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Gansu	Cracks	Down	on	Illegal	Health	Food	

To	crack	down	on	illegal	marketing	of	health	food,	which	misleads	
consumers	 and	 harms	 consumers'	 due	 rights,	 nine	 government	
agencies	in	Gansu	province	co-released	a	work	plan	to	crack	down	
on	sales	fraud	of	health	food	and	general	food.		

Those	 vendors	 who	 have	 not	 gained	 operational	 qualification	
offline	should	not	sell	health	food	and	general	food	online.		

Nine	 agencies	 have	 clarified	 on	 the	 responsibility	 of	 online	 e-
commerce	platforms，	and	that	of	the	venue	operators.	All	food	
vendors	 should	 register	 in	 real	 name	 at	 venues.	 Those	 which	
conduct	illegal	sales	would	be	held	legally	accountable.		

Food	and	health	food	 importers	should	make	sure	the	quality	of	
the	 product	 is	 up	 to	 standard	 and	 the	 label	 is	 genuine.	 (Source:	
Gansu	Daily)	

Shenzhen	Released	Food	Management	Guidance	

The	local	food	and	drug	regulator	of	Shenzhen	released	a	catering	
services	 management	 guidance	 to	 clarify	 on	 management	
requirement	 on	 qualification,	 social	 surveillance	 and	 food	
additives.		

The	 guidance	 reiterated	 that	 the	 catering	 services	 providers	
should	obtain	official	approval	for	operations,	and	should	display	
the	 qualification	 documents	 at	 restaurants.	 The	 restaurants	
should	not	sell	food	that	is	not	stated	in	the	documents.	

Each	 food	 companies	 should	 have	 at	 least	 two	 food	 safety	
managers	with	at	least	two-year	work	experience	in	this	field.	The	
managers	should	conduct	training	of	 food	safety	practices	 in	the	
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companies,	 according	 to	 the	 guidance.	 (Source:	
Shenzhen	Evening	News)	

Chinese	 Premier	 Calls	 For	 Better	 Medical	
Education	to	Build	"Healthy	China"	

Chinese	Premier	Li	Keqiang	has	instructed	education	
and	health	authorities	to	push	forward	the	country's	
medical	 education	 reform	 and	 improve	 professional	
training	to	build	a	"healthy	China."	

In	 a	 written	 instruction	 consigned	 to	 a	 national	
conference	 on	 medical	 education	 reform	 held	 in	
Beijing	Monday,	 Li	 urged	 the	Ministry	 of	 Education,	
the	National	Health	and	Family	Planning	Commission	
and	 the	 State	 Administration	 of	 Traditional	 Chinese	
Medicine	 to	 step	 up	 innovation	 and	 further	
coordinate	medical	practice	with	education.	

They	 should	 take	 into	 account	 China's	 conditions	
while	 learning	 from	 other	 countries,	 put	 traditional	
Chinese	 medicine	 and	 Western	 medicine	 on	 equal	
footing,	and	train	a	large	number	of	qualified	medical	
professionals	 to	 provide	 better	 health	 services,	 Li	
said.	

Vice	 Premier	 Liu	 Yandong,	 who	 was	 present	 at	
Monday's	 conference,	 also	 urged	 medical	 and	
education	 authorities	 to	 meet	 the	 needs	 of	 the	
people,	 improve	the	structure	of	medical	education,	
improve	 its	 quality,	 in	 order	 to	 train	 the	 talent	
needed	 for	 the	 "healthy	 China"	 scheme.	 (Source:	
Xinhua)	

Younger	 Generations	 Want	 to	 Spend,	 Not	
Save:	Experts	

As	 domestic	 consumers'	 demand	 has	 moved	 from	
traditional	 sectors	 to	 newly	 rising	 services	 such	 as	
education,	 healthcare	 and	 tourism,	 Chinese	 citizens	
are	embracing	a	new	consumption	upgrade	trend.		

Experts	said	that	the	trend	is	mainly	propelled	by	the	
country's	changing	economic	structure	as	well	as	the	
fact	 that	 younger	 generations	 are	 more	 eager	 to	
spend	than	save.	

"So	far,	Chinese	consumers'	demand	for	basic	things	
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like	 housing,	 clothes,	 transportation	 and	 food	 has	
been	satisfied	and	now	they	are	spending	more	on	
services	 including	 education,	 healthcare	 and	
tourism,"	 said	 Liu	Xuezhi,	 a	 senior	analyst	at	Bank	
of	 Communications,	 pointing	 to	 the	 consumer	
price	 index	 released	 by	 the	 National	 Bureau	 of	
Statistics	(NBS)	on	Monday.	

China's	 consumer	 price	 index	 for	 June	 rose	 1.5	
percent	 from	 one	 year	 earlier,	 in	 line	 with	May's	
reading.	 The	 consumer	 inflation	 was	 mainly	
buoyed	 by	 price	 increases	 in	 non-food	 sectors,	
according	to	a	statement	from	the	NBS.		

While	 food	 prices	 declined	 1.6	 percent	 in	 June,	
non-food	prices	rose	2.2	percent	year-on-year,	with	
medicine	 and	 healthcare	 rising	 by	 5.7	 percent,	
along	with	significant	 jumps	in	other	service	areas	
such	as	education	and	tourism,	said	the	statement.		

In	 the	first	half	of	2017,	medicine	and	healthcare,	
education	 and	 tourism	 topped	 the	 country's	
consumer	 price	 gains,	 according	 to	 data	 from	 the	
NBS.		

"China's	consumption	pattern	has	seen	changes	in	
its	 structure	 since	 the	beginning	of	 this	 year,	with	
food	 prices	 sliding	 and	 non-food	 prices,	 especially	
in	the	services	sector,	soaring,"	Liu	told	the	Global	
Times	 on	 Tuesday,	 noting	 that	 in	 previous	 years	
rises	in	food	prices	had	been	the	main	driving	force	
for	consumer	prices.	

http://storefronts.supplysideshow.com/?cmpid=USCHINAHPABOX1-13


 

 

U.S.	–	CHINA	HEALTH	PRODUCTS	ASSOCIATION	

4

As	 price	 is	 an	 indicator	 of	 demand,	 the	 scenario	
reflects	 China's	 new	 consumption	 upgrade	 trend,	
Tian	 Yun,	 director	 of	 the	 research	 center	 at	 the	
China	 Society	 of	 Macroeconomics,	 told	 the	 Global	
Times	on	Tuesday.	

The	 change	 is	 also	 evident	 in	 China's	 booming	
outbound	travel	market,	Tian	added.		

China	 had	 122	 million	 overseas	 tourists	 last	 year,	
compared	 with	 117	 million	 in	 2015,	 making	 the	
country	 home	 to	 the	 world's	 largest	 number	 of	
outbound	 travelers,	 according	 to	 data	 released	 by	
the	China	Tourism	Research	Institute.		

Experts	attributed	the	shift	in	consumption	patterns	
to	the	surge	in	citizens'	average	annual	 income	and	
the	country's	changing	demographics.	

China's	average	annual	income	reached	23,821	yuan	
($3,500)	 in	 2016,	 up	 44.3	 percent	 from	 2012,	 the	
NBS	data	showed.		

The	 generations	 who	 were	 born	 in	 the	 1980s	 and	
1990s	 are	 also	 becoming	 a	 major	 powerhouse	 for	
domestic	 consumption.	 "The	 younger	 groups	 are	
willing	to	consume	more	and	to	buy	in	advance,	and	
compared	 with	 older	 generations	 they	 are	 more	
eager	to	spend	than	save,"	Liu	said.	

Younger	consumers	are	also	more	"picky,"	meaning	
that	 they	want	 to	 pursue	 a	 higher-quality	 lifestyle,	
Liu	Shijin,	vice	president	of	the	China	Development	
Research	 Foundation,	 said	 at	 a	 seminar	 of	 the	
annual	 Summer	 Davos	 forum	 in	 Dalian,	 Northeast	
China's	Liaoning	Province	in	June.		

Meanwhile,	 the	 country's	 aging	 population	 is	 also	
driving	demand	for	the	services	sector,	especially	in	
the	 areas	 of	 medicine,	 healthcare	 and	 pensions,	
Tian	added.	

The	 consumption	 upgrade	 comes	 as	 China's	
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economy	has	entered	a	crucial	stage	of	transition.	

"In	 the	 past,	 the	 domestic	 economy	 was	 mainly	
driven	 by	 exports	 and	 investment.	 But	 China's	
traditional	advantages	have	almost	evaporated	due	
to	 the	 global	 economic	 slowdown,	 which	 led	 to	 a	
rise	 in	 trade	protectionism	and	a	 surge	 in	 costs	 for	
production	 factors	 such	 as	 labor	 and	 land,"	 Liu	
explained.		

	

Experts	 are	 confident	 that	 Chinese	 consumers	 will	
become	a	new	engine	for	economic	growth.	

Consumption	 contributed	 77.2	 percent	 and	 64.6	
percent	to	China's	GDP	in	the	first	quarter	and	2016,	
respectively,	 according	 to	 data	 from	 the	 NBS.	 And	
there's	 still	 more	 room	 for	 future	 growth,	 Tian	
noted.		

"Spending	 by	 Chinese	 households	 as	 a	 percentage	
of	 GDP	 is	 now	 around	 50	 percent,	 which	 is	 still	
behind	developed	nations	such	as	the	US	and	Japan	
whose	consumption-to-GDP	ratio	stands	at	70	to	80	
percent,"	Liu	said.	(Source:	Global	Times)	

Shopping	For	New	Retail	

Welcome	 to	 the	 new	 retail	 revolution	 that	 is	
sweeping	 China,	 the	 world’s	 biggest	 consumer	
market.	

The	term	“new	retail”	was	 first	coined	by	 Jack	Ma,	
founder	 and	 chairman	 of	 the	 Chinese	 e-commerce	

http://en.siriopharm.com/


 

 

U.S.	–	CHINA	HEALTH	PRODUCTS	ASSOCIATION	

 

6

giant	 Alibaba,	 which	 has	 been	 moving	 into	
traditional	bricks	and	mortar	retailing.	

Ma	said	he	views	the	concept	as	“the	integration	of	
online,	 offline,	 logistics	 and	 data	 across	 a	 single	
value	chain”.	

“New	 retail	 can	 best	 be	 described	 as	 the	
convergence	of	online	and	offline	retail	to	the	point	
where	they	are	so	mixed	with	each	other	that	they	
simply	 become	 integral	 parts	 of	 each	 other,	 and	
therefore	 retail	 becomes	 new,”	 said	 Matthew	
Crabbe,	research	director	at	Mintel,	a	London-based	
market	research	firm.	

“What	it	means	is	that	it	includes	all	retail,	whatever	
the	channel	of	sale,	be	it	online	or	offline.”	

On	 July	 25,	 US	 retailer	 Walmart	 and	 Chinese	 e-
commerce	 site	 JD.com	 announced	 they	 will	 be	
“expanding	 their	 cooperation	 to	 further	 integrate	
their	 platforms,	 supply	 chains	 and	 customer	
resources	in	China”.	

	

Coinciding	with	 the	 launch	 of	 the	 first	 JD-Walmart	
8.8	 omni-channel	 shopping	 festival	 on	 Aug	 8,	 the	
new	initiative	will	give	shoppers	in	China	faster	and	
more	 convenient	 access	 to	 high-quality	 products	
through	multiple	channels,	 JD.com	told	China	Daily	
Asia	Weekly.	

The	 collaboration	 will	 boost	 the	 popularity	 of	 US-
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made	 products	 in	 China	 and	 allow	 consumers	 to	
directly	 buy	 goods	 from	 Walmart	 through	 the	
JD.com	platform.	

“Our	 ability	 to	 tap	 into	 JD.com’s	 advantages	 across	
logistics,	big	data,	technology	and	customer	service	
gives	Walmart	a	huge	advantage	in	reaching	China’s	
rapidly	 expanding	 consumer	 class,”	 said	 Ben	
Hassing,	 senior	 vice-president	 of	 e-commerce	 and	
technology	at	Walmart	China.		

Carol	 Fung,	 president	 of	 JD	 Fast	Moving	 Consumer	
Goods,	 said	 that	 as	 technology	 pushes	 the	
boundaries	of	what	is	possible,	JD.com	and	Walmart	
will	 offer	 “complementary	 platforms	 and	 a	
commitment	to	customers	that	provides	us	with	an	
enormous	opportunity	to	define	the	future	of	retail	
in	China”.	

Over	 the	 last	 year	 or	 so,	 many	 of	 China’s	 top	
retailers	 —	 led	 by	 majors	 such	 as	 Alibaba	 and	
JD.com	—	 have	 been	 looking	 for	 ways	 to	 improve	
the	online	and	physical	relationship	of	shopping.	

“Alibaba	has	experimented	with	opening	up	physical	
stores	 and	 seems	 to	 be	 getting	 involved	 with	 the	
department	 store	 market	 in	 China,”	 said	 Oscar	
Orozco,	 senior	 forecasting	 analyst	 with	 US-based	
market	research	company	eMarketer.	

“For	 all	 intents	 and	 purposes,	 (what	 Alibaba	 is	
doing)	is	similar	to	what	we	would	call	omnichannel	
integration	here	 in	 the	US.	Not	a	new	 term	by	any	
means,	 but	 it	 includes	 a	 well-balanced	 mix	 of	 in-
store	and	online	targeting	of	consumers,”	he	said.	

Alibaba	 said	 a	 surge	 in	 mobile	 Internet	 usage	 and	
the	 growth	 of	 big	 data	 capabilities	 is	 driving	 “this	
new	 shopping	 experience	 as	 a	way	 to	 better	meet	
consumer	demand”.	The	e-commerce	group	has	500	
million	monthly	active	mobile	users.	 (Source:	China	
Daily)	
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