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U.S. - China

Health Products Association

China’s 12t Five Year Plan (2011-2015)
I+ ZhMEI” (2011-2015)

For the first time ever, China specifically made the health food
industry part of their long term plans. Areas of Focus:

Hh [T RS i RE 7 it 7 L AN AR S AR 22 e R B A

1. R&D of new food ingredient A & &7 & i J5 &l

2. Improve quality &5 &

3. Promote development {Zi# k& /&

4. Increase consumption for special needs groups pregnancy,

children, elderly, athletes, soldiers etc. M hnrik NEEWH 2, 1

g, JLE. ZEN. B3R ENENATIE R

Incorporate TCM — botanicals ¥t & RIEYIH AL &

Encourage growth of high tech larger firms il RHT A

H)5'3S

7. By 2015 nutrition and health foods should hit $159 billion with
an annual growth rate of 20% 20155 F& F 5 /= i AE G K K
E20%, HELFIE1610{23t

8. Top 100 firms control 50% of the market — & V% & 4

#11550%

o o
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Dietary Supplement Import Approvals
BRI FTFITiHAEA

Official Path: Registering products with China’s
Food and Drug Administration (CFDA) as “Healthy

Food”.
BERHER: BHEREMmARLNEEEIRHITRE
I:I”/Iﬂﬂ'

Gray Path: Approval from Administration of Quality
Supervision Inspection and Quarantine (AQSIQ) as
“Food”. This Ended January 2014

B5ER: BUERAKRER RAE"EX#HO, hH
AT 201451 A,
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S\HPA

CFDA Regulatory Process
B R MR

— CFDA'’s health food registration
has 27 allowable claims %54

P E2T TR IE R MINEE AR

— One product can have up to
three claims 81 mEZ1HTI

LHREFE TR

— Claims require extensive testing
including human and animal
trials HITHIRE B FRAY =B it

T ANEFNE L
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CFDA New Approved Claims

1. Improve immune system (AT) 15. Improve growth and development (HAT)
2. Improve Sleep (HAT) 16. Anti-oxidation (HAT)

3. Relieve physical fatigue (HAT) 17. Improve nutritional anemia (HAT)

4. Enhance oxygen deficient endurance (AT) 18. Help in memory improvement (HAT)

5. Help protect against radioactive matters (AT) 19. Adjust intestinal flora (HAT)

6. Increase bone density (AT) 20. Promote lead excretion (HAT)

7. Protect liver against chemical damage (AT) 21. Promote digestion (HAT)

8. Relieve eye fatigue (HT) 22. Clear the throat (HAT)

9. Eliminate acne (HAT) 23. Protect gastric mucosa (HAT)

10. Eliminate chloasma (HAT) 24. Promote lactation (HAT)

11. Improve moisture of the skin (HT) 25. Promote Fecal Excretion (HAT)

12. Improve oil content of the skin (HT) 26. Help in lowering blood pressure (HAT)
13. Weight loss (HAT) 27. Help in lowering blood lipid (HAT)

14. Help in lowering blood glucose (HAT)

Cancelled Combined Combined

HT = Human Testing AT = Animal Testing HAT = Human and Animal Testing

our Trusted Partner in China
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CFDA: 271 FA R R 2 TIRE SO 181

Health Products Association

1. 3585095 TIITNRE(AT) 15. 5 K K B DiEE (HAT)
2. BUEEHEIR DI RE (HAT) 16. Prea b Tife (HAT)

3. GARAR T 195 557 i e (HAT) 17. 85 R Th AR (HAT)
4. PR BRI 32 T DRE (AT) 18. fiBhGE 1L IZ I E(HAT)

5. XIHE G = A B R T RE (AT) 19. 75 i7iE B AT DI (HAT)
6. ML hnE % R IhRe (AT) 20. et Thae (HAT)

7. WS A A B ORG DIRE(AT) 21. (2L IhRE (HAT)

8. ZfRAN 19 57 i fg (HT) 22. E"H I RE(HAT)

9. 1R DI HE (HAT) 23. 5 BRGSO A B R D e (HAT)
10. #4:BRFAE BT RE (HAT) 24. Rtk FLIhHE(HAT)

1. SEENUEK 2 DIRE(HT) 25. HH Ty e (HAT)

12. Y5 B ki Dige (HT) 26. HH BRI R T RE (HAT)

13. JkAETIRE (HAT) 27. 4 BB I G DI RE(HAT)

14. % B % A% T e (HAT)

B e o

HT = II&PRI{5E AT = EHYISElu HAT = Ifm PR SEREFNEN P Sc
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Requlatory ;L IfiE

CFDA’s “Blue Hat” Registration for Health Food
ERBALER EREF RERSMIM

This is the year it was This is the CFDA
approved and its Functional
corresponding product logo with

certificate number. Chinese statement
“G” indicates it is a which means

Health Products Association

domestic product health food

ST R w2 product. &
N, G RARPRAREEZ T i
2 [ 7 i o X{/ﬁfﬁa“ﬁ%ﬁﬁ”ﬁk

This means China
Food and Drug
Administration

(CFDA). x2E% a2
SRR B TR
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U.S. - China

Regulatory -

Registration Costs
AR

— Need to hire registration

consultant ZE 1814 & 15/ 51
TR

— Registration fee in excess of
$100,000 per SKU &1 fmByE A7
HHABMREIOLES

— 2-3 years waiting period
{2234
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Blue Hat Registration Costs:“I51§F"3¥ B ZH— Ik

Item Fee (¥) Fee (S)

Agent Fees X125 ¥350,000 $56,452
Toxicology test ZEIE MR ¥70,000 $11,290
Function appraisal test (animal) F¥JsLi& ¥80,000 $12,903
Function appraisal test (human) Af&i{ie ¥200,000 $32,258
Hygienically and stability test T2 4 Ff2 & M1 36 ¥60,000 $9,677
Efficacy composition evaluation TR X 43 1 E{h ¥30,000 S4,839

: N 3| /A

Sjﬁtj%t;}ll_ljnt/banned substance test <X&5/Z B ¥10,000 61613
Microbial identification {4 47%& M ¥15,000 $2,419
Microbial toxicity evaluation 5 4E #9235 48 ¥15,000 $2,419
Review inspection JEE B & ¥50,000 $8,065
TOTAL 2 St ¥880,000 S$141,935
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History of CFDA
Registrations
1996 — 2014

1996-20144F
“RER M REHESIT

our Trusted Partner in China

U.S. - China

Health Products Association

Year Domestic Foreign Total
2014 941 10 951
2013 946 11 957
2012 691 11 702
2011 767 13 780
2010 751 21 772
2009 568 25 593
2008 596 36 632
2007 377 10 387
2006 751 17 768
2005 943 29 972
2004 1531 54 1585
2003 603 50 653
2002 882 52 934
2001 491 47 538
2000 779 74 853
1999 689 91 780
1998 742 77 819
1997 1003 106 1109
1996 55 2 57

The first year that registration administration was transferred from the Ministry
of Health to the State Food and Drug Administration




Regulatory ;L If1E \ m

CRDA = s

Chxna Food andmbD

NEW Draft Regulations for Nutritional Supplements
Released November 5, 2014

201411 RASAAHMEFZHREFFN (IERERT)
Administrative Regulations for Nutritional Supplements

ERFIRFEENEEREILR)

Information Requirement for Nutritional Supplements DRAFT

ERFMEFTRERACKRELR)

Discarded and rewritten to be included in the Overall Food Safety Law

FHEE CRREEE DEREE
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CI-DA ESP s $ L] n'?rh'fi’%‘%& %-

Chxna Food amd

USCHPA had a meeting with CFDA on June 1, 2015 to discuss the
NEW Draft Regulations for Health Food

20156 A1H, = ER"RNES58H/LRBALTSH,
H#i# «<BEmEEEY XTFRE|ROB2HITITL,

* Health Food will become part of the Food Safety Law under health food ingredient
catalog system, which will be released for comment by CFDA soon. REE R IGF<F]|F R

BEMENERRZ W —MIHTER, ZMERFRRETLZHIFIERER
« Foreign companies need to provide CFDA with approvals from home country. U.S.

should be able to use “Free Sale Certificate” #H O~ mN OB S FIRMAH O EE /A
P. EEFRNRERHAEMAN BHEHEEIER".

 Blue Hat registration process will continue. Companies wishing to sell products made
from ingredients that are already in approved blue hat products can do so on a

recording “notification” basis. (RERAF#HFI AW T LEBUH. FRHI{0UE A TFAFEHER
RERmER AR HI =M.
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CREDA s am s R

Chxna Food a

..-\.—-—‘.‘iu'.s.L UL

 However, these products may not be able to use the blue hat logo. CFDA is
considering creating a new label for “recorded” products.

B &R G LT HENS AR R AERTIRR. BRRGERICELME SR
—*-.F [’/Lﬁq-q:-l:.ﬁ }-\-Ll:llilo

« CFDA and National Health Commission will be working to create a list of
approved ingredients for health products.

ERR|HERMEREHZFHEBLE A AT RERSIERR 2R,

* This list will be separate from TCM herbal list and New Raw Food Material list

REFER T RBER SRR LR

« CFDA is considering restructuring the 27 health claims, but not certain at this

point B R B2y s /R EF B E27TIMIRERMINGEFTR, [ERER{DAHE.
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CREDA s am s R

Chxna Food amd g (LI LTS L AL O T

. -

« Companies must manufacture according to China GMP standards.
Asked if CFDA will require foreign companies to follow China GMP
standard and they said, “they are currently doing inspection at
overseas pharmaceutical and medical device facilities and will not
rule out the possibility of the same inspections for health products.
FEEmeWVEEFYERPIUEEREGMP . X BN ER

g EZAE, BRAKBEN ‘{18 EEREINIZ Eniﬁuuﬁz%nifﬂx

HHTER, BRI THREORERAERRN—EHE CMP fRERI TR

li

 However at this point, foreign companies would just need to provide
their GMP standards B2, 7£RREZHI, BV RAFEIFETRE
GMP #rA&EBIA .
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U.S. - China

Sales Channels $H€£:EE

Will New Regulations Officially Open Traditional Channels?
MO EATSATTEHHERIEG?

* High-end Supermarkets u |
= imidt OB H -

« Shopping Mall Kiosks
FIAHER

* Health and Beauty Store
BILHER~MESE

Watson’sf2 & [k
Mannings 77

« Pharmacies 75§
 Direct Sales E {5

« E-Commerce B

our Trusted Partner in China




Sales Channels §54:E18 "NHPA

Health Products Association

“Western Firms Caught Off Guard as Chinese Shoppers Flock to Web”
HERETZ B AHTSEELRKRE

Wall Street Journal - June 14, 2015 £ BX i HR 3R

“China’s e-commerce market grew 49% last year—after gains in the prior three years of
59%, 51%, and 70%, respectively. In 2013, China overtook the U.S. as the world’s
biggest e-commerce market, and last year the country rang up $453 billion in sales
online, 11% of all retail sales.” XFEAREPEFTIZHEETEK 749 B9 =, E20145FEH
A=, HIBERSHIZES9%, 51%M70%. 2013F, AEKINBEEEE, KATREANE
BUH#EM . PE2014FHEEHESIULF45302ET, AESEMHEHETMHN11%.

As stated in the article many global consumer goods giants underestimated e-
commerce and as a result overstocked brick and mortars resulting in declining sales

and expired products. X ZHRF|, FZ KRB EELR{XHETHRNE 1, MEBEEFESET
%. mmdE, CRE L,

N EZ kB Source:
http://www.wsj.com/articles/western-firms-caught-off-guard-as-chinese-shoppers-flock-to-

web-1434274202

our Trusted Partner in China




Sales Channels

648 million shoppers
6.48{Z ki %

China E-Commerce
Fastest Growing »
th [E|H 7 & Bt $453 billion

4530{ZsHE 5

mEP 11;43 ¥IDE

T e
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Sales Channels $H€£:EE

Health Products Association

1%

1% _ 1% 1%
B Tmall R I
M Sunin
: et
M Tencent B2C
B
M Amazon.cn
I oy s
® Dangdang
B Gomei = =M
M Vipshop EXEs

u Yihaodian MEmE

B Vancl —BJE
i Others nE
HAth

our Trusted Partner in China




U.S. - China

Sales Channels g &:E

HAth
Other

3% 24l

Food Care

11% 179%  Health &GS
Nutrition Bl
19%
Fashion
19%

Beauty
31%
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U.S. - China

« Alibaba has 350 million annual
active buyers JEH53.50{Z 1< F
SEERRFH A

« Has more than 1,800 distribution
centers 1800 PDEJKIH()

|« 30 million packages a day § k%
glmioclﬁ RIETrALCOM Rl ES:F'H /l\@%

7reee RUE M e SHE Singles Day 2014 processed 278
million packages 20143XX+—Ef|g]
RIK2.78{L 1 BE

 NOT THE RIGHT FIT FOR
EVERYONE
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Cross Border E-Commerce EiEH 7

REFHHOS%T{L VS BIEREHRZZET L

The Sum of Chinalmports & Exports vs. Value of
Cross-border E-commerce Transactions 2008-2016

“\HPA

Health Products Association

80 41.0% 401% 0% 313% 306% 203% 5o Sl A
2,000 companies have registered

9.2%
*——a—~a—a———a as cross border traders

—1_
50 | bex GO% 63% 75% 96% 121% 145% 169% 19.0%

H2012&E#2, 20003R &) 2 225 E /i
40 HREEER IS

Cross Border Percentage
Total Imports / Exports

344
30.7
277
236 243 3

202 2008 — 4.6%

2 (0 s 2016 — 19%
10 <> I65 BB ELHEHOSEAIEE 6

02 Bloo P13 T =3 & a ' 2008 — 4.6%

o NN BN 2016 — 19%

30

2008 2009 2010 2011 2012 2013e 2014e 2015e 2016e Source: www.iresearchchina.com

s The sum of imports & exports (trillion Yuan)
The Value ofcross-border e-commerce transactions (trllion Yuan)

- % Share of cross-border e-commerce transactions in total imports & exports
% Growth rate of cross-border e-commerce transactions

HEHOBE (512)
BEAHR S (712)

B 7 8 AR E
5 5 R R
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Cross Border E-commerce J&15H 7 HPA

Tmall Global

KIBEMR THAWLHK
chines B i Us
Consumers @) International Delivery

| Jp—

Overseas Warehouse

EFR T fif
ARMXA _ _
@ RMB Paid @ m
; / Alipay.com ® -
i Payment Post
@%g;xi:i;z?;t'o“ (Iocyal currency) 5’ I‘i["ﬁ%]\mﬁ
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Cross Border E-commerce jZ15H /& ‘HPA

Health Products Association

Need TP company E\IZE 2\ F]

Cross Border
$1,500 - $4,800 monthly fees

E-commerce InSightS 3 - 10 % profit share
ey — £ H1500-4800% ST ASHIBR S %
EIERFEERN S AO%

* Need Warehousing (inventory control) G 7%

(FERI=H)

B, 200, ' — 8 B - Shipping $4 per Ib. $1 every Ib. after Efr#iiiEIEE
':.:-,/t Au. 2 . & E4¥i, %@ﬂﬂ—ﬁ%i‘%ﬁﬂm%i

s t;

10000 A
m .-'m“' B « Customs 10% tax if over ¥500 in value

81 5005T i & E WA 2 10%H 2 O K5t

* Tmall Global (Need Invite) XiEEPr ((VIEFEZIHIE)
$25,000 deposit (refundable)
$5 — 10 thousand annual fee
3% commission per sale
1% for currency exchange
25000 i€ (FIR)
5000-10000% T E 2%
BEITR3I%RIEMA
1% 5T H 352

34 Party Customer Service Company (TP Firm) « Not all products can use free trade zone
o r e — . — s BRRAEZHNEMERNFR
BIEEEELEEAR ($=5) T
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U.S. - China

HPA

Health Products Association

Introduction
to
U.S. — China Health Products Association

EXHRERFmMISNE
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Intro to U.S. — China HPA & 412

Established: July 28, 2010
R LA [E] : 201046 H28H
Status: U.S. Non-Profit 501c6 Organization

EMER: ZEIFEFEHR

Model: Traditional Association / Business Consultancy
IZTIRL T th=/E5 58
Position: Largest foreign organization of companies focused
on dietary supplements and nutritional ingredients in China
ENL: PERERRTUEAENEMERNEIMISHER

our Trusted Partner in China




USCHPA MEMBERS &<

o AkerBioMarine / ) Enzymotec
Antarctic US h{ .~ Delivering Lipids Gcmeden.
® Improving Quality of Life™

designs fc;[r health® DANISCO
SCZence ZrSt st you add knowledge...
goodhealth  ¢3FoodState

NATURALLY NEW ZEALAND ‘

Lonza e
@ NatureMade.

NcgwlreS“ NORDIC &8 \;..
n NATURALS &> 6
Y gecki(tt
. ; enckiser
Schuft Q QUALITAS
NUTRITION o - SIRIO
| Informa 1 5 8 25
TraceMinerals &,
stratum
\ h NUTRITION® theVitamin
e ¢ Shoppe

RESEARCH



Intro to U.S. — China HPA #2422  ERNIEIIN

Health Products Association

A jiation Servi : v
e | E PR e 5 S iR R g 4

h the Dietary Supplement and Nutritional Ingredient Leaustry together

BRAD TR 2 o T AT 2

1. Regulatory Advocacy JEiR{EiH
Annual Industry Paper FETI R

%: U.S.- China Heal”
Comments to China Gov. #E3z{TWER

2. Business Services NS
On the Ground Partner ENEE -
Product Registration = mn A Staff &R T
Market Intel 17 A Jeff Crowther- Ex?futlve Director/Founder
o HITES
Trade Mark Issues PR} Ben Zhang-  Science/Regulatory Manager
Quality Assurance REINIE REREMEFEIE
ope . _ . . /\/\ AY z
Sourcing Assistance BRRSIE A Lilian Lin Communications % 7) A?éé:ifﬁ
_ s e Guo Jing - Translation / Interpretation &J1¥
Conferences/Networking — HEASIV/ATI R Guo Junlong- Web Designer / IT (528
Partner Introductions S1EMNEN B Carrie Wang- Researcher B33 52
Coco Liu- General Assistant &35 BhIE
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Intro to U.S. — China HPA & 412

Nutritional Outlook Magazine: “Best of Industry Award 2014”

XE EFREHRT ?x% USCHPA “20144F & = 1Tl Hh = "

aeREl U S —China Health F

Navigating China’s complex natural-products industry is easier, thanks to the USCHPA.

BY KIMBERLY J. DECKER

Article Link Here
N ERRE
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Ghina International Nutrition and Health Summit 2014

014 EEFREF SRR LIES

Bringing the Dietary Supplement and Nutritional Ingredient Industry together

RITERHEFANER R LI SEm=

U.S.- China Health Products Association EH R~ @mihE
CCPIT Sub-Council of Chemical Industry FEIMESZRHAZRSHTITUSS

Nov.3 - 4, 2014
2014511 H3H-4H

e USCHPA hosted the first annual summit on'November 3-4, 2014 in Beijing.
2014F MM INEDPEEF SRR LIES

e 110 Global Attendees representing 60 organizations
602k =k, 11025 A R

e 24 Presentations from leading.Industry experts
24417 Al & X AT 1572 i 1

5 Governments involved: Canada, China, Israel, EU Delegation and U.S.

SE|WFHEADHFE MER. FE. e F BE EE.
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CHINA UPDATES

December 1, 2014 — Issue 119

INSIDE THIS ISSUE

USCHPA Submits Comment
Paper to CFDA

CFDA Released New
Regulation Draft on Cosmetics
Management

China to Relax Limit on Online
Drug Sales

Zhengzhou Regulator Warns
Online Purchasing of Foreign
Health Products

Wal-Mart Feels Pinch From
China Austerity Campaign

Imported cosmetics face stiffer
regulation

Traditional Chinese Medicine
Gets Traction Among Scientists

USCHPA Submits Comment Paper to CFDA

On November 5, 2014, China’s FDA released two draft
regulations for nutritional supplements entitled, “Administrative
Regulations for Nutritional Supplements and Information
Requirement for Nutritional Supplements”. At this time, the
draft regulations are defining “nutrients or nutritional
supplements” as vitamins and minerals.

The USCHPA submitted their comments and requests for
clarifications to China FDA on November 26, 2014. The
association’s major ask is that CFDA consider adding ingredients
other than just vitamins and minerals to their definition of
“nutritional supplement” such as Omega Fatty Acids, Lutein,
Lycopene, amino acids, probiotics, Coenzyme Q10 and other
ingredients that are nutritionally important to enhancing a
healthy diet and lifestyle.

These new drafts are a step in the right direction and are the
first step by CFDA to gain more control over the industry while
streamlining administrative processes and creating a more open
market for dietary supplements.

As mentioned, this is just the first step. There is still a lot of work
a head. USCHPA sees this as a positive move by CFDA. The
association will continue to share information with CFDA and all
other relevant government agencies and organizations in order
to encourage the continued development of China’s dietary
supplement industry.

Are you seeking a reliable partner to help you

The translated regulations and USCHPA's report to CFDA can be

found on the association’s site by clicking: m
navigate and successfully O

enter the China dietary supplement market?

TSI has the expertise to help. TSI

Contact your TSI representative taday to learn more tsiine.c

O P~ o
\) o s&"\‘\‘ ’
\V\P«o\“‘* C\’“N A U

W
C ys ™\ S - Ching
‘_\’\PP\ VHPA CHINA UPDATES

Yeur Trusted.
Seurce for Market ntel en Ching's Nuturd Hesis Preduct inustry

Cosmetics Looking to the Yuan
"Mudhu("ﬂl

—
Special Cosmetic Issue

On Ducer !
o TR & 2010, Coty inc., the world's largest fragrance
"V 300 the Mf-begest cosmetics manufacturer i France,
A6reed to acquire a majority stake in Tioy Holdings, Ltd., 2 Chine:
. Ud, se

sien
Care company. The Pvestment was valued ac About $400 mi
176 % the largest among & furry of smilar acquisitons in recent
YOI, According 10 8 regort from Ching Oy,

The Acquisition Boom

™his case
1# 1Ot UNQue. Over the past decade, foregn coumetcs ang
healthcare m, :
€ mandacturers have been active i local brand acqusition,

FOREAL of France, Beiersdort in Garesan and Johnica & Johnsen
3 ¥ and

Cosmetics glant Johnson & Johns
Burchased Bey ]
", new  leghiaton, 564 Baijng Dabao Cosmetics Co., Led. for $337 milice, In 2
SHocaor stMtes and sy 07,
inormation relted to the natursy
Broucts ndustry ba China,

Belersdorf
DI 269.45 millon euros ($354.5 milion) for an 85 percent
stake
17 China-Basad C-80ns Hair Care a5 the cosmenics 90t locked
) o o
penctrate deeper into the fast-growing Ounese market

Weekly English Newsletter
145+ Issues Archived
Over 5,000 Database
1308 = 3 B F Bk
B/ /X5000 \ i) % iX &

www.uschinahpa.org




> \HPA

[iiesith broducts hssociation]
XhRES e

FHAE

F=RrEEREFERE

hREhER N ER R am
himE R

BERTLINKIGEEDEE

it 2017 EHhsEEARDIBEIE

K 25%

EEFHTHIBEEIEK 5.9%

BEhiBES

R

$£10H1-20144 12 A3 H
F=mErEEREFERE VS EGAS

HERESIME | FENIERETSECIIHE,
FEERFVEARERSE. PEREFUTIERRS. FEE
Fihe, THEEEFEHRRR. THEFESEREHL
7, ALFRESICHESREERASIFDN 2014 5 13 B
EEREFERET (1R ) #5e" 30 HEltmEHD
. RIBEO SR | FERSSERIAT 25000 F5
¥, BRET TN ERNRIEE—TREER . 8
EMAEEEIL/\ B A,

EhEETRINSEATIERBLEISHT 7 SIS

i

BCRR , RRBRIERIFERIIN  BRMENER
FRIRBE  BITLRLSESEER

1. {EA—RERTHES | WXBRSSENINE EA
BRETEIRINTHER  BESEHLRL, &

Are you seeking a reliable partner to help you

enter the China dietary supplement market?

navigate and successfully

O

TSI has the expertise to help. TSI

Cantact your TSI representative today to learn mare

“Health Weekly - & B "
Chinese Language Weekly
Newsletter

3 R

Over 8,000 Industry Leader
Data Base

B HIB000 N %X &

www.chinaushpa.org
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Health Products Association

eceoe HEELHE = 2:47 PM 85% )

{WeChat EHRER~mINE L SOCIAL MEDIA #3332 {7
: Launched WeChat Group - December 1, 2014
) 2014451 AE R FFBHIE A RS

R R S R A PR
& T R AT

EHoERERm AR
PR = R '

ii&%ﬂ%‘%ﬁlﬁﬁ@ﬁﬁﬁﬁ%

201 TE A A ST N

B8 25% . 4

EEESRZ: N )
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THANK Jeff Crowther 78 =7,

Executive Director #1{7E&5=
YOU

jecrowther@uschinahpa.org

=

www.uschinahpa.org

U.S. - China

HPA

Health Products Association

5 B At !
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