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CFDA Took Down Illegal Online Food Vendors
China's state food and drug regulator has taken 225
unauthorized e-restaurants offline so far since last month.
The vendors are from the major online food ordering platforms,
including one backed by the internet giant Baidu. Some of the
restaurants are with established food brands, which have strong
footing offline.
In the special campaign to crack down on illegal conducts by
online food vendors, 4409 restaurants are spotted with a certain
problems in operations and online display. （Source: Beijing
Daily）

DEA Opens Shop in China To
Help Fight Synthetic Drug Trade

Dalian Cracked Down a Major Health Food Case

McDonald’s Sold China Business

The local police authority of Dalian in Liaoning province recently
said that it had tracked down and seized a group of suspects who
made toxic health food.

Yum China Launches Taco Bell
Brand in China
China’s Urban Consumers Will
Drive Global Growth

The problematic food is valued at over 5 million yuan and is sold
in 12 provinces nationwide.
The police first spotted the group by seizing a batch of health
food that are sold without official approval. After putting the
product under chemical test, the police found that the products
with "blue hat" contain toxic elements. (Source: fj.china)

Expert: Drugs Sold Online Should be Checked
Separately
A recent case that was triggered by substandard diet pills, which
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caused mental disorder of consumers, has once again
drawn attention from the public to the issue of drugs
sold online.
Tian Li, director of internet development research
center with Peking University, said that the CFDA
should give extra inspection towards drugs sold
online and companies who are selling drugs online.
The logo of online pharmacy, the technology
measures to ensure the drug safety and logistics of
relevant products should be regulated separately
from general drugs.
The problematic diet pills were sold nationwide via
major e-commerce platforms including vendors on
Wechat, Sina's Weibo and taobao. (Source: news.
sina)

CFDA: Problematic Food Spotted Mostly Sold
Online
China's food and drug regulator recently released the
result of a spot-check campaign towards food sold
nationwide, saying seven out of 50 batches inspected
were found problematic.
The substandard products were asked to taken down
from shelf, said the regulator. The food include wine,
beverage and seasoning. These products were
spotted from major local e-commerce platforms.
The report also says that companies which are based
in Shanghai and Jiangsu province that produced the
problematic products were asked to track down
where their products have been sold to, and improve
their operations accordingly.
The companies which are based in Beijing and
Zhejiang province have been required by the
authority to take down relevant products, and got
punished based on laws and regulations. (Source:
Xinhua)

DEA Opens Shop in China To Help Fight
Synthetic Drug Trade
In a sign of improving cooperation between the US
and China to fight the global drug trade, the Drug

Enforcement Administration will open a new office
there and its top chief will visit next week for the
first time in more than a decade.
The DEA said acting administrator Chuck Rosenberg
will visit Beijing, Guangzhou and Hong Kong
Monday through Thursday, at the invitation of
China’s Ministry of Public Security. The last time
the head of the DEA visited the country was 2005.
The planned new office in the city of Guangzhou
will likely be staffed with two special agents,
pending final approvals, said Russell Baer, a DEA
special agent in Washington.
DEA maintains that China is the top source country
for synthetic opioids like fentanyl and its
precursors, which have been fuelling the deadliest
drug abuse epidemic in US history. China is also
emerging as a laundering destination for drug
money, according to a US Justice Department
indictment unsealed in 2015.
“Intelligence and investigative information have
shown that Guangzhou has strong ties to
international drug trafficking organizations
operating in China and elsewhere,” Baer said in an
email. “These criminal groups in Guangzhou utilize
trade-based money laundering schemes to
legitimize drug profits, use the port facilities as a
transit point to ship illegal narcotics, and purchase
synthetic drugs along with precursor chemicals.”

4
5

U.S. – CHINA HEALTH PRODUCTS ASSOCIATION

Chinese officials dispute claims that China is the
main source of fentanyl and precursors, noting that
the US has produced little supporting data.
Nonetheless, Beijing has taken significant steps to
crack down on the production and export of
synthetic drugs, even though these substances are
not widely abused within China. China already
controls fentanyl, a painkiller up to 50 times more
potent than heroin, along with 18 related
compounds and is considering blacklisting four
more.

Fast food giant McDonald's says it is selling a
controlling stake in its China business to a group of
investors led by state-owned Chinese conglomerate
Citic in a deal worth up to $US2.1 billion ($A2.9
billion).

US officials have been pressing China to control
additional opioids, which can be easily purchased
online from vendors in China. China, meanwhile, has
been seeking US support to place ketamine, an
anesthetic widely abused in China, on a UNmaintained list of internationally controlled
substances.

McDonald's will keep the remaining 20 per cent of
the business, comprised of mainland China and
Hong Kong operations and valued at up to $US2.1
billion.

“We believe Rosenberg’s visit will improve both
sides’ understanding and trust. It will help to
improve cooperation in cracking down on drug
crimes,” China’s National Narcotics Control
Commission told AP, noting that Hu Minglang, then
director general of China’s Narcotics Control Bureau,
already visited Washington in September. (Source:
Intellasia)

The deal, which still needs approval from regulators,
is expected to be completed by mid-2017. (Source:
news.com)

McDonald’s Sold China Business

The company said in a statement on Monday that
Citic and its investment management unit Citic
Capital will acquire 52 per cent of the business.
Another partner, Washington-based private equity
firm The Carlyle Group, will own 28 per cent.

McDonald's will get cash and new shares under the
terms of the agreement, which is for 20 years.

Yum China Launches Taco Bell Brand in
China
Yum China Holdings, Inc. ("Yum China") (NYSE:
YUMC), and Taco Bell Corp., the world's largest
Mexican-inspired
restaurant
chain,
today
announced that they have opened the first Taco Bell
restaurant in the second largest economy in the
world: China. The inaugural restaurant is located
near Shanghai's landmark Oriental Pearl Tower in
the Lujiazui area, the city's central business district,
and is Taco Bell's latest international market entry as
it grows the brand globally.
"We are thrilled to bring Taco Bell to China with the
official opening of the first restaurant at a
spectacular location in Shanghai," said Micky Pant,
Chief Executive Officer of Yum China. "Consumers in
China today want the best the world has to offer,
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and Taco Bell is one of the most exciting brands
anywhere. Leveraging our deep insights into
Chinese consumer preferences, developed from
close to 30 years operating in this market, we
thoroughly researched and fine-tuned the Taco Bell
menu for China and the initial response from
customers is very encouraging."
The menu features the brand's favorites that have
been adapted to local tastes. High quality
ingredients coupled with newly developed sauces
create items such as the Shrimp and Avocado
Burrito unique to Taco Bell restaurants in China. The
Crunchy Taco Supreme is now loaded with Taco
Bell's signature Nacho Cheese Sauce and the
Volcano Chicken Burrito features spicy Sriracha
sauce.

consumers.
The official launch of the restaurant follows the soft
opening during which Taco Bell fans have been
sharing their love for the brand through social
media posts, blogs, and videos. Over 1,000 fans
participated in a selfie soft opening promotion and
continue to voice their excitement for the brand's
arrival in China.
Mr. Pant continued, "Taco Bell is an innovative brand
with a strong heritage that we believe will resonate
well with Chinese millennials. Built around the
concept of 'Live Mas' -- literally meaning 'Live More'
-- Taco Bell encourages its customers to try things
they've never tried before. I look forward to creating
experiences that surprise and delight people as we
expand the Taco Bell brand in China."
The Shanghai restaurant showcases Taco Bell's
classic California inspired look and design, perfect
for enjoying meals worth sharing with friends and
groups. The restaurant features guitars, graffiti art
and surfboards hanging from the ceiling, while also
integrating advanced technology throughout,
including free Wi-Fi, digital ordering kiosks, digital
menu boards and a range of payment options,
providing customers with a fully immersive and
convenient in-restaurant experience.

Customers can also order shared plates featuring
seasoned nacho chips, spicy fried chicken, and
Mexican fries. These menu items pair perfectly with
a variety of alcoholic beverages including ice-cold
beer on draft and specialty cocktails like the
Margarita and the Mojito. The Mexican inspired
classics are made-to-order in a transparent, open
kitchen where fans can see their food being
handmade. Self-order kiosks allow consumers to
study the menu and beat the rush at peak hours.
The unique menu and ambience combine to create
a totally unique and fun experience for Chinese

"Building restaurants in new international markets is
a key component to the overall growth and
evolution of Taco Bell and we've just scratched the
surface of our global unit expansion potential," said
Brian Niccol, Chief Executive Officer of Taco Bell
Corp. "The opening of this Taco Bell restaurant in
China is an exciting milestone for the brand as this
market holds tremendous growth potential. We look
forward to supporting Yum China as it builds Taco
Bell's presence in the country."
Currently, Taco Bell has more than 7,000 restaurants
in the world with over 300 in 26 countries outside of

8
9

U.S. – CHINA HEALTH PRODUCTS ASSOCIATION

the United States. (Source: PRnewswire)

China’s Urban Consumers Will Drive Global
Growth

population has the world's highest propensity to
spend additional income, rather than save it or use
it to pay off debt.

For 15 years, China has been a key engine of global
growth. But now that China's investment-led boom
has run its course, continued economic growth - in
China and globally - will depend on urban Chinese
consumers. By 2030, people living in cities will drive
91 percent of global growth in consumption, and
China is emphasizing both urbanization and a
consumer-led growth model.
The McKinsey Global Institute's (MGI) latest
research is optimistic that China's strategy will
succeed. MGI foresees continued growth in the
number and income of urban consumers, and
predicts that 700 Chinese cities will generate $7
trillion, or 30 percent, of global urban consumption
growth between now and 2030.
Today, China's urban working-age consumers
number 521 million; in just 15 years, their ranks will
have swollen to 628 million. Beijing, Guangzhou,
Shanghai and Shenzhen will each add more than
one million households with annual incomes above
$70,000 - the number of Hong Kong households in
that income bracket today. Per capita spending is set
to jump from $4,800 to $10,700 by 2030, at which
point this group will spend 12 cents of every $1 of
urban consumption worldwide.
Urban incomes in China are now reaching a
threshold where spending on both goods and
services accelerates rapidly. Annual household
spending on personal products and on dining out
will more than double, to $770 and $720,
respectively. Chinese consumers are also traveling
more, with the China Outbound Tourism Research
Institute predicting that more than 100 million
Chinese will travel abroad by 2020.
China's new consumer army will have the means
and, more important, the willingness to spend its
higher earnings. According to McKinsey's 2016
Global Sentiment Survey of more than 22,000
consumers in 26 countries, China's working-age

Just like Western baby boomers, Chinese urban
consumers - who have grown up in post-reform
China and have different views from their parents
about saving versus spending - will make a
generational break from the past. That shift in
mindset will fuel China's transition to a consumerled economy.
Now Western companies are following suit.
Volkswagen's China operation engages with
potential customers directly online, rather than
relying solely on traditional dealerships. The Fung
Group, in partnership with IBM and Pico, has set up
a "retail laboratory" in Shanghai to provide a
controlled setting for businesses to observe - in real
time - how consumers react to new technologies
and products.
In addition to driving further innovation, Chinese
consumers - even those with relatively low incomes
- are also investing heavily in the next generation,
with 12.5 percent of overall consumption growth
expected to go to education between 2015 and
2030. That's the second-highest rate of any country
MGI examined, behind only Sweden (12.6 percent).
By investing in the skills and capacity of the next
generation now, Chinese consumers are building a
strong foundation for continued growth and
innovation in the future.
That continued growth will require China to shift its
economic model further from production to
consumption. No pivot of this kind is easy, and many
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challenges lie ahead. But China's increasingly prosperous, educated, and confident consumers have the
clout - and the numbers - to transform the way the world spends, possibly even more than Western baby
boomers did in their prime. Their mobile-first shopping habits, openness to travel and new experiences,
and rising purchasing power suggest that the products and services they buy will influence consumer
markets worldwide, fueling global economic growth. The world economy needs them - and no consumerfacing company can afford to ignore them. (Source: Global Times)
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