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Note:
I M [ J Lroup This report was produced wholly by TMO Group, based on desktop
P R ESE NTE D BY research, interviews with industry figures, market research, expert analysis,
N K N O and other methods by a team of eCommerce experts at TMO Group. This
report is only to be used as a reference by relevant readers, and TMO

Group does not assume any substantial legal responsibility for the precise
reliability of the data reproduced or opinions expressed herein.

Foreword

The CoViD-19 of early 2020 resulted in a surge in interest in the health products market in China. This report focuses on the online market, with the goal of helping
Strengthening your immune system became a highly sought after quality in health and food eCommerce companies that wish to enter China’s cross-border
supplements. Consequently we saw a considerable spike in sales growth for vitamin and dietary health supplement market or overseas healthcare companies that
supplements, a simultaneous explosion in health supplement sales online and off, and health products have already begun eCommerce activities in China but wish to gain
like Vitamin C flying off shelves in pharmacies. In general, it has been a period of strong sales for the further insights on the industry, including sales patterns and growth
market sector. in the domestic market, new consumption trends, and changes in

consumer demand. This report touches on the competitiveness of
different brands, product types, and products that contain certain
ingredients, to further facilitate this.

On the other hand, even without the influence of the pandemic, experts had expected early 2020 to be a
strong time for health supplements. This was because of more transparent regulations and stricter

supervision being introduced in 2019, which was widely found to reassure customers about product safety
and reliability.

Alibaba platforms such as Taobao were used as the data
focus when researching this report. Sales data from Tmall,
Taobao, Tmall Supermarket, and Tmall Global was
extracted and referenced here. The data comes from
Alibaba’s “Food -> Health Food -> Overseas Health
Supplements” subcategory in particular. This data was
examined from multiple angles, including market size,
best-selling individual products, fastest-growing individual
At the same time, in 2018 the 40-60 year old demographic grew to make up 35% of all Chinese health supplements products, product characteristics, top-ranking brands,
buyers, while the 60+ age-band fell to 42%. Channel development has been rapid, with China’s online channels and consumer search trends.
already commanding a greater share of the market than these have managed in many developed countries. Due to
“blue hat” health product certification restrictions, online channels have become the most important sales channel

for foreign brands, which dominate on them. Additionally, competition on online sales channels tends to be a great
deal fairer and more transparent than other channels.

As the national income in China has increased in recent years, there’s been a rise in overall awareness of
personal healthcare. This has been particularly pronounced when it comes to the effects of urban pollution,
unhealthy lifestyles, and age-associated complications. These have acted as some of the key driving forces
behind the rise of the Chinese healthcare industry. China’s health supplements industry is still in its infancy
compared to other developed countries, with a penetration rate of just 20% (compared to the US’s 70%). This
means that the Chinese market for health supplements has incredible room for growth. For now, dietary
supplements and immune system enhancers are witnessing the biggest increase in consumer demand.

If you have more specific data research or information
requirements, please reach out and Contact Us.


https://www.tmogroup.asia/contact-e-commerce-agency/
https://www.tmogroup.asia/contact-e-commerce-agency/

OVERSEAS FOOD & SUPPLEMENT MARKET

July 2020

Brands: 2,961 SKUs online : 83,670

Sales Vol.: 5,227,233

Shops: 3,981

Sales Revenue: 952,024,386 RMB

Historical data 2019.7 - 2020.7
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O No. of Brands <> Sales Revenue

* Data was collected at end of July 2020, under the “Food -> Food Supplement -> Overseas Food & Supplements” sub-category on Taobao,

Tmall, Tmall Supermarket, and Tmall Global.
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SUB-CATEGORY MARKET SHARE

1.00%
1.34% ) @® Vitamins / Minerals
13.69% ¢ Plant Extracts
' Protein Powders / Amino Acid or Collagen Products
@ Probiotics
© Mushroom/microbial fermentation
Other Supplements

4.57% @ Fish / Marine Life Extracts

Dietary Fiber / Carbohydrates
Beauty Supplements
@ Health Functional Foods
Animal Essences / Extracts
¢ Sports & Slimming Products
o @ Fatty Acids / Lipids
14.33% Bundled Supplements

8.58%

* Ranked by monthly sales revenue -I- M [ ] Group
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Product: Water-soluble dietary fiber
Brand: Svelty

Listed price: 6.5 RMB

Selling price: 6.5 RMB

Sales revenue: 302,250 RMB
Sales: 46,500

o PipingRock

Calcium

MNE RN ER 5 4 2 D3 4P
REERSRFREABSETEFEF

Product: Calcium + Vitamin D
Brand: PipingRock

Listed price: 399 RMB

Selling price: 72.3 RMB

Sales revenue: 3,258,192 RMB
Sales: 45,063

TOP 5 BEST-SELLING PRODUCTS

Swisse

—ULTIBOOST —

CALCIUM + VITAMIND

Swisse 15BN OF5 A4 =
D150 Z1FVDEE i A ZEAMS

Product: Calcium + Vitamin D
Brand: Swisse

Listed price: 238 RMB
Selling price: 105 RMB

Sales revenue: 3,662,400 RMB
Sales: 34,880

mUtESTRum-

SLEEP |

1 Melatonin ;

EEFHEE Zsleepwel B E ZZLHRER
V& BriR e iEiR B2 B R LR

Product: Melatonin

Brand: Nature’s Truth

Listed price: 198 RMB

Selling price: 89.05 RMB
Sales revenue: 3,073,151 RMB
Sales: 34,509

witafusion’)
\Slee Well

M F tomn 3

£ ElvitafusiontB B Z L Hfisleepwell
BEAR ERNE 1R B = BARVE ¢ O

Product: Melatonin

Brand: Vitafusion

Listed price: 229 RMB

Selling price: 99 RMB

Sales revenue: 3,287,889 RMB
Sales: 33,211
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http://item.taobao.com/item.htm?id=587870618119
http://item.taobao.com/item.htm?id=587870618119

BEST-SELLING PRODUCTS (#6-15)

10

11

12

13

14

15

PRODUCT TITLE

ZEFMEHERIOMgIRBEOMMEE
RIFIRAARFEERERETT

Healthy Care &M EBRAE=EB%ER
BB EREBRIMAEShc

EERFZIMER S EH40048 omega3
XX EDHARCK I3 EF & AT M

SREEZEC+ER 1.09/5*60 B 55

[ FHEREF3Epakkun] HZANSVELTY
22 E R NsEVE D REEE TR EE R

SwisseHfr 2135 vd F5 1R IR £58 M| £5+ 2 4=
ZD150 /7 2355 H B EAMG

HZA#OISDGR[EEE R 232F0 1B R
a8 =k e R Bt E I EE 2= 1204

ISDGHAFH 232 R R T4 5B
#l REIEBE120ME R

[ﬂﬂ%/u\}ﬁrl Un|Ch|I£I9EH5(J$/J\EE\$
MEEUMIR R ER/KREEZAN

vitafusionfB £ ZsleepwellfEE & = vf
IRV ZHRBNAR B RER

LINK

http://item.taobao.com/
item.htm?id=546743046632

http://item.taobao.com/
item.htm?id=589070916647

http://item.taobao.com/
item.htm?id=565291439147

http://item.taobao.com/
item.htm?id=619236060074

http://item.taobao.com/
item.htm?id=601506630658

http://item.taobao.com/
item.htm?id=527036337530

http://item.taobao.com/
item.htm?id=575162125987

http://item.taobao.com/
item.htm?id=587424869922

http://item.taobao.com/
item.htm?id=610240147556

http://item.taobao.com/
item.htm?id=579624176967

PipingRock

Healthy Care

PipingRock

BiShengYuan

Svelty

Swisse

ISDG

ISDG

unichi

Vitafusion

LISTED PRICE (RMB)

398

299

299

39

358

298

358

358

228

149

SELLING PRICE (RMB)

110.0

97.4

118.0

39.0

186.0

167.6

138.0

138.0

168.0

99.7

SALES VOL

24,008

16,225

15,763

15,732

15,367

15,164

14,731

14,662

13,512

13,426

SALES REVENUE (RMB)

2,632,212

1,580,595

1,860,034

613,548

2,858,313

2,542,151

2,032,878

2,023,356

2,270,016

1,338,144
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http://item.taobao.com/item.htm?id=546743046632
http://item.taobao.com/item.htm?id=589070916647
http://item.taobao.com/item.htm?id=565291439147
http://item.taobao.com/item.htm?id=619236060074
http://item.taobao.com/item.htm?id=601506630658
http://item.taobao.com/item.htm?id=527036337530
http://item.taobao.com/item.htm?id=575162125987
http://item.taobao.com/item.htm?id=587424869922
http://item.taobao.com/item.htm?id=610240147556
http://item.taobao.com/item.htm?id=579624176967

PRODUCT PRICE RANGE

10-20 meem 44 857

50 -100 1172 289

100 - 150 1 259 459
150 - 200
JU - 500 .—6822]_6
300 -400 I 277 670
400 -500 mee———— 130 063 Sales Vol.

500 -600 ==mmm 55 063
600 -700 m== 32 361
700-800 m= 19 828
800 -1000 m==m 32 814
1000 -1500 w=m 23 444
1500 - 2000 m= 24 721
2000 -3000 ¥ 5667
3000 -4000 1 2 641
4000 -5000 324
5000 -6000 751
6000 -7000 24
7000 -8000 26
8000 -10000
10000 - 15000 106
15000 - 20000 48
20000 - 100000000 40

0 10k 20k 30k 40k 50k 60k 70k 80k 90k m 1.7m 1.2m 1.3m 1.4m
8, &8 taosi.com

Price distribution (in RMB)
* Ranked by monthly sales volume
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POPULAR PRODUCT CHARACGTERISTICS - 1

Monthly Sales by Country of Origin Monthly Sales by Product Form

1,450,682 1,833,501

1,429,902 1,545,629

345,087 508,694

347,449 438,258

162,27 278,260

0 400,000 800,000 1,200,000 1,600,000 0 500,000 1,000,000 1,500,000 2,000,000
B United States | Australia Japan B Tablet | Capsule Powder B Granules
B Germany . Britain .~ Liquid
TMCI= "
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POPULAR PRODUCT CHARACTERISTICS - 2

Monthly Sales Volume and Revenue (RMB) by Product Type

Grape seed extract 2,011,808

Plant extracts [ cleki 010 2,000,763

Collagen peptide, elastin peptide [§loEeZI050]0 1,530,320
Biotin, vitamins [glole{otsHe]o 1,031,698

multi-vitamins  ASISIsH0]0) 1,304,738

Vitamin C  [eRg P00 1,027,770
Bird's Nest Polypeptide Collagen Vitamin C 1,022,076
Propolis 30mg |4 &k 0l0 267,844
Collagen peptides, elastin peptides, [430/1050]6; 797,940
cla conjugated linoleic acid [eIZ¥~24H0L0 558,553

0 5,000 10,000 15,000 20,000
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TOP 20 SEARCH KEYWORDS

Melatonin

Meal Replacement Milkshake
Vitamins

Adult probiotics for stomach
Female calcium carbonate tablets
Vitamin b

L-carnitine

Intestinal cleansing enzyme
Glucosamine Chondroitin
Middle-aged and elderly
Folic acid

Glucosamine

Collagen liquid drink genuine
nmn

dha

Vitamin b6

Elderly calcium tablets

Japan

Meal Replacement Food

protein powder

213,412
207,464
183,318
128,832
119,923
117,527
109,474
106,565
103,151
102,101
99,889
99,374
99,306
98,286
94,302
93,707
93,268
89,486
86,857
80,083

RISING KEYWORDS

5 ES
SPRING LEAF

DHEA =[F iFmn
DHEA US
AUTHENTIC

E N 1Y TAY
=<EFH B E R
y:\={83) DRINKS

R&R
SUSTAINED
RELEASE

TABLETS = [ I
GOUT SPRAY

HERS
LOSE WEIGHT

Ja
PROBIOTICS
CATS

TMe)==
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TOP 10 CROSS-BORDER STORES

Fmall lobal fiagshin store T 94,016,473.00 RMB

517,491
- Ali Health overseas flagship store 230459_ 31,512,589.52 RMB
351%’1@!’:1‘ ’
(@) PipingRock flagship store _ 10,653,131.44 RMB
108,103
Swisse overseas flagship store 98299_ 21,372,937.12 RMB
@i [N 9,512,581.00 RMB
f=3p CarePlus overseas flagship store 85,081
i - I
LB ChemistWarehouse overseas flagship store 84 755 12,610,832.28 RMB
\Eg’f_} Doppelherz overseas flagship store * 9,763,988.93 RMB
@ Bayer Health Overseas Flagship Store W 9,516,863.10 RMB
\ R = (v‘;
) . | 479,589.00 RMB
,rsr. - Foodie Amy Global 47 495
$o=Siy Nature's Truth Overseas Flagship Store 51854’445’752'57 RMB
0 RMB 20,000,000 RMB 40,000,000 RMB 60,000,000 RMB 80,000,000 RMB 100,000,000 RMB

B Monthly Sales Revenue Monthly Sales Vol
T/VI[ ) I
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7,000

5,250

3,500

1,750

O
646,557

\

O
182,486

2,128

O
137,489

627

O

TOP 10 HEALTH SUPPLEMENTS BRANDS

Top 10 Health Supplements Brands by Sales Volume

. BRAND REVENUE COUNTRY ORIGIN

O Sales vol

O——O0——0—__o
120,993 120,252 116,812

480 - 281

2,774

O

99,252 91,585 86,753

SKUs On Shelf

Swisse

Blackmores

PipingRock

- Puritan’s Pride
- Healthy Care

Nu-lax

Vitafusion
Svelty
GNC

iISDG

86,535,958 RMB
25,125,873 RMB
12,171,723 RMB
13,346,056 RMB
13,453,506 RMB
7,086,325 RMB
11,327,416 RMB
7,357,670 RMB
15,589,263 RMB
12,244,149 RMB

Australia

Australia
USA
USA

Australia

Australia
USA

Japan
USA

Japan

Imor—=
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SUB-CATEGORY - VITAMINS / MINERALS

This category includes products containing the below ingredients:

= Selenium

- \/itamin A,B,C,D,E,K...
= Calcium

== |ron

= Zinc

= L-Carnitine

= Folic acid

Top 5 best-selling products

LISTED SELLING
PRODUCT PRICE PRICE
BT
DI LI 25

E4E: pipingrock... PipingRock 399 RMB @ 72.3 RMB

Swisse Hy 41585
HOSSH M RD15
Fie: RERE. .. Swisse | 238RMB 105 RMB

BERBEERCHER

1.0a//*60 F EFF _
wi6: Biplapp... BiShengYuan 39 RMB 39 RMB

VOO0

SwisseHf 4 15Fvd S

R BN 45+ |
245 swisseB75...  Swisse | 298 RMB | 167.64 RMB

Swisse Hi4E1FIRIR

HVAITRER TS HE
£18: XIEEFRE... Swisse 238 RMB 105 RMB

SALES VOL

45,063

34,880

15,732

15,164

13,276

SALES REVENUE

3,258,192 RMB

3,662,400 RMB

613,548 RMB

2,542,151 RMB

1,393,980 RMB

ML)~
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SUB-CATEGORY - VITAMINS / MINERALS

July 2020

Brands: 893 SKUs online: 18,977 Sales Revenue: 168,193,255 RMB
Shops: 2,318 Sales Vol: 1,261,818

Price Range

0-10 N 27 411
10-20 MW 5575
20-50 I 134 598
50-100

100 - 150 354 000
150 - 200

179 791
200 - 300 IS 95 9710 Sales \ol.

300 -400 s 52 542
400 -500 N 17 196
500-600 W 4151
600-700 11486
/00-800 ® 2701
800-1000 11382

1000 - 1500 493

1500 - 2000 7

2000 - 3000 116

4000 -5000 2

5000-6000 6

6000 - 7000 15

2 25K 100K 200K 300K 400K

58 ®FTE taostcom

384 436

Price distribution (in RMB) -I- M[ ]DrouD
®R E M B BN &



SUB-CATEGORY - SEAFOOD EXTRACTS

Top 5 best-selling products

LISTED SELLING
: . . _ _ PRODUCT BRAND PRICE PRICE SALESVOL |SALES REVENUE
This category includes products containing the below ingredients:

=  <ERERMNEREE
— Pearl powder g,&{n 400K omeqa3tk
| =45 pipingrock... PipingRock 209 RMB | 118 RMB 15763 1,860,034 RMB
— Astaxanthin e

== Shellfish (including oyster) extract
BLACKMORES;#{¥

FFRERE 1000
46 blackmores... Blackmores 149 RMB 110.77 RMB 9,767 1,081,923 RMB

== Seal (including fur seal) oil

= Sardine oil extract

== Spirulina / Algae extract
Z[E# [ SchiffMove

— \|/

=46: movefree®... MoveFree @ 418 RMB 385.27 RMB 7,661 2,951,559 RMB

= Shark scales

== Squalene

== Fish oil / Deep sea fish oil
[EE] &EiMBlack

mores;B{EE TRk

= (Glucosamine

w5 rmEne  Blackmores 478 RMB 1655 RMB 6,292 1,041,325 RMB
= Chitin

BLACKMORES;&#{£

T R A

S5 piackmores. . Blackmores 289 RMB | 153.26 RMB 5.071 777.189 RMB

ML)~
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SUB-CATEGORY - SEAFOOD EXTRACTS

July 2020

Brands: 502 SKUs online : 6,769 Sales Revenue: 81,707,578 RMB

Shops: 1,377 Sales Vol: 408,868

Price Range

0-10 N 1060

10-20 209
20-50 N 3 811
50 - 100
100'-150 122 138
150 - 200 -~
200 - 300 | 75 858

300-400 TN 41 655
400-500 NN 18 873
500 -600 SN 4 361
600-700 B 1650
/700-800 ® 830
800 -1000 W 677

1000 - 1500 1§ 625

1500 - 2000 37

2000 - 3000 24

3000 -4000 7

4000 -5000 12

: 10K 30K 60K 90K 120K

+89. &€ taosicom

ML)~

Price distribution (in RMB) 2 OE N B8 N B



SUB-CATEGORY - MUSHROOMS / FUNGI / MICROBIAL

This category includes products containing the below ingredients:
= Coenzyme Q10
= Red goji berry

= Probiotics

= Enzyme

FERMENTATION

Top 5 best-selling products

[ 5 B FR3fEpakk

un] HZARSVELTY%
48: SVELTY...

HA#OISDGR 8]

2R 232MEM R
216 [MERES...

ISDG H A # 232

MRGERAHERR
216: isdgiBIIME. ..

HealthyCarel#ifiiq
—10E 7+ 10045

E46: chemistwar...

MZABFRITEEE ! HZR

SVELTY4TEREEE
218 BEREWEER

Svelty

ISDG

ISDG

Healthy
Care

Svelty

358 RMB

358 RMB

358 RMB

349 RMB

7.9 RMB

186 RMB

138 RMB

138 RMB

159 RMB

5.9 RMB

15,367

14,731

14,662

12,808

10,461

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

2,858,313 RMB

2,032,878 RMB

2,023,356 RMB

2,036,472 RMB

61,669 RMB

Imor—=
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SUB-CATEGORY - MUSHROOMS / FUNGI / MICROBIAL
FERMENTATION

July 2020

Brands: 558 SKUs online : 7,278 Sales Revenue: 127,982,042 RMB

Shops: 1,652 Sales Vol: 711,820

Price Range

0-10 E——— 17 516
10-20 1§ 1454
20 -50 EEEEEEEEE————— 39 393
S50 -100 I 48 278
100 - 150

150 - 200 231 920
200 - 300

145 612
300 -400 meeessssss———— 28 430 Sales Vol.

400 -500 e——— 12 074
500 - 600 =W 5 565
600 -700 M 2214
700 -800 | 570
800-1000 = 2 171
1000 - 1500 & 1599
1500 - 2000 | 721
2000 - 3000 | 87
3000 - 4000 20
4000 -5000 | 15
7000 - 8000 | 2
8000 - 10000 | 11
20000 - 100000000 6

0 20K 40K 60K 80K 100K 120K 140K 160K 180K 200K 220K 240K
ce distribution TMC)
Price distribution (in RMB) 6, @8 taosicom

R R N 8 B &

174 162




SUB-CATEGORY - PROTEIN POWDERS /
AMINO ACIDS / GOLLAGEN

This category includes products containing the below ingredients:
= Amino acids

Top 5 best-selling products

— CO”agen ZEFERE Zsleepwel
R B RLHRERHE B
. Ei8: BRAZESE... '
— Whey protein Nature's ' 198 RMB | 89.05 RMB 34509 3,073,151 RMB
x Truth
== Soy protein isolate
o . E[EvitafusionfB E
Arglnlne ® "™ %Eﬁﬁsleepwe‘llﬂﬁ
— Collagen | TEePBe itafusion 229 RMB 99 RMB 33,211 3,287,889 RMB
== Fish protein
. “y . vitafusionfE E ZHsle
Mixed nutritional proteins T i
_ _ ) 216: vitafusiony. .. . .
— Branched-chain amino acid Vitafusion = 149 RMB = 99.67 RMB 13,426 1,338,144 RMB
= Peptides
. . RENREERRZHR
Melatonin / pineal gland products ool
— Glutamine FiE:Natwrlan-. Naturelan | 259 RMB | 99.9 RMB 11,647 1,163,535 RMB
ZEGNITEfZgab
ABER YN IR
FiE AEERS-- - Gnite | 199RMB 89 RMB 11,015 980,335 RMB

ML)~

R X M 8 B &



SUB-CATEGORY - PROTEIN POWDERS /
AMINO ACIDS / GOLLAGEN

July 2020
Brands: 759 SKUs online : 11,708 Sales Revenue: 136,382,682 RMB
Shops: 1,875 Sales Vol: 730,300
Price Range
0-10 = 18 448
10 - 20 BV
20 - 50 o 5 30 240
50 - 100 238 284
100 - 150 120 498

400 - 500 eeEEEEEESS————— 29 923
500 - 600 "= 16 130 Sales Vol.
600 - 700 ===
700 -800 m
800 - 1000 mm 4 497
1000 - 1500 w=

1500 - 2000 1 968

2000 - 3000
3000 -4000 6
4000 - 5000

5000 - 6000 19
7000 - 8000

8000 - 10000 | 4
10000 - 15000

0 20K 40K 60k 80k 100k 120k 140k 160k 180k 200k 220K

Price distribution (in RMB) -I- M[ )
R OE M B B K



SUB-CATEGORY - DIETARY FIBER/CARBOHYDRATES

Top 5 best-selling products

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

This category includes products containing the below ingredients:
== Dietary fiber / fruit and vegetable fiber
== Biopolysaccharide

== Qligosaccharide

BANBEEREBBA

B EHHE S HEE
£18: BRREIBI)...

nu-lax REEHOX

ARGRERAHIDT
28 RIBEME. ..

H[Eslimfast{t &)

HEFBEAERER
B4E: slimfastis. ..

NU-LAXREE R

MBhNsRAR R LT H S
248 yufu686868

VOOW

LLASR75 BAS#HOK

SEMETRERR
218 ARG E. ..

Bicoy 182 RMB @ 136.24 RMB

Nu-lax 128 RMB 85 RMB

SlimFast 280 RMB @ 121.14 RMB

Nu-lax 95 RMB 37.2 RMB

Yamamoto

198 RMB @ 80.22 RMB
Kanpoh

13,070

10,739

9,884

7,750

7,664

1,780,624 RMB

912,815 RMB

1,197,354 RMB

288,300 RMB

614,776 RMB

ML)~

R X M 8 B &



SUB-CATEGORY - DIETARY FIBER/CARBOHYDRATES

July 2020

Brands: 317 SKUs online : 3,583 Sales Revenue: 43,542,306 RMB

Shops: 1,121 Sales Vol: 367,102

Price Range

0-10 e 4 831

10-20 BN 2 261
20-50 TN 07 839

50 - 100 112 884
100 - 150
150 - 200 e 42 598
200 - 300 N 36 356

300 - 400 s 6 300
400 - 500 MWW 3 925
500 - 600 § 740

600 - 700 138

700 - 800 | 223

800 - 1000 W= 1 298

1000 - 1500 | 246
1500 - 2000 | 7

5000 - 6000 | 5
0 20K 40K 60k 80k 100k 120k 140k

Price distribution (in RMB) -I- M[ ]Droup

R R N 8 B &



SUB-CATEGORY - PLANT EXTRACTS

This category includes products
containing the below ingredients:
= Soybean isoflavones

== Echinacea extract

= Saw palmetto

== East Asian arrowroot

= Pumpkin / Pumpkin seeds

== Pycnogenol

== Lycopene

= Lutein

= Papaya extract

== Natto extract

= Aloe

= Alfalfa

= Hops

= Ginseng extract

= Tea with phenolic content / Tea
= Sea buckthorn

== Dandelion

= Ginkgo / Ginseng & ginkgo

== Lecithin

= Grape seed extract

= Bilberry / Blueberry extract
== Evening primrose oill
== rose essential oll

== Malic acid

= Garlic extract

== Bitter gourd extract

= Cranberry

= Thistle

= St. John's wort extract

= Maca extract

Top 5 best-selling products

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

EEFMMEMHEZRE40m
aREEMHERE

Healthy Care & ¥

MmERERBRRR
245: HealthyCar... Healthy
: Care

SEN Swisse 413

P& E B 120% ho¥E .
16 swisseE A ... Swisse

MuscletechfJ| A F}

RIEZMRESHE

=2#B: muscletech... Muscletech

fine£1 4N = A EB 4N

EFEARE=53 _
£16: fine/BIME... Fine

246 pipingrock... PipingRock 398 RMB

299 RMB

298 RMB

368 RMB

439 RMB

109.64 RMB

97.42 RMB

204.6 RMB

162.57 RMB

199 RMB

24,008

16,225

12,594

6,987

6,888

2,632,212 RMB

1,680,595 RMB

2,576,788 RMB

1,135,856 RMB

1,370,712 RMB
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SUB-CATEGORY - PLANT EXTRACTS

July 2020

Brands: 818 SKUs online : 15,026 Sales Revenue: 142,738,997 RMB

Shops: 1,843 Sales Vol: 848,683

Price Range

0-10 =
10-20 == 7 365
20 - 50 S 28 812
50 - 100
100 - 150
150 - 200
200 - 300
300 - 400 e 37 926
400 - 500 === 14 447
500 - 600 ———
600 - 700 === 5 Q80
700 - 800 ==
800 - 1000 == 5 (033
1000 - 1500 »
1500 - 2000 195
2000 - 3000
3000 - 4000 13
4000 - 5000
5000 - 6000 )
8000 - 10000

209 314
256 678

Sales \ol.

137 487

0 25K 100K 200K 300K

Price distribution (in RMB)
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SUB-CATEGORY - ANIMAL EXTRACTS

Top 5 best-selling products

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

This category includes products containing the below ingredients:

== Colostrum

== Sheep placenta extract / Black goat embryo tonic
== Kangaroo-derived products

=Deer antler extract

== Propolis / Bee products

[EE] EMHealth

y Carese & EIERER
216 XEEME...

wagnerB 4 ZE5F

}Fﬂﬁtg 100*_1./7<1ML
E46: chemistwar...

BN O Healthy Ca

re RIFRIESRE
216: [ERES...

BOME O REASR

BB MIFX ORFRE
E246: vitamorel§...

HealthyCare B} 2

b5 AR AR AR B 1 IR {2
24E: HealthyCar...

Healthy
Care

Healthy
Care

Healthy
Care

Healthy
Care

Vitamore

175 RMB

499 RMB

239 RMB

699 RMB

399 RMB

109.13 RMB

113 RMB

119 RMB

293.37 RMB

141.66 RMB

8,412

4,616

1,622

1,481

1,381

917,968 RMB

521,608 RMB

193,018 RMB

434,479 RMB

195,639 RMB
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SUB-CATEGORY - ANIMAL EXTRACTS

July 2020

Brands: 159 SKUs online : 1,115 Sales Revenue: 9,521,317 RMB

Shops: 477 Sales Vol: 49,718

Price Range

10 - 20 10
20-50 NN 2 292
50-100 I 6 712

100 - 150
150 - 200 e 0 823

200 - 300 I 6 828
300 - 400 NN 3 437 Sales \ol.

400 - 500 W 771

500 - 600 BN 364

600 - 700 N 1 348
700 - 800 1|56

800 - 1000 W= 333
1000 - 1500 1 86
1500 - 2000 W 211
2000 - 3000 I 62
3000 - 4000 3

8000 - 10000 ' 1

U 2K 4K 6K 8K 10K 12K 14K 16K 18K 10K 22K

Price distribution (in RMB) -I- M( ]DrouD
R OE M B B K

20 381




SUB-CATEGORY - FATTY ACIDS / LIPIDS

This category includes products containing the below ingredients:

-=DHA / EPA / DPA

== |_inolenic acid

Top 5 best-selling products

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

Elevit® R 455 MDH

ARREE S B2 |
w45, EEEEY..  Elevit | 199 RMB | 169.99 RMB

AR CLAF R

JHER FH B KIS B
=46 muscletech... Muscletech 598 RMB 181.23 RMB

MyproteinBEJECLA
H AL HER AR 2 1 7 . 183.9
WG 2 AN A Myprotein RMB 99 RMB

REINAZ L) LEHH

Thain ; MDHAJRE & :
é‘ 21‘51 SEAEJEE% Natures Aid 119 RMB @ 100.5 RMB

&E#NEAMRM CLAH

HE 0 A ER 1804 Lk
£18: &%hBRyopri... MRM 115 RMB @ 113.21 RMB

2,256

1,166

1,082

888

641

383,504 RMB

211,318 RMB

107,118 RMB

89,242 RMB

72,565 RMB
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SUB-CATEGORY - FATTY ACIDS / LIPIDS

July 2020

Brands: 117 SKUs online : 576 Sales Revenue: 308,438 RMB

Shops: 371 Sales Vol: 22,758

Price Range
20 - 50 N 520

50 - 100
100-150 TN 5629
150-200 AT 4 876

200 - 300 T 2 051

300 - 400 N 538

400 - 500 [N 804
500 - 600 I 59

8 186

Sales Vol.

600 - 700 7
700 - 800 H 69
800 - 1000 14

1000 - 1500 5

0 500 1000 1500 2000 2500 3000 3500 4000 4500 5000 5500 6000 6500 7000 7500 8000 8500 90...

Price distribution (in RMB) -l- M[ ) ks
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SUB-CATEGORY - BEAUTY SUPPLEMENTS

This category includes products in the following sub-categories:
==Dietary supplement drinks

== Other dietary supplements

Top 5 best-selling products

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

[&XEEBH#E] Unic

hiX IR AR R/ NREERHE
=48 unichiiB4}...

BB KIEE /5 HEAL

JENMN {HEERZDoct
=46 doctorsbest...

kR {REFEEMER
e BEANERER
216 BRERrvn

w

[EE] HZADHC
HOTHEREER
26 REEFE...

A I

HERB{ZFE A H A<

HOODOKKANIES
=246: HERB#EEE...

&

Unichi

Doctor's
Best

Fanyunfei

DHC

Herb

228 RMB

2,999
RMB

368 RMB

69 RMB

278 RMB

168 RMB

1,648.26
RMB

148 RMB

46.45 RMB

199 RMB

13,512

11,128

10,333

9,316

8,579

2,270,016 RMB

18,341,822
RMB

1,529,284 RMB

432,696 RMB

1,707,221 RMB
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SUB-CATEGORY - BEAUTY SUPPLEMENTS

July 2020

Brands: 473 SKUs online : 2,835 Sales Revenue: 130,355,872 RMB
Shops: 582 Sales Vol: 270,242

Price Range

0-10
10 - 20
20 - 50
50 - 100
100 - 150
150 - 200
200 - 300
300 - 400
400 - 500
500 - 600 W—————— 6 368
600 - 700 AEEEE————
700 - 800 == 2 582
800 - 1000 messsssssssssssss—s 1] 486
1000 - 1500 =
1500 - 2000 TS [ 7 604
2000 - 3000 mmmm 2 903
3000 - 4000 em
4000 - 5000
5000 - 6000 ® 552

6000 - 7000
7000 - 8000

10000 - 15000 59
15000 - 20000
20000 - 100000000 | 33

0 10k 20K 30K 40k 50k 60k 70k

Price distribution (in RMB) -I- M[ )
R OE M B B K

37 605

68 681

Sales \ol.

34 053




SUB-CATEGORY - HEALTH FUNCTIONAL FOODS

Top 5 best-selling products

This category includes products in the following sub-categories:

== Dietary supplement biscuits
- Meal replacement
==Dietary supplement jelly

= Functional beverage

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

BRZEXEHOK

EIERHRREASK
&46: NaturesBou...

BRZERRELRK

HEKRIERETRER
£4E: OptimalSol...

BRZEXEESH
ERRNB0EBEF

4B NaturesBou...

T —BRFRIEEzirk

uling FEAREE RS
246 zirkuliniS5h...

X Ji

vitafusionZEE# O

TTESHERES
246 vitafusionis. ..

Nature’s
bounty

Optimal
Solutions

Nature’s
bounty

Zirkulin

Vitafusion

198 RMB

166 RMB

269 RMB

116 RMB

259 RMB

100.09 RMB

96.9 RMB

127.85 RMB

58 RMB

153.43 RMB

10,308

9,042

6,991

4,618

4,589

1,031,698 RMB

876,129 RMB

842,662 RMB

267,844 RMB

704,108.77
RMB
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SUB-CATEGORY - HEALTH FUNCTIONAL FOODS

July 2020

Brands: 149 SKUs online : 685 Sales Revenue: 12,741,090 RMB

Shops: 210 Sales Vol: 98,576

Price Range

0-10 N 235
10 -20 BN 1 297
20 - 50 N 2 072
50- 100 I 23 345

100 - 150 ﬁ
Go-200 e 00 457
200 - 300 NN 8 135
300 - 400 B 802
400 - 500 BN 913
500 - 600 | 103
600 - 700 N 243

700 - 800 B 591
800 - 1000 | 79

0 5000 10K 15K 20K 25K 30K

Price distribution (in RMB) -I- M[ JDrouD
®R & N 8 B &



SUB-CATEGORY - BUNDLED SUPPLEMENTS

This category comprises SKUs that are bundles of products

belonging to multiple different categories.

A &
P

4
+
i,f
-

Top 5 best-selling products

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

FANCLH OO E58

N
=45: FANCLHeal...

FANCL{@E#%E/)\%5

2 (ZEMG: 54
245: FANCLHeal...

ZEE#IMove Free

[UEILE[EHES T

46 movefree®...

FANCLEHIEE1L

2 30+ EFRE
246: FANCLHeal...

[fL&] CenovisZz

mp L RCIHIG R
#46: Cenovisis...

FANCL

FANCL

MoveFree

FANCL

Cenovis

9.9 RMB

9.9 RMB

48 RMB 48 RMB

647 RMB @ 598.33 RMB

866 RMB = 408.92 RMB

799 RMB @ 238.91 RMB

443

438

431

253

170

4,384.02 RMB

21,024 RMB

257,879 RMB

103,457 RMB

40,615 RMB
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SUB-CATEGORY - BUNDLED SUPPLEMENTS

July 2020

Brands: 32 SKUs online : 45 Sales Revenue: 847,533 RMB

Shops: 30 Sales Vol: 2,792

Price Range

et ... ¥y
.. W}

50-100 I 159
100-150 ®W 6

150 - 200 N 59
200 - 300 442 Saiestvor:
300 - 400 I 79

400 - 500 T 324
500 - 600 N 170

600 - 700 546
700 - 800 NN 47
800 -1000 M 9
1000 - 1500 FEN 61
1500 - 2000 BN 9
50 100 150 200 250 300 350 400 450 500 550 600

0
Price distribution (in RMB)
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SUB-CATEGORY - SPORTS & SLIMMING

This category includes products in the following sub-categories:
== Post-workout recovery
= Sports performance enhancement

=\Weight management

Top 5 best-selling products

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

o

4 ]
H

:
o

o W

.....

MyvitaminsZZ[ECLA

F 4B hER 1204 FH
24E: myvitamins...

Muscletech LA}
FREEHLEZRREEZ

46 muscletech...

Muscletechfll A%}
B=EEalEkiEs

246: muscletech...

EEERCLARLETY

SHER FRETRRKIZ S
E15: IRONMAX...

MuscletechfllAF}
B A e E 5 EAR

E4E6: muscletech...

Myvitamins

Muscletech

Muscletech

IRONMAXX

Muscletech

198 RMB

398 RMB

999 RMB

298 RMB

599 RMB

148.77 RMB

180.56 RMB

159.82 RMB

266.34 RMB

212.63 RMB

2,173

2,129

1,485

1,461

1,441

323,267 RMB

384,412 RMB

237,340 RMB

389,118 RMB

306,400 RMB
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SUB-CATEGORY - SPORTS & SLIMMING

July 2020

Brands: 56 SKUs online : 306 Sales Revenue: 739,781 RMB

Shops: 62 Sales Vol: 34,637

Price Range

0-10 1|41
20 - 50 N 387
50 - 100 TS 4 573
100 - 150 e 5 404
150 - 200
e ﬂ
300 - 400 T 551
400 - 500 NN 1 168
500 - 600 W 290
600 - 700 N 456
700 -800 6
800 - 1000 ™ 168

1000 - 1500 | 5
2000 -3000 1

0 1K 2K 4K 6K 8K 10K 12K 14K

Price distribution (in RMB) ;I-{;Vg!g[g; C:U;:



SUB-CATEGORY - OTHER SUPPLEMENTS

This category includes products in the following sub-categories:

== Replenishing supplement drinks

== Other nutritional supplements

Top 5 best-selling products

LISTED SELLING
PRODUCT BRAND PRICE PRICE SALES VOL SALES REVENUE

[Nz 52 AMY|IZA B |
44 1E R pakkuntE G

W s oo Svelty

oW

SRR S E I E

HEBE A E KR
E4E: th75944348. .. Bach

w

=B KANBEE AN T
Wevland Energyv£e

216 ERINE Weyland
FANCLEEZE & 10
Fi*2 BB AL IRERER
E*E quﬁi@?g Webeauty

H7A ZIZRIMENZ
A E—TEKHE Weyland
£18: wilfEFESEw

6.5 RMB

49.9 RMB 38.99 RMB

1.1 RMB

192 RMB

1.88 RMB

6.5 RMB

1.1 RMB

150 RMB

1.86 RMB

46,500

4,064

4,016

2,472

2,453

302,250 RMB

158,455 RMB

4,418 RMB

370,800 RMB

4,565 RMB
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SUB-CATEGORY - OTHER SUPPLEMENTS

July 2020

Brands: 1,232 SKUs online : 14,767 Sales Revenue: 87,213,148 RMB
Shops: 1,910 Sales Vol: 419,919
Price Range
0-10 88 844
10 - 20 IS
20 - 50 45 231
50 -100 77 174
100 - 150 44 203
150 - 200
200 - 300 39 465
300 - 400 B O iy !
400 - 500 =eEE——————— O 939 Sales Vol.
500 - 600 _——
600 - 700 "————— 6 563
700 - 800  —
800 - 1000 === 5 667
1000 - 1500 ————
1500 - 2000 "= 4 962
2000 - 3000 m
3000 - 4000 = 550
4000 - 5000
5000 - 6000 164
6000 - 7000
7000 - 8000 2
8000 - 10000
10000 - 15000 42
15000 - 20000
20000 - 100000000 1
10K 20K 30K 40K 50K 60K 70K 80K 90K R
Price distribution (in RMB) TMC)
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L1
B owE M B BN R ABOUT TMO GROUP

TMO (Technology for Mobile and Online) Group is an eCommerce service provider with offices in Shanghai, Hong Kong, and Amsterdam
servicing medium & large enterprises with cutting-edge solutions for eCommerce, O20, Mobile, and Cloud value-added services.

We strongly advocate the adoption of cutting-edge technologies and business models including the Internet of Things (loT) and O20 integration,
working closely with our clients on providing software solutions as well as strategizing hardware solutions. We guide our clients from initial business
requirements, planning, design, and the development stage to long-term managed services empowered by marketing & cloud applications.

Leveraging our experience in eBusiness models on Web and Mobile Solutions, we have serviced foreign and asian B2B as well as B2C companies
with innovative eCommerce business solutions in Asia, Europe, and the U.S., engaging in long-term partnerships and growing our clients’ business.

To keep up with the latest Chinese eCommerce and Health Supplements information and insights,
email us at info@tmogroup.asia to subscribe, click to follow us on social media, or scan the QR to follow our WeChat account:

In Association with
Health Products Association — China (HPA-China)

f facebook.com/tmogroup

HPA is a U.S. non-profit 501(c6) association dedicated to the overall

twitter.com/Tmogroup SH natural health products industry including dietary supplements, organic

= foods, natural cosmetics, sports nutrition and traditional herbal products.

' in ! linkedin.com/company/tmo- The association’s primary focus is the continued development of China’s
rou

dietary supplement and overall natural health product industry.
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