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China	Health	Management	Conference	Kicked	Off	

A	national	 health	management	 and	 promotion	 conference	was	
kicked	off	in	Qingdao	recently.		

The	 conference	 aims	 to	 promote	 discussions	 and	 exchanges	 of	
hot	topics	related	to	health	 industry	 in	efforts	to	explore	a	new	
model	of	health	management	that	fits	China's	situation.		

The	 attendees	 also	 talked	 about	 medical	 services	 for	 elderly	
people	 and	 shared	 successful	 cases	 of	 some	 companies	 in	
relevant	fields.		

West	coast	district	of	Qingdao,	where	the	conference	was	held,	
actively	 promotes	 development	 of	 local	 medical	 services	
industry,	 biological	 pharmacy	 industry	 and	 fitness	 industry.	
(Source:	health.china.com)	

Heilongjiang	Drafts	Green	Organic	Food	Standards	

The	 provincial	 government	 of	 Heilongjiang	 recently	 released	 a	
document	on	the	drafting	of	green	organic	food	standards,	which	
aims	to	draft	standards	for	340	kinds	of	green	organic	food.		

The	 standards	 would	 be	 developed	 based	 on	 principles	 of	
innovation	and	openness.	Local	standards	would	mainly	address	
food	testing	and	logos.		

The	new	standards	will	be	 in	accordance	with	 current	national,	
industry	 and	 local	 standards.	 It	 will	 cover	 key	 fields,	 advanced	
products,	 key	 production	 process,	 technological	 index	 and	
testing	methods.	(Source:	China	Business	Times)	
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Tianjin	 Regulator	 Cracks	 Down	 on	 Illegal	
Health	Food					

Food	 Safety	authority	 in	Tianjin	 recently	 launched	 a	
special	campaign	to	crack	down	on	illegal	health	food	
sold	in	the	local	market.		

Any	 illegal	 conducts	 would	 be	 severely	 punished.	
Special	 attention	 would	 be	 paid	 to	 protect	
consumers'	rights	and	intellectual	properties.		

Regulators	would	also	take	extra	efforts	to	spot	illegal	
conducts	 including	 fertilizer	overuse	and	 illegal	 food	
additives.		

Another	key	area	of	the	inspection	is	the	production	
process	 of	 health	 food.	 Any	 illegal	 workshop	would	
be	ordered	to	suspend	operation	immediately	by	the	
regulator.	Substandard	logo	would	also	highlighted	in	
the	campaign.（Source:	China	Quality	Daily）	

Global	 E-Commerce:	 How	 to	 Win	 With	
Shoppers	in	China	

With	a	population	of	roughly	1.3	billion	people,	China	
offers	 unprecedented	 growth	 opportunities	 for	
retailers	 looking	 to	 conduct	business	 internationally.	
China’s	 National	 Bureau	 of	 Statistics	 reported	 last	
month	that	online	retail	sales	in	China	grew	26.2%	in	
2016	to	$752	billion.	That’s	more	than	40	percent	of	
all	online	sales	around	the	world.	

The	e-commerce	experience	in	China	is	on	a	scale	like	
no	 other.	 From	 shopping	 on	 Alibaba’s	 Tmall.com	
storefronts	 to	 the	 immense	 participation	 in	 mobile	
commerce,	 consumers	 in	 China	 have	 high	
expectations	 from	 retailers	 when	 it	 comes	 to	 the	
online	shopping	experience.	

For	 retailers	 looking	 to	 break	 into	 this	 competitive	
international	market,	here	are	some	tips	to	win	with	
online	shoppers	 in	China	and	succeed	 in	the	world’s	
largest	e-commerce	market.	

According	 to	 research	 firm	 TNS	 Global,	 a	 typical	
Chinese	 mobile	 user	 spends	 roughly	 30	 minutes	 a	
day	 shopping	 on	 his/her	 phone.	 China	 is	 also	 the	
world’s	largest	smartphone	market,	accounting	for	30	
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percent	 of	 the	 global	 market.	 Retailers	 should	
make	 sure	 their	 mobile	 experience	 is	 top-notch	
and	localized	for	shoppers	in	China.	

The	 mobile	 checkout	 experience,	 in	 particular,	 is	
important.	How	important	 is	mobile?	According	to	
eMarketer,	 mobile	 sales	 are	 projected	 to	 reach	
nearly	 $1.5	 trillion	 globally	 by	 the	 end	 of	 2019.	
China	 is	 driving	 a	 huge	 part	 of	 that	 growth,	 with	
mobile	 sales	 accounting	 for	 nearly	 half	 of	 all	 of	
China’s	e-commerce	sales.	

Mobile	 payment	 apps,	 like	 WeChat	 Pay	 and	
Alibaba’s	 Alipay,	 are	 examples	 of	 the	 types	 of	
payment	 options	 consumers	 want.	 These	 two	
payment	 options	 use	 data	 and	 analytics	 to	
personalize	 the	 mobile	 shopping	 experience	 and	
are	currently	the	two	biggest	players	in	the	Chinese	
marketplace.	According	to	the	UPS	Global	Pulse	of	
the	 Online	 Shopper	 study,	 73	 percent	 of	 online	
shoppers	 in	 China	 say	 the	 most	 important	 option	
when	 checking	 out	 online	 is	 having	 a	 variety	 of	
payment	options	in	addition	to	a	credit	card.	

According	 to	 the	 UPS	 study,	 consumers	 in	 China	
rank	 duties	 and	 taxes	 as	 their	 second	 most	
important	 international	 shopping	 issue.	
Miscalculating	 duties	 and	 taxes,	 or	 simply	 not	
making	 them	 available	 early	 enough	 in	 the	
checkout	process,	can	be	detrimental	to	a	retailer’s	
success.	 For	 online	 shoppers,	 not	 having	 a	 clear	
understanding	 of	 the	 duties	 and	 taxes	 they	 are	

http://storefronts.supplysideshow.com/?cmpid=USCHINAHPABOX1-13
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responsible	 for	 can	 be	 a	 reason	 for	 picking	 one	
retailer	over	another.	

	

In	 April	 2016,	 as	 part	 of	 an	 effort	 to	 encourage	
Chinese	 citizens	 to	 purchase	 goods	 domestically	
rather	than	internationally,	the	Chinese	government	
changed	 the	 tax	 rules,	 making	 purchasing	 luxury	
goods	 overseas	 more	 expensive	 for	 import.	 For	
retailers,	 changes	 to	 tax	 rules	 can	 cause	 major	
roadblocks	 in	 their	 e-commerce	 strategies.	 This	
makes	 is	 absolutely	 critical	 to	 show	 currency	
conversions	 and	 total	 shipping	 costs,	 including	
duties	 and	 taxes,	 during	 checkout	 to	 reduce	 cart	
abandonment.	

There	 are	 solutions	 available,	 like	 UPS	 i-parcel,	
which	 take	 the	 complexity	 out	 of	 cross-border	 e-
commerce,	 making	 it	 easier	 and	 more	 flexible	 for	
retailers	 to	 localize	 the	 shopping	 experience.	 This	
technology	 provides	 all	 of	 the	 information	 that	
consumers	 need	 to	make	 purchasing	 decisions	 up-
front—including	localized	duties	and	taxes,	shipping	
options,	 delivery	 times,	 and	 local	 currency	 and	
payment	options.	

Online	 shoppers	 in	 China	 rank	 product	 safety	 and	
quality	 as	 the	 top	 reasons	 for	 buying	 goods	 from	
overseas	 sellers.	 In	 fact,	 40	 percent	 of	 Chinese	
luxury	 goods	 purchased	 in	 the	 first	 half	 of	 2016	
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were	made	across	borders,	according	to	a	report	by	
ContactLab	and	Exane	BNP	Paribas	Research.	

Retailers	 looking	 to	 win	 over	 shoppers	 in	 China	
should	 make	 product	 quality	 a	 top	 priority,	
especially	 with	 the	 rise	 of	China’s	more	mature	 or	
“rational	 shopper”	 as	 dubbed	 by	 research	 firm	
Nielsen.	 These	 consumers,	 which	 make	 up	 40	
percent	 of	 urban	 online	 shoppers	 in	 China,	 keep	
quality	 top	 of	 mind	 and	 will	 search	 high	 and	 low	
while	 paying	 a	 premium	 for	 highly	 sought-after	
items.	

Quality	 in	 the	 online	 shopping	 experience	 extends	
beyond	 the	 products	 themselves.	 Chinese	
consumers	expect	retailers’	packaging,	delivery	and	
shipping	 options	 to	 reflect	 the	 quality	 of	 the	 item	
they	 are	 purchasing.	 For	 retailers	 looking	 to	 do	
business	 in	 China,	 it’s	 important	 to	 partner	with	 a	
logistics	 provider	 that	 has	 the	 global	 shipping	 and	
logistics	 expertise	 to	 deliver	 on	 heightened	
consumer	expectations.	

The	biggest	risk	for	retailers	looking	to	grow	through	
international	e-commerce	 is	not	targeting	shoppers	
in	China.	

Success	 begins	 by	 partnering	 with	 an	 experienced	
logistics	provider	that	understands	the	expectations	
and	 behaviors	 of	 Chinese	 consumers	 and	 can	 help	
deliver	 a	 shopping	 experience	 that	 converts	 these	
consumers	 to	 your	 customers.	 (Source:	
Internetretailer)	

Zhejiang	 Hospital	 Slammed	 for	 Lax	
Oversight	After	Equipment	Reused	

A	 medical	 worker	 has	 been	 detained	 for	 reusing	
medical	 equipment	 multiple	 times	 which	 caused	
five	 patients	 to	 become	 HIV	 positive,	 health	
authorities	 in	 East	 China's	 Zhejiang	 Province	
announced	Thursday.	

http://en.siriopharm.com/


 

 

U.S.	–	CHINA	HEALTH	PRODUCTS	ASSOCIATION	

 

6

The	 accident	 has	 triggered	 an	 uproar	 among	 the	
public	with	many	 slamming	 the	medical	worker	 for	
making	 such	 a	 stupid	mistake	 and	 questioning	 the	
hospital's	lax	oversight.			

According	 to	 an	 announcement	 published	 by	 the	
Health	and	Family	Planning	Commission	of	Zhejiang	
Province	 on	 Thursday,	 the	 commission	 received	 a	
report	 from	 the	 Zhejiang	 Provincial	 Hospital	 of	
Chinese	Medicine,	a	Grade	Three	Class	A	hospital	on	
January	 26,	 stating	 that	 a	 hospital	 technician	
violated	 standard	 operating	 procedures	which	may	
have	led	to	a	heightened	risk	of	patients	contracting	
the	fatal	virus.		

A	 preliminary	 investigation	 showed	 that	 the	
technician	did	not	discard	a	pipette	used	on	an	HIV	
positive	patient,	 and	 reused	 it	on	other	patients	 in	
violation	 of	 regulations.	 It	 was	 later	 confirmed	 by	
the	local	disease	control	and	prevention	center	that	
five	patients	who	were	treated	with	the	device	have	
contracted	HIV.			

The	commission	said	it	has	arranged	experts	to	treat	
the	 infected	 patients,	 and	 will	 offer	 them	
compensation,	without	saying	the	amount.	

The	 hospital's	 president,	 who	 was	 also	 its	 deputy	
Party	 secretary,	 has	 been	 removed	 from	 his	 post	
and	given	a	serious	warning.	Both	the	vice	president	
and	 the	 hospital's	 Party	 chief	 were	 fired,	 together	
with	four	other	officials.			

Police	have	said	their	investigation	is	ongoing.			

Asked	 if	more	patients	 could	have	been	 infected,	a	
hospital	 official	 told	 the	 Nandu	 Daily	 that	 they	
cannot	 confirm	 this	 right	 now,	 but	 will	 disclose	
further	information	later.	

According	 to	China's	Criminal	 Law,	medical	workers	
who	 cause	 death	 or	 damage	 patients'	 health	
severely	due	 to	negligence	can	be	 sentenced	to	up	
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to	three	years	in	jail.		

The	Chinese	government	has	recently	issued	a	five-
year	 action	 plan	 for	 HIV/AIDS	 prevention	 and	
treatment.	 It	 says	 that	 more	 than	 90	 percent	 of	
infected	 people	 and	 patients	 should	 receive	 anti-
virus	 treatment	 and	 more	 than	 90	 percent	 of	 the	
cases	of	such	treatment	should	be	successful.		

According	 to	 the	 National	 Center	 for	 AIDS/STD	
Control	 and	 Prevention,	 China	 has	 about	 575,000	
people	 living	with	HIV/AIDS.	 It	noted	a	 clear	rise	 in	
HIV	 transmissions	 among	men	 who	 have	 sex	 with	
men.		

Moreover,	 new	 HIV	 infections	 among	 adolescents	
are	projected	to	rise	from	250,000	in	2015	to	nearly	
400,000	 annually	 by	 2030	 if	 progress	 in	 reaching	
adolescents	stalls,	showed	a	new	report	released	by	
the	UN	Children's	Fund	in	December	2016.	(Source:	
Global	Times)	

Farm,	Foreign	Food	Hot	Buys	For	Holidays	

Online	 sales	 for	 Spring	 Festival	 are	 booming,	 and	
products	 from	 rural	 China	 and	 overseas	 are	 hot,	
according	to	e-retailers	and	consultants.	

With	the	Year	of	the	Rooster	beginning	on	Saturday,	
traditional	 poultry	 dishes	 are	 popular,	 including	
Dezhou	 braised	 chicken,	 sesame	 oil	 chicken,	 stir-
fried	 chili	 chicken,	 and	 sweet	 and	 sour	 chicken,	
merchants	say.	

Also	 popular	 online	 are	 pine	 nuts	 from	 the	
Daxinganling	 region	 of	 Heilongjiang	 province,	
pecans	 from	 Zhejiang	 and	 rose	 puff	 pastries	 from	
Yunnan.	Many	purchases	are	destined	to	be	holiday	
gifts	for	family	and	friends.	

In	 the	 second	 year	 that	 major	 online	 food	
promotions	 have	 targeted	 shoppers	 for	 China's	
biggest	 holiday,	 sales	 are	 brisk,	 according	 to	 the	
world's	biggest	e-retailer,	Alibaba.	

http://www.nsf.org/
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The	 company	 said	 that	 sales	 during	 a	 weeklong	
online	promotion	it	held	for	nuts	and	dried	apricots	
outstripped	 six	 months	 of	 offline	 sales	 of	 those	
items	nationally.	

Since	December,	over	200	 types	of	 local	 specialties	
from	 domestic	 farms	 and	 pastures	 have	 been	
available	 via	 Alibaba's	 Taobao	 and	 Tmall	 virtual	
malls,	according	to	a	study	by	Alibaba	and	CBNData,	
a	data	analytics	media	group.	

Another	 major	 retailer,	 YHD.com,	 known	 for	 food	
and	beverages	and	owned	by	retail	giant	Wal-Mart,	
said	 that	 owing	 to	 heavy	 demand	 it	 will	 extend	
delivery	service	to	Chinese	New	Year's	Eve	and	New	
Year's	Day.	

Imported	products	are	all	the	rage	among	residents	
of	 China's	 first	 -	 and	 second-tier	 cities,	 such	 as	
Beijing,	Shanghai	and	Hangzhou.	With	a	few	clicks	of	
the	 mouse,	 world-class	 delicacies	 arrive	 at	 the	
dinner	 table,	 from	Alaskan	black	 cod	and	Canadian	
lobster	to	French	wine	and	British	tea.	
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The	 typical	 buyers	 of	 overseas	 goods	 are	 well-
educated	 young	 women	 who	 earn	 over	 100,000	
yuan	 ($14,588)	 annually,	 Alibaba	 said.	 Buyer	
profiles	by	YHD	and	other	retailers	were	similar.	

The	countryside	hasn't	been	left	out,	either.	More	
than	500	overseas	premium	brands	are	available	in	
China's	 hinterlands	 via	 Rural	 Taobao,	 an	 arm	 of	
Alibaba	that	 facilitates	online	shopping	and	home	
delivery	through	over	10,000	rural	service	centers	
in	villages	across	China.		

Cosmetics	 and	 maternity	 products	 are	 popular,	
including	 lipstick,	 anti-aging	 masks	 and	 infant	
formula.	Air	purifiers	and	smart	gadgets	like	virtual	
reality	headsets	also	are	up-and-coming	products,	
retailers	say.	

Chinese	online	shoppers	spent	on	average	$473	on	
imported	 purchases	 in	 2016,	 according	 to	
consultancy	 eMarketer.	 The	 company	 said	 cross-
border	e-commerce	is	expected	to	reach	a	quarter	
of	 the	 Chinese	 population	 by	 2020.	 （Source:	
China	Daily）	

Click	Here	for	More	Information	

http://uschinahpa.org/2017/01/expo-west-china-dietary-supplement-seminar-2/
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China	 Updates	 is	 published	 weekly	 by	 the	 U.S.	 –	 China	 Health	 Products	 Association,	 a	 non-profit	
organization	 dedicated	 to	 the	 promotion	 of	 dietary	 supplements	 and	 nutritional	 ingredients.	 The	
association’s	major	focus	is	the	continued	development	of	China’s	overall	natural	health	product	industry	as	
well	as	offer	business	services	to	its	global	members.		

If	you	have	comments,	suggestions	or	would	like	to	advertise,	please	contact	us	at:	

news@uschinahpa.org	

If	you	are	not	already	subscribed	to	“China	Updates”,	SIGN	UP	TODAY	
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