sales Vol: 765,079

Price Range

10-20 m=m 5517
20 - 50 meesssssssssssss 30 359
50 - 100

100 - 150
150 - 200

200 - 300
300 - 400 Meesssssssssssssssss 39 816

400 - 500
500 - 600 meeEsssss—— 24 374

600 - 700 ==
7/00-800 m=m 57112

800 - 1000 =

1000 - 1500 = 2 309
1500 - 2000

2000 - 3000 162

3000 - 4000
4000 - 5000 44

5000 - 6000

8000 - 10000 | 26
10000 - 15000

20000 - 100000000 | 13
0 20K 40K 60K 80K 100K 120K 140K 160K 180K 200K 220K 240K 260K

Price distribution (in RMB) -I- M[ )
R OE M B B K

235 757

Sales \ol.

128 839

106 965




SUB-CATEGORY - DIETARY FIBER/CARBOHYDRATES

Top 5 best-selling products

LISTED
. . . . . SELLING SALES REVENUE
This category includes products containing the below ingredients: PRODUCT BRAND m‘%ﬁ PRICE (RMB) | SALESVOL (RMB)

== Dietary fiber / fruit and vegetable fiber

MetaSSiX RS BT 41114
= Biopolysaccharide RETERMTERHHMEIE  Metamucil 300 169 24,567 4,151,823

%
== Qligosaccharide

F—i{EEBioeA= g X
B ERF K RBRTFITL 5 Bio-e 209 171.2 23,698 4,057,000
KEKREHNE

BINNu-lax REE R G EA

Nu—|
500g°28: u—lax 256 190 19,254 3,658,260

[1IZaiiNlE] ERFEERE

R EWERHEEPHETE  ErbaVita 182 138.75 10,381 1,440,369
FEREEFHEER

nu-lax; KB E50098 M SR i

EEMERTEMEHHAE Nu—lax 118 95 7,943 754,585

{EFRENLE M

ML)~

R X M 8 B &



SUB-CATEGORY - DIETARY FIBER/CARBOHYDRATES

October 2020

Brands:328 SKUs online : 3,419 Sales Revenue: 53,414,676 RMB

Shops: 1,011 Sales Vol: 431,518

Price Range

0O0-10 W 1223
10 -20 N 4 243

20 = 50
50 - 100 126 383
100 - 150
150 - 200

Sales \ol.

200 - 300 IS 32 107
300 -400 NN 5 767
400 - 500 ®™ 1 406
500 - 600 1 665
600 - 700 1 491
700 - 800 135
800 - 1000 © 860

1000 - 1500 93
1500 - 2000 66
5000 - 6000 4

0 10K 20K 30k 40k 50k 60k 70k 80k 90k 100K 110K 120K 130K

Price distribution (in RMB) -I- M[ JDroup

R R N 8 B &



SUB-CATEGORY - OTHER PLANT EXTRACTS

Top 5 best-selling products

PRODUCT BRAND

This category includes products
containing the below ingredients:
= Soybean isoflavones

== Echinacea extract

= Saw palmetto

== East Asian arrowroot

= Pumpkin / Pumpkin seeds

== Pycnogenol

== Lycopene

= Lutein

= Papaya extract

== Natto extract

= Aloe

= Alfalfa

= Hops

= Ginseng extract

= Tea with phenolic content / Tea
= Sea buckthorn

== Dandelion

= Ginkgo / Ginseng & ginkgo

== Lecithin

= Grape seed extract

= Bilberry / Blueberry extract
== rose essential oll

== Malic acid

= Garlic extract

== Bitter gourd extract

= Cranberry

= Thistle

= St. John's wort extract

= Maca extract

[#7F] SwisseBE B ITIHLE

E180 1 ksxb Swisse

N SwisseHT T EHEIR
B R E I 303

Swisse

EZEFMEHERIPERNL HE
BRIAMAZRIE)LEEESR  Pipingrock
REMEF

[#£7=] Swisseli&i&E A

1204 ksxb Swisse

LEHEEWRLERAL
AHEERPRAANERE o
mEFIEE

LISTED
PRICE
(RMB)

339

198

398

298

258

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

190.6

168.98

108.97

222.94

121.67

87,691

84,944

60,813

35,365

16,315

16,713,699

14,354,036

6,626,836

7,884,120

1,985,125

Imor—=

= N 8 B =



SUB-CATEGORY - OTHER PLANT EXTRACTS

October 2020
Brands: 747 SKUs online : 14,569 Sales Revenue: 206,648,549 RMB
Shops: 1,359 Sales Vol: 1,160,741
Price Range
0-10 = 4170
10-20 =
20 - 50 =—— 34 727
50 - 100 266 918
100 - 150
150 - 200 406 345

300 oy 4()0 SEEssssasseesee—" ] 44 976
400 - 500 ==
500 - 600 mmmmm 16 570 Sales Vol.

600 - 700 ===
700 - 800 &

800 - 1000 ™ 4 770
1000 - 1500 =

1500 - 2000
2000 - 3000 1 863
3000 - 4000
4000 - 5000 347
5000 - 6000

7000 - 8000 2
10000 - 15000

0 25K 50K /76K 100K 125K 150K 175K 200K 225K 250K 275K 300K 325K 350K 375K 400K 425K
Price distribution (in RMB)
TN

R R N 8 B &



SUB-CATEGORY - ANIMAL EXTRACTS

Top 5 best-selling products

This category includes products containing the below ingredients:

LISTED
PRICE

= Colostrum N
[EE] ®MlHealthy Care

&3 iEhHﬁAHS&%ZOOM/ﬁﬂ Healthy care

= Sheep placenta extract / Black goat embryo tonic R T

== Kangaroo-derived products

==Deer antler extract

Chemistware

wagnerZ 200/ iR EE house

== Propolis / Bee products

X BREREBREZABM
RIERITARAEAKIEMEE  San peter
K AFEAK IE A

ENF OISR BRES M
BRI A ORFREEMEA  Vitamore
vy LR

BRERETFSINERTE
SRR FEEFERRE  Naturies
]33 E I

(RMB)

175

399

398

699

980

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

109.12

132

266.75

293.09

678.58

4,382

2,580

2,109

2,083

1,470

478,178

340,560

562,572

610,513

997,510

Imor—=

= N 8 B =



SUB-CATEGORY - ANIMAL EXTRACTS

October 2020

Brands: 174 SKUs online : 1,143 Sales Revenue: 11,279,798 RMB

Shops: 456 Sales Vol: 50,663

Price Range

10-20 | 31
20 -50 e 1189
50 - 100
100-150 TN 8 822
150-200 e 5. 824
200- 300 TN 10 222
300 - 400 N 4 45
400 - 500 NN 1417
500 - 600 N 422
600 - 700 N 1 790
700 - 800 W 209
800 - 1000 W 204
1000 - 1500 W 190
1500 - 2000 W 191
2000 - 3000 W 112

0 1K 2K 3K 4K 5K 6K /K 8K 9K 10K 11K 12K 13K 14K 15K 16K

Price distribution (in RMB) -l- M[ JDrouD
R R N 8 B &

15 581



SUB-CATEGORY - OMEGA FATTY ACIDS

Top 5 best-selling products

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

This category includes products containing the below ingredients:

-=DHA / EPA / DPA

== |_inolenic acid

== Fish oil / Deep sea fish ol

== Evening primrose oll

PRODUCT BRAND

[#75] Swissefi#iFNE

. N Swi
# S ER AR B1000mg ksxb WISSE
[EREE]
BLACKMORES R{Z X Tl Blackmores
K& SRERAREE 400, M]3 0N
AMER

ZERRINEFEEH400
#I omega3iXiREDHARRK  Pipingrock
M3hEE&/H

SN Blackmores B {E = 385
& h400%iomegal3& fiTiHER Blackmores
REHEF

IEAK{FEWebber{H1E31Z
M 4E0Omega3EPA/DHARE
=K E &7H2023.3

Webber
naturals

LISTED
PRICE
(RMB)

333

379

299

299

285

333

124

116.48

128.35

285

25,456 8,476,848
13,086 1,622,664
12,885 1,500,810
11,573 1,485,395
5,240 1,493,400

ML)~

R X M 8 B &



SUB-CATEGORY - OMEGA FATTY ACIDS

October 2020

Brands: 510 SKUs online : 4,377 Sales Revenue: 67,291,961 RMB

Shops: 1,702 Sales Vol: 335,542

Price Range For DHA/EPA/DPA And LA

20 - 50
50 - 100
100 - 150
150 - 200 10 271
200 - 300
300 - 400

400 - 500
500 - 600

600 - 700

700 - 800
1000 - 1500 7

1500 - 2000 2

0 1000 2000 3000 4000 5000 6000 7000 8000 9000 15 1173

Price distribution (in RMB) -l- M[ ) Lk
® N B B K



Price Range For Fish Oil / Deep Sea Fish Oill

0-10 mmmm 2 770
10 - 20 1 323

20 -50 mmmm 2 928

50 — 100

100 - 150 103"740"
150 - 200 56 619

| 61 081 Sales Vol.
300 - 400 ‘_ 11 180

200 - 300
400 - 500 W= 4 546
500 - 600 ® 755
600 — 700 1 409
700 - 800 ™ 883
800 - 1000 1 411

1000 - 1500 @ 67

1500 - 2000 | 8

2000 - 3000 | 14

40 309

0 10K 20K 30K 40K 50K 60K /0K 80K 90K 100K

Price Range For Evening Primrose Oll

10 - 20 3

20 - 50
50 - 100
100 - 150
150 - 200
300 - 400
400 - 500
500 - 600
600 - 700 6 235

700 - 800 | 7
800 - 1000 M 84

1000 - 1500 | 5

1500 - 2000 | 4

0) 500 1000 1500 2000 2500 3000 3500 4000 4500 5000 5500 6000 6500



SUB-CATEGORY - BEAUTY SUPPLEMENTS

Top 5 best-selling products

LISTED
. . . . . SELLING SALES REVENUE
This category includes products in the following sub-categories: PRODUCT BRAND '(’I:*“'g PRICE (RMB) | SALESVOL (RMB)

==Dietary supplement drinks

INZEA#H ONMN12000+#7
= QOther dietary supplements REBBRIPB-MEIRAZE Realhouse = 77,760 3,846.07 7,479 28,764,765
EENAD+E R EE

1@a2 AN = EYNMN10500B4H
iz B ERIEERER  Organika 26,228 3,976.64 5,430 21,593,177
A EmELER

Unichi3ER iR /) \BRERHE B

. ) Unichi 228 164.43 5,392 886,590
MIRBEEB/KEEEB R

H 7B 2 55 TUACAGHAE IR
ORR#&E25mI*30ZIEMm B Axxzia 2,500 1,952.63 4,803 9,378,480
2L

B0\ EE#E O 1ERE Confid
NMN9B00H IR ELER B 1% H 8L O”U'S:”CG 2.000 977.17 4,724 4,616,172
T=ZEnadiEBEE

Imor—=

= N 8 B =



SUB-CATEGORY - BEAUTY SUPPLEMENTS

October 2020

Brands: 533 SKUs online : 3,383 Sales Revenue: 202,891,718 RMB
Shops: 643 Sales Vol: 258,893

Price Range

0O-10 m=m 788
10-20 m
20-50 s 3 707
50 — 100 M. 16 462

100 - 150 42 161
150 - 200 26 086
200 - 300 46 422
300 - 400 21 291
400 - 500 B T
700 - 800 Wmm———— 3 071
1000 - 1500 N VR 1.
4000 - 5000 =
5000 - 6000 mmm ] 425
6000 - 7000 73
7000 - 8000
8000 - 10000
10000 - 15000 35
15000 - 20000
20000 - 100000000 6
0 5K 10K 15K 20k 25k 30k 35k 40K 45K 50K
Price distribution (in RMB) TMC )"

R R N 8 B &



SUB-CATEGORY - HEALTH FUNCTIONAL FOODS

Top 5 best-selling products

LISTED
. . . . . SELLING SALES REVENUE
This category includes products in the following sub-categories: PRODUCT BRAND '(’I:*“'g PRICE (RMB) | SALESVOL (RMB)

== Dietary supplement biscuits

F—1ERFEEzirkulinE FE o
—Meal replacement ST e ] e 0p Zirkulin 116 57.99 102,133 5,922,472

==Dietary supplement jelly

== Functional beverage % E|Vitafusion& + 2 4 s

< W5 Vitafusion 259 148 9,784 1,448,032

'S FANEAN T A 15051

BAZ EEE A FKEHKRIR Nature’

5 B EREESORL bij:fys 256 170.29 7,733 1,316,823
A O R*1HE

BAZ EREEBEHEKE Ootimal

M I Thim A S A Soﬁj t'lrgss 212 165.93 7,623 1,064,882
2B ZFInER

BAZ F/ i EEF O Nature’

I EE LS REG bi Srrffys 198 173.13 7.064 1,223 009

FRIF R KSR AE

ML)~

R X M 8 B &



SUB-CATEGORY - HEALTH FUNCTIONAL FOODS

October 2020

Brands: 188 SKUs online : 734 Sales Revenue: 20,754,822 RMB

Shops: 254 Sales Vol: 203,376

Price Range
0-10 N 887
10 -20 @ 210
20-50 B 2 734
S5 0 124 556

100 - 150 I 40 579
150 - 200 N 27 964
200 - 300 N 4 659
300 -400 1 615
400 - 500 | 396
500 - 600 | 394

600 - 700 161
700 - 800 219
1000 - 1500 2

0 10K 20K 30K 40K 50K 60K /0K 80K 90K 100K 110K 120K 130K
Price distribution (in RMB) -I- M[ ]DrouD

R R N 8 B &



SUB-CATEGORY - NUTRITION PACK

This category comprises SKUs that are bundles of products

belonging to multiple different categories.

Top 5 best-selling products

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

PRODUCT BRAND

[EFE=AELE]
CenovisZE 2 4C300 5 26
B200%i

Herbsense4k R FRiT %%
¥ VCHAE ECRh =58 /5 M)
A elsERm A

[EELH] B—ERB&MH
FRE+ KB IRk AE KEIR
* REF

BLACKMORESB{(Xf =3

FFASLES0 F T8 A PRER BN
RIEm2AR =

[E1E] Healthy Cared® &

Cenovis

Herbsense

Carlson

Blackmores

M BEREZ=BREREIMNE Healthy care

BRIk E

LISTED
PRICE
(RMB)

1,099

356

440

358

299

209

178

399.57

257.57

299

2,114

472

280

191

144

441,826

84,016

111,880

49,196

43,056

Imor—=

= N 8 B =



SUB-CATEGORY - NUTRITION PACK

October 2020

Brands: 30 SKUSs online : 53 Sales Revenue: 1,107,581 RMB

Shops: 29 Sales Vol: 4,118

Price Range

50-100 M 35
100 - 150 N 160
150 - 200 TN 633
pfololecmctololmep . ey
300 - 400 N 142

400 - 500 . 387
500-600 W 52

600 - 700 | 13
700 - 800 BN 102

800 - 1000 | 12

1000 - 1500 | 10

1500 - 2000 3

200 400 600 800 1000 1200 1400 1600 1800 2000 2200 2400 2600

ML)~

R R N 8 B &

Price distribution (in RMB)



SUB-CATEGORY - SPORTS & SLIMMING FOODS

Top 5 best-selling products

LISTED
. . . . . SELLING SALES REVENUE
This category includes products in the following sub-categories: PRODUCT BRAND '(’I:*“'g PRICE (RMB) | SALESVOL (RMB)

== Post-workout recovery

iR 2R FRAQUILEAIALT 3K %S

—Sports performance enhancement JER B HishoutB IR EXINIR Aquilea 399 328.72 6,848 2,251,078
D R EE60R

=\Weight management

Myvitamins3& ECLAILHETL
SHER 120MPERTIRKANTINE ~ Myvitamins 198 146.35 4,868 712,444
RER SR AR 2 3 O

BE BT Bk K B KA RE 122 B [T

ZH BAERRZKIPHEZKHEE  Biomenta 4,792 269.8 3,225 870,114
HHEREEE

EEE R CLAL YL SHES iR
F130RIFHETIR KBTI  Ironmaxx 208 267.22 2.084 556,892
B2 IE Shironmaxx

BN myvitaminsi® R IR

I (NEERPTLEEFET  Myvitamins 485 75.61 2.083 157,502
E] #Ocla

ML)~

R X M 8 B &



SUB-CATEGORY - SPORTS & SLIMMING FOODS

October 2020

Brands: 83 SKUs online : 395 Sales Revenue: 11,738,214 RMB

Shops: 89 Sales Vol: 50,852

Price Range

10-20 N 80
20-50 N 621
50 - 100 TN 8 923

ifoloegmeyenmeye ... By
150-200 ST T T T T T T———TTTTTTTTTTTTTTTTTTTTTTTNY 9 072

200 - 300
folodecw Xolonme ... BECNL¥ |
400 - 500 NN 1 636
500 -600 W 134
600 - 700 | 21
700 - 800 | 29
800 - 1000 NN 306

1000 - 1500 | 25

1500 - 2000 | 22

2000 - 3000 ©W=W 314

0 1K 2K 3K 4K 5K 6K /K 8K 9K 10K 11K

Price distribution (in RMB) ;r%[g C;OU;:



SUB-CATEGORY - OTHER SUPPLEMENTS

Top 5 best-selling products

This category includes products in the following sub-categories:
== Replenishing supplement drinks

== Other nutritional supplements

PRODUCT BRAND

[ZE2Amy | IZARF22fE %%
pakkunfED D RREFREF L Svelty
HERD AR M HERE

H=IREEEHTT

WeylandEnergyt2 #8401  Cellfood
HEERRRE S 210 ieE— 2

=T RINEEE4 T
Weyland Energy&E #5121
B 40004k B 1 B

Weyland
brain nutrition

FOCUSI= 512 X /7 Weviand
Excelerolih3e1e&ICICT)E brainezti?ition
BEICICEAR 1N

EES®ELion's ManeXz
SLaE IR B ER & VA TR K Ad e Toniig

23wl

LISTED
PRICE
(RMB)

6.5

1.78

1.1

2.9

4.7

SELLING SALES REVENUE
PRICE RMB) | SALESVOL (RMB)

6.41

1.14

1.1

2.9

2.59

28,072

7,119

6,590

6,290

5,058

179,972

8,126

7,249

18,241

13,100

ML)~

R X M 8 B &



SUB-CATEGORY - OTHER SUPPLEMENTS

October 2020

Brands: 1,112 SKUs online : 12,998 Sales Revenue: 83,565,926 RMB

Shops: 1,641 Sales Vol: 424,586

Price Range

0-10 94194'3"

10 - 20 S 05 976
20 - 50
50 - 100

100 - 150
150 — 2100

200 - 300 TS 34 536
300 - 400 EEESSSSSSSSSSSSSEEssmm 21 661
400 - 500 Eeeeessss———— ]3 102
500 - 600 =
600 - 700 =————— 7 119
700 - 800  n———
800 - 1000 ==

1000 - 1500 m———— 6 262

1500 - 2000 '——

2000 - 3000 = 647

3000 - 4000 !
4000 - 5000

5000 - 6000 = 792

6000 - 7000
7000 - 8000 1
20000 - 100000000

52 184

74 010

Sales Vol.

0 10K 20K 30K 40K 50K 60K /0K 80K 90K

Price distribution (in RMB) ;I-Mm[g? C;;OU;:



T/l/l( )
e ABOUT TMO GROUP

TMO (Technology for Mobile and Online) Group is an eCommerce service provider with offices in Shanghai, Hong Kong, and Amsterdam
servicing medium & large enterprises with cutting-edge solutions for eCommerce, O20, Mobile, and Cloud value-added services.

We strongly advocate the adoption of cutting-edge technologies and business models including the Internet of Things (loT) and O20 integration,
working closely with our clients on providing software solutions as well as strategizing hardware solutions. We guide our clients from initial business
requirements, planning, design, and the development stage to long-term managed services empowered by marketing & cloud applications.

Leveraging our experience in eBusiness models on Web and Mobile Solutions, we have serviced foreign and asian B2B as well as B2C companies
with innovative eCommerce business solutions in Asia, Europe, and the U.S., engaging in long-term partnerships and growing our clients’ business.

To keep up with the latest Chinese eCommerce and Health Supplements information and insights,
email us at info@tmogroup.asia to subscribe, click to follow us on social media, or scan the QR to follow our WeChat account:

In Association with Health Products Association —
China (HPA-China)

f facebook.com/tmogroup

HPA is a U.S. non-profit 501(c6) association dedicated to the overall

twitter.com/Tmogroup SH natural health products industry including dietary supplements, organic
— foods, natural cosmetics, sports nutrition and traditional herbal products.
' in ' linkedin.com/company/tmo- The association’s primary focus is the continued development of China’s

rou dietary supplement and overall natural health product industry.


mailto:info@tmogroup.asia
mailto:info@tmogroup.asia
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://twitter.com/Tmogroup_SH
https://twitter.com/Tmogroup_SH
https://twitter.com/Tmogroup_SH
https://twitter.com/Tmogroup_SH
https://www.facebook.com/tmogroup
https://www.facebook.com/tmogroup
https://twitter.com/Tmogroup_SH
https://twitter.com/Tmogroup_SH
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group
https://www.linkedin.com/company/tmo-group

