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Health Supplements Review
Based of data through September 2022



Understanding Early Data Health Supplements data
ü Latest period is September 2022; all year-on-year comparisons are Oct’21-Sep’22 

vs. Oct’20-Sep’21 (Moving Annual Total, or MAT)

ü Health Supplements = Nutritional Health + Mother-Child Nutritional supplements.

ü Platform coverage = Taobao, Tmall, Tmall Hong Kong, Jingdong, Jingdong Worldwide, 
VIP, Pinduoduo, Kaola, Suning, Amazon, (Douyin – latest 4 months only, excluded from 
MAT analysis)

ü Early Data covers approximately 90% of Chinese eCommerce sales

ü Sales figures are combination of reported figures where available, and modeled 
figures when none available
Ø Sales Volume = # of packages sold (units), regardless if single or multipack, i.e. all 

such transactions counted as “1”  
Ø Sales Value = Average monthly retail price * Sales Volume
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Health Supplements grew 34.4% on a sales value basis and 23.7% on a volume 
basis in the recent 12 months.

Health Supplements total category value sales

While China’s 2022 GDP growth has declined to approximately 
3%, online Health Supplements growth remains robust.
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Health Supplements total category volume sales

+34.4%
+23.7%



JD and JD Worldwide contributed most to the value sales growth

Health Supplements, by platform, 2022 MAT, value contribution

© 2022 EARLY DATA MARKETING INTELLIGENCE CO. LTD. All Rights Reserved. Confidential to EARLY DATA.

Health Supplements, by platform, 2022 MAT, value growth rate

Both JD domestic and x-border sites outgrew 
the 34% category value growth rate.  

Pinduoduo and VIP also drove growth.  Market 
leader Tmall growth only 1/3 of category.

JD 
Wrldwide



Health Supplements, by platform MAT sales volume contribution
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Health Supplements, by platform MAT sales volume growth

While Pinduoduo has contributed most to the volume growth

On a volume (unit) basis, Pinduoduo is #2, 
behind only T-Mall.  Its growth rate was 

almost double that of the category.  Tmall
again well below category growth rate.

JD 
Wrldwide

TM HK



Domestic platforms outgrow Cross-Border platforms on both a value and volume 
basis.

Health Supplements total category value growth

Volume growth gap larger to influence of Pinduoduo lower prices 
on high volume growth for domestic platforms.
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Health Supplements total category volume growth
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Among leading manufacturers, Renhe and Esmond Natural lead value growth.

Health Supplements top 10 manufacturers MAT 2022, ranked by value sales
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On a value sales basis, both Esmond Natural and Renhe
grew 2x as fast as the category growth rate of 34.4%.



Looking at Renhe, they out-performed on domestic platforms outside Tmall

Renhe growth rate by platform, value sales
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Renhe by platform , value sales contribution

Renhe grew fast on Pinduoduo, Taobao, 
JD and VIP, while under 40% on TMall.



While Esmond Naturals out-performed X-border platforms
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Esmond Naturals by platform , value sales contribution Esmond Naturals growth rate by platform, value sales

Esmond Naturals had triple digit 
growth on all key x-border platforms.



Switching from value to volume sales growth, Tongren Tang and again Renhe big 
drivers.

Health Supplements top 10 manufacturers MAT 2022, ranked by volume sales
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in Pinduoduo, Tongren Tang has grown volume sales 4x+ in recent 12 months

Tongren Tang volume sales in Pinduoduo
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Monthly sales volume has 
gone from below 100k...

To exceeding 500k...

To topping 1M 
units/month



Probiotics products continue to drive growth; Thistle Extract also strong

Top 15 Ingredients, 2022 MAT Value and Volume Share of category, growth rates

Probiotics products account for 12.0% of value sales, and 13.5% of volumes sales.  These 
products outgrew market growth rates, as highlighted above.  Thistle extract products are less 

than 3% of the market, but they grew the fastest among top 15 ingredients.  
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34.4% 23.7%



All top 10 Probiotic manufacturers grew; Tongren Tang and Nestle more than 
doubled sales.

Top 10 manufacturers, Probiotic products only, Recent MAT value sales
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Market leaders H&H (Swiss brand) and By-Health led growth in Thistle products.

H&H, By-Health value sales for Thistle products last 24 months
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H&H Sales at 65M+ 
since early ‘22, with 

very strong 6-18

By-Health sales jumped in Apr’21 
and have climbed since



Aging Prevention, Blood Health, Mens and Eye Health functional products outgrow 
the market.
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Top 15 Functions, 2022 MAT Value and Volume Share of category, growth rates

34.4% 23.7%



© 2022 EARLY DATA MARKETING INTELLIGENCE CO. LTD. All Rights Reserved. Confidential to EARLY DATA.

June-September 2022 Sales Value contribution
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June-September 2022 Sales Volume contribution

Douyin is the #2 player in Health Supplements, trailing only Tmall.
Note: Early Data started measuring Douyin sales in June 2022, and thus excluded from previous charts with longer-term trends.
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Jun-Sep’22 Sales Value share top 10 manufs, Douyin

Top Douyin sellers differ from other domestic platforms.

Jun-Sep’22 Sales Value share top 10 manufs, All other domestic

Manufacturer Value Share

Nutrend 7.7%

Orchard 4.7%

Wonderlab 4.7%

By-Health 3.6%

Young Doctor 3.6%

Apex 2.8%

Tongren Tang 2.6%

Renhe 2.5%

Synext 2.1%

Biowell 2.0%

Manufacturer Volume Share

By-Health 8.1%

Tongren Tang 4.0%

H&H 3.2%

Renhe 2.7%

Nutrend 1.9%

Xiuzheng 1.7%

Haleon 1.7%

Abbott 1.6%

Allnature Pharm 1.6%

Iovate 1.5%

Douyin shares only 4 of top 10 with 
other domestic platforms.

Nutrend market leader in Douyin, while 
a distant #5 in other domestic platforms.

Market leaders H&H, By-Health relatively 
small presence on Douyin.
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Top 10 Ingredients value sales, Douyin, June – Sep’22 

Douyin consumer preferences similar as those of other platforms.

Top 10 Functions value sales, Douyin, June – Sep’22 

Probiotics and Collagen rank high in overall market for Ingredients, and 
Digestive Health and Everyday Health for Functions.  If anything, they take a 

larger share of Douyin sales than other platforms.



© 2022 EARLY DATA MARKETING INTELLIGENCE CO. LTD. All Rights Reserved. Confidential to EARLY DATA.

Average price by platform, MAT (Douyin, June – Sep’22) 

Cross-border prices higher than domestic, reflecting differing manufacturer and 
product mix.

Average price across all platforms is 163/unit.  Domestic lower than Cross-Border, as 
product mix different.  Pinduoduo low price provider.  Douyin close to Tmall, likely 

indicating similar product mix/pricing, competing for same consumers.
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Health Supplements market summary
ü The online Health Supplements market continues to grow strongly, well above GDP.

ü Domestic platforms outgrew cross-border by 8% on a value basis, 15% on a volume 
basis.  Jingdong, Pinduoduo, VIP and Taobao outperformed, with Tmall
underperforming.

ü Renhe & Esmond Naturals beat the market on a value basis, Renhe & Tongren Tang 
on a volume basis.  Market leader H&H (Swisse brand) grew at roughly market rate, 
#2 By-Health well below market rate.

ü Segment leading Probiotic products continue to sell well; Tongren Tang and Nestle 
probiotics grew triple digits. Aging Prevention, Blood Health, Mens and Eye Health 
functional products outgrew the market.

ü Douyin sales levels are close to those of Tmall, making them the #2 platform.  Mix of 
top sellers on Douyin differs from other domestic platforms, indicating different 
consumer and/or occasion mix.

© 2022 EARLY DATA MARKETING INTELLIGENCE CO. LTD. All Rights Reserved. Confidential to EARLY DATA.



Early Data PROUCTS & SERVICES
We turn unstructured web content into machine-readable data feeds you can consume on demand

Menu Insights

Analysing online 
delivery, menu, and 
food service review 
data to unlock the 

latest F&B trends in 
the market

Reporting on brands, 
products, patents and 
other online market 

movements within the 
pharmaceutical 

industry

Tracking products, 
prices, sales and 
market shares to 
help enterprises 

make faster, more 
accurate decisions

Ecommerce Pharma
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We are a trusted Mintel Partner
Game changing data, insight, and results

22
+ =

TRENDS  
YOU CAN  

TRUST

EARLY DATA also has a joint venture with Mintel, one of 
the premier global marketing intelligence firms.

By combining Mintel’s Market Intelligence with EARLY 
DATA’s ecommerce solutions, not only will you get the 
hottest trends impacting your market, but also have 
them validated through comprehensive ecommerce 
metrics.
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CATEGORY MONITORING 
An intelligent, interactive cloud-based analytics platform to explore online sales performance & insights 

• Total market trend & platform splits
• All manufacturers, segments, brands, stores, & items
• New item analysis
• Fastest growing items, brands, and segments
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Thank You!

If you’d like to find out more, please contact me at the below.

brian@earlydata.com 1-971-381-2950


